TELEVISION-—1953

ORGING ahead with boundless enthusiasm

the televizion industry in this vear 1953 is
on the threshhold of an era of electronic ex-
pansion unprecedented in the history of com-
munications.

o,
s

fl‘ HIS cdition of the Television Year Book

is replete with information attesting to the
giant strides video has made during the past
vear as well as to the planning {or the {uture.
[t is an up-to-the-minute chronicle of a vear
of startling progress ol the sight-and-zound
medium.

ax

irI" HE facts, figures and opinions embodied
in this edition bear testimony to the crea-
tive forces which brought this modern miracle
to the nation. This volume is your record of
accomplishments.
PAe
fl‘ O the men and women of television we ex-
press our appreciation. Your interest and
contributions have made this edition a price-
less reference volume. Again, we thank you.

JACK ALICOATE
Editor-in-Chief
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' PHILCO |
TELEVISION PLAYHOUSE

«li-i‘“‘“""s-—u.« e s -

AS the curtain goes up on another successful vear
of the TELEVISION PLAYHOUSE,
Philco broadcasts its sincere appreciation 1o all
the talented actors, actresses, writers and
technicians whose work has established the
PLAYHOUSE as television’s ontstanding

dramatic [)I'Ogl'(llll.

PHILCO TELEVISION PLAYHOUSE

Sundays * 9-10 P.M. E.S.T. - NBC-TV
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Is your Television set outmoded?

(THE NEXT FEW MINUTES WILL TELL YOU)

Here are eight pertinent questions you should ask yourself about your

present television set. Get a pencil and answer them now.

YES NO

O

01O

0

0o

Got a small picture? The new
Zcniths have big 17, 21 and 27-
in. pictures, fine grain pictures
with sharp, clean contrasts.

Is your cabinetaneyesore?Every
new Zenith is a fine piece of
furniture in its own right. 22
models to choose from, styles for
every taste.

Hasyour setaflat, tinny tone? Big
speakers and precision-engi-
neered FM sound systems make
the sound of a new Zenith as
matchless as the Zenith picture.

Has your set an awkward tuning
system? You tune a Zenith, both
sound and picturc, with just one
knob. You get perfect reception
on cvery channel, UHF or VHF,
pre-tuned for your location.

YES NO

O

0O

0

oa

Do you anticipate UHF troubles?
Any Zenith ever built can be
readied for UHF in 15 minutes
without taking the chassis out of
the cabinet, without converters.

Does interference blur plcture
and sound? You can lock out in-
terference with the Zenith Fringe
Lock. It keeps the picture from
wobbling and rolling, too!

Got fringe area “snow?” When
tested in 17 difficult fringe areas
the new Zenith million-dollar
chassis gave 259, better recep-
tion than any leading make
tested against it.

Do you get reflection and glare
on the screen? A special devel-
opment ¢liminates room reflec-
tion and glare at eye level on the
new Zenith models.

IF you’ve answered “Yes” to 2 or more of the above questions, it’s pretty good
proof that your set is out of date—robbing you of a lot of TV enjoyment. And
it means that you'd better make a bee-line for the nearest ZENITH TV DEALER.

The Tudor

17-inch screen $199.95*

#¥Manufacturer’'s suggested rctail prices are
shown and include Federal Excise Tax as
well as Parts and Tube Warranty. West

Coast and

Far South prices slightly higher.

GET

EN/TH

Quality
TV

and start to enjoy television

ZeNITH RaDp1o COrRPORATION, Chicago 39, Il
Backed by 33 Years of “Know-How" in Radionics®

exclusively. Also makers of fine hearing atds.

COPR. 1953
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THE TELEVISION CODE

OF THE NARTB

PREAMBLE

ELEVISION is seen and heavd in every type of American kome. These

homes include children and adults of all ages, embrace all races and

all varieties of religious faith, and reach those of every educational back-

ground. It is the responsibility of television to beuwr constantly in mind

that the audience is primarily a home audience, and consequently that tele-
vision’s relationship to the viewers is that between guest and host.

HE REVENUES from advertising support the free, competitive Ameri-

can system of telecasting, and make available to the eyes and ears of
the American people the finest programs of information, education, culture
and entertainment. By law the television broadeaster is responsible for
the programming of his station. He, however, is obligated to bring his
positive responsibility for excellence and good taste in programming to
bear upon all who have a hand in the production of programs, including
networks, sponsors, producers of film and of live programs, advertising
agencies, and talent agencies.

HE AMERICAN businesses which utilize television for conveying their
advertising messages to the home by pictures with sound, seen free-
of-charge on the home screen, ave veminded that their responsililities are
not limited to the sale of goods and the creation of a favorable attitude
toward the sponsor by the presentation of entertainment. They include, as
well, responsibility for utilizing television to bring the best programs, re-
gardless of kind, tnto American homes.

ELEVISION, and all who participate tn it are jointly accountable to
the American public for rvespect for the special needs of children, for
community responsibility, for advancement of education and culture, for
the acceptability of the program materials chosen, for decency and
decorum in production, and for propriety in advertising. This responsi-
bility cannot be discharged by any given group of programs, but can be
discharged only through the highest standards of respect for the American
home, applied to every moment of every vrogram presented by television.

I N ORDER that television programming may best serve the public interest,
viewers should be encouraged to make their criticisms and positive sug-
gestions known to the television broadcasters. Parents in particular should
be urged to see to it that out of the richness of television fare, the best pro-
grams are brought to the attention of their children.

(Continued on Page 808)
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TRULY THE
BEOSE RMERGRIFICICRT SICET1IECS

OF TELEVISION DRAMAS EVER PRODUCED!

ADOLPH
MENJOU

YOUR STAR AND HOST IN

EACH MAGNIFICENT HALF-HOUR DRAMA A VIVID AND REWARDING EXPERIENCE
IN TELEVISION ENTERTAINMENT!

Planned for 3 Full-length
Commercials Plus Opening
and Closing Spensor
Identification!

Hohistd
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T BY ANYONE HAS
O HANDSOMELY
TAGED!

NOT ANVWHERE, MO
On BEEN S

‘E\EV\Sl
AND \A‘(\SHLY 5

AlL Ty
Ritin
T, Gy
] msv.S,oN"“Ew

NEVER BEFORE HAVE 5O MANY
TALENTS BEEN COMBINED FOR

THE SOLE PURPOSE OF BUILDING /
2
FOR YOU!

Thrill-to
television's
greatest
dramatic
achievement!
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ADVANCEMENT OF EDUCATION AND CULTURE

1. Commercial television provides a valuable means of augmenting
the educational and cultural influences of schools, institutions of higher
learning, the home, the church, museums, foundations, and other institu-
tions devoted to education and culture.

2. Tt is the responsibility of a television broadcaster to call upon such
institutions for counsel and co-operation and to work with them on the
best methods of presenting educational and cultural materials by television.
It is further the responsibility of stations, networks, advertising agencies
and sponsors consciously to seek opportunities for introducing into telecasts
factual materials which will aid in the enlightenment of the American
public.

3. Education via television may be taken to mean that process by which
the individual is brought toward informed adjustment to his society. Tele-
vision is also responsible for the presentation of overtly instructional and
cultural programs, scheduled so as to reach the viewers who are naturally
drawn to such programs, and produced so as to attract the largest possible
audience.

4. In furthering this realization, the television broadcaster:

a) Should be thoroughly conversant with the educational and
cultural needs and desires of the community served.

b) Should affirmatively seek out responsible and accountable educa-
tional and cultural institutions of the community with a view toward
providing opportunities for the instruction and enlightenment of the
viewers.

¢) Should provide for reasonable experimentation in the develop-
ment of programs specifically directed to the advancement of the com-
munity’s culture and education.

ACCEPTABILITY OF PROGHAM MATERIAI

Program material should enlarge the horizons of the viewer, provide
him with wholesome entertainment, afford helpful stimulation, and remind
him of the responsibilities which the citizen has toward his soclety.
Furthermore:

a) {i) Profanity, obscenity, smut and vulgarity are forbidden, even
when likely to be understood only by part of the audience. From time
to time, words which have been acceptable, acquire undesirable mean-
ings, and telecasters should be alert to eliminate such words.

(ii) The Television Code Review Board (see V, Section 3, page 25)
shall maintain and issue to subscribers, from time to time, a continuing
list of specific words and phrases, the use of which should not be
used in keeping with this subsection. This list, however, shall not be
considered as all-inclusive.

b) (i) Attacks on religion and religious faiths are not allowed.

(ii) Reverence is to mark any mention of the name of God, His
attributes and powers.

(iii) When religious rites are included in other than religious pro-
grams, the rites are accurately presented, and the ministers, priests
and rabbis portrayed in their callings are vested with the dignity
of their office and under no circumstances are to be held up to ridicule.

¢) (i) Contests may not constitute a lottery.

808
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(ii) Any telecasting designed to “buy” the television audience by
requiring it to listen and/or view in hope of reward, rather than for
the quality of the program, should be avoided.

d) Respect is maintained for the sanctity of marriage and the value
of the home. Divorce is not treated casually nor justified as a solu-
tion for marital problems.

e) Illicit sex relations are not treated as commendable.

f) Sex crimes and abnormalities are generally unacceptable as pro-
gram material.

g) Drunkenness and narcotic addiction are never presented as de-
sirable or prevalent.

h) The administration of illegal drugs will not be displayed.

i) The use of liquor in program content shall be de-emphasized. The
consumption of liquor in American life, when not required by the plot
or for proper characterization, shall not be shown.

i) The use of gambling devices or scenes necessary to the develop-
ment of plot or as appropriate background is acceptable only when
presented with diseretion and in moderation, and in a manner which
would not excite interest in, or foster, betting nor be instructional in
nature. Telecasts of actual sport programs at which on-the-scene bet-
ting is permitted by law should be presented in a manner in keeping
with Federal, state and local laws, and should concentrate on the sub-
ject as a public sporting event.

k) In reference to physical or mental afflictions and deformities,
special precautions must be taken to avoid ridiculing sufferers from
similar ailments and offending them or members of their families.

1) Exhibitions of fortune-telling, astrology, phrenology, palm-read-
ing, and numerology are acceptable only when required by a plot or
the theme of a program, and then the presentation should be developed
in a manner designed not to foster superstition or excite interest or
belief in these subjects.

m) Television drama shall not stimulate news or special events in
such a way as to mislead or alarm. Reference is made to the section of
the Code on News.

n) Legal, medical and other professional advice, diagnosis and treat-
ment will be permitted only in conformity with law and recognized
ethical and professional standards.

0) The presentation of cruelty, greed and selfishness as worthy
motivations is to be avoided.

p) Unfair exploitation of others for personal gain shall not be pre-
sented as praiseworthy.

q) Criminality shall be presented as undesirable and unsympathetiec.
The condoning of crime and the treatment of the commission of crime
in a frivolous, cynical or callous manner is unacceptable.

r) The presentation of techniques of crime in such detail as to invite
imitation shall be avoided.

s) The use of horror for its own sake will be eliminated; the use of
visual or aural effects which would shock or alarm the viewer, and
the detailed presentation of brutality or physical agony by sight or
by sound are not permissible.

t) Law enforcement shall be upheld, and the officers of the law are
to be portrayed with respect and dignity.
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television

Five basic requirements are necessary to produce a top television
film program series—-from promise to fulfillment. The real job is
to find them all in one organization—with sufficient experience
to insure that all five are working smoothly and efficiently.

These five requirements are:

.. an adequate script department
.. a mature casting group

. a truly fine production unit

. a top creative editorial staff

. ample capital.

As producers of 44 half-hour Fireside Theatre programs and now
well under way with two new series of 52 half-hours each, Rebound
and Crown Theatre, Crosby Enterprises, Inc. offers agencies and
advertisers a background and experience probably unparalleled
in this field. We have several additional properties available for
consideration.

Inquiries should be addressed to Charles B. Brown, Crosby
Enterprises, Ine., 9028 Sunset Boulevard, Hollywood 46, California.

6’“’; M&We«%

TELEVIESTON DIVISEION
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u) The presentation of murder or revenge as a motive for murder
shall not be presented as justifiable.

v) Suicide as an acceptable solution for human problems is
prohibited.

w) The exposition of sex crimes will be avoided.

x) The appearances or dramatization of persons featured in actual
crime news will be permitted only in such light as to aid law enforce-
ment or to report the news event.

y) The use of animals, both in the production of television programs
and as a part of television program content, shall, at all times, be in
conformity with accepted standards of humane treatment.

RESPONSIBILITY TOWARD CHILDREN

1. The education of children involves giving them a sense of the world
at large. Crime, violence and sex are a part of the world they will be called
upon to meet, and a certain amount of proper presentation of such is help-
ful in orienting the child to his social surroundings. However, violence and
illicit sex shall not be presented in an attractive manner, nor to an extent
such as will lead a child to believe that they play a greater part in life than
they do. They should not be presented without indications of the resultant
retribution and punishment,

2. It is not enough that only those programs which are intended for
viewing by children shall be suitakle to the young and immature. (Atten-
tion is called to the general items listed under “Acceptability of Program
Materials.”) Television is responsible for insuring that programs of all
sorts which oceur during the times of day when children may normally
be expected to have the opportunity of viewing television shall exercise
care in the following regards:

a) In affording opportunities for cultural growth as well as for
wholesome entertainment.

b) In developing programs to foster and promote the commonly
accepted moral, social and ethical ideals characteristic of American
life.

¢) In reflecting respect for parents, for honorable behavior, and
for the constituted authorities of the American community.

d) In eliminating reference to kidnapping of children or threats of
kidnapping.

e) In avoiding material which is excessively violent or would create
morbid suspense, or other undesirable reactions in children.

f) In exercising particular restraint and care in crime or mystery
episodes involving children or minors.

DECENCY AND DECORUM IN PRODUCTION

1. The costuming of all performers shall be within the bounds of
propriety, and shall avoid such exposure or such emphasis on anatomical
detail as would embarras or offend home viewers.

2. The movements of dancers, actors, or other performers shall be
kept within the bounds of decency, and lewdness and impropriety shall not
be suggested in the positions assumbed by performers,

3. Camera angles shall avoid such views of performers as to emphasize
anatomical details indecently.
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A DIVISION OF REPUBLIC PICTURES CORP.

CONSOLIDATED FILM INDUSTRIES

NEW 16mm LAB

Consolidated is proud to make available to

users of 16mm film its new 16mm laboratory.

This is the first large, fully-equipped,
professional laboratory ever built for the
processing of 16mm film exclusively. It
incorporates every advanced facility for
attaining the finest possible quality in
16mm black & white and color.

I b ver Y Fioli. One Nanme Standg ()l
In Film Lahoratories, 117y, . . c F I

CONSOLIDATED FILM INDUSTRIES

959 Seward St., Hollywood 38, Calif. « HO 9-1441
1740 Broadway, N.Y.C.19,N.Y. « JU 6-1700
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4. Racial or nationality types shall not be shown in television in such
a manner as to ridicule the race or nationality.

5. The use of locations closely associated with sexual life or with
sexual sin must be governed by good taste and delicacy.

COMMUNITY RESPONSIBILITY

A television broadcaster and his staff occupy a position of respon-
sibility in the community and should conscientiously endeavor to be
acquainted fully with its needs and characteristics in order better to serve
the welfare of its citizens.

TREATMENT OF NEWS AND PUBLIC EVENTS

News

1. A television station’s news schedule should be adequate and well-
balanced.

2. News reporting should be factual, fair and without bias.

3. Commentary and analysis should be clearly identified as such

4. Good taste should prevail in the selection handling of news:

Morbid, sensational or alarming details not essential to the factual
report, especially in connection with stories of crime or sex, should be
avoided. News should be telecast in such a manner as to avoid panic and
unnecessary alarm.

5. At all times, pictorial and verbal material for both news and com-
ment should conform to other sections of these standards, wherever such
sectiong are reasonably applicable.

6. Pictorial material should be chosen with care and not presented in
a misleading manner.

7. A television broadcaster should exercise due care in his super-
vision of content format, and presentation of newscasts originated by his
station; and in his selection of newscasters, commentators, and analy-ts.

8. A television broadcaster should exercise particular discrimination in
the acceptance, placement and presentation of advertising in news pro-
grams so that such advertising should be clearly distinguishable from the
news content.

9. A television broadcaster should not present fictional events or other
non-news material as authentic news felecasts or announcements nor
should he permit dramatizations in any program which would give the
false impression that the dramatized material constitutes news. Expletives,
(presented aurally or pictorially) such as ‘“flash” or “bulletin” and state-
ments such as “we interrupt this program to bring you . . .” should be
reserved specifically for news room use. However, a television broadcaster
may properly exercise discretion in the use in non-news programs of words
or phrases which do not necessarily imply that the material following is a
news release,

Puhblic Events

1. A television broadcaster has an affirmative responsibility at all
times to be informed of public events, and to provide coverage consonant
with the ends of an informed and enlightened citizenry,

2. Because of the nature of events open to public, the treatment of
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Yes, 1 dabble in oil a bit, but my real money comes

from my new TV station. You see, | bought Consolidated’s

STATION-STARTER PLAN and made money on

programming right from the start.
Actually, it was just a case
of taking the little old ball
and running with it. Money came

pouring in. Have a cigar. Have two.

Consolidated Television Sales distributors of film for Television

SUNSET AT YAN NESS, HOLLYWOOD 28, HO. 9-6369
25 YANDERBILT AVENUE, NEW YORK 17, MU. 6-7543
520 N. MICHIGAN AYE., CHICAGO 11, MI. 2-5231
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such events by a television broadcaster should be effected in a manner to
provide for adequate and informed coverage as well as good taste in
presentation.

Controversial Public Issues

1. Television provides a valuable forum for the expression of respon-
sible views on public issues of a controversial nature. In keeping therewith
the television broadcaster should seek out and develop with accountable
individuals, groups and organizations, programs relating to controversial
public issues of import to its fellow citizens; and to give fair representa-
tion to opposing sides of issues which materially affect the life or welfare
of a substantial segment of the public.

2. The provision of time for this purpose should be guided by the
following principles:

a) Requests of individuals, groups or organizations for time to
discuss their views on controversial public issues, should be considered
on the basis of their individual merits, and in the light of the con-
tribution which the use requested would make to the public interest,
and to a well-balanced program structure.

b) Programs, devoted to the discussion of controversial public issues
should be identified as such, and should not be presented in a manner
which would mislead listeners or viewers to believe that the program is
of entertainment, news or any other character.

Political Telecasts

Political telecasts should be clearly identified as such, and should
not be presented by a television broadcaster in a manner which would
mislead listeners or views to believe that the program is of any other
character.

Religious Programs

1. It is the responsibility of a television broadcaster to make available
to the community as part of a well-balanced program schedule adequate
opportunity for religious presentations.

2. The following principles should be followed in the treatment of
such programs:

a) Telecasting which reaches men of all creeds simultaneously
should avoid attacks upon religion.

b) Religious programs should be presented respectfully and accurate-
ly and without prejudice or ridicule.

¢) Religious programs should be presented by responsible individ-
uals, groups, and organizations.

d) Religious programs should place emphasis on broad religious
truths, excluding the presentation of controversial or partisan views
not directly or necessarily related to religion or morality.

3. In the allocation of time for telecasts of religious programs it is
recommended that the television station use its best efforts to apportion
such time fairly among the representative faith groups of its community.

PRESENTATION OF ADVERTISING

1. Ever mindful of the role of television as a guest in the home, a
television broadcaster should exercise unceasing care to supervise the form
in which advertising material is presented over his facilities. Since tele-
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effere these
TELEVISION

TELEVISION SKETCHBOOK

A regular monthly service
containing timely and prac-
tical working scripts for the
presentation of songs in dra-
matic. comic and pictorial
fashion.

The very latest song hits
as well as the standard fa-
vorites are developed into
photogenic sketches which
can be used effectively as
complete musical shows. as
production numbers in va-
riety shows, or for scene-
selting segments,

There are dozens of ways in which you can adapt
the Sketchbook to advantage.

PROGRAM AIDS

BMI services are designed as practical aids to the

television broadcaster. Check with your program

director or music librarian for this material.

| RECORDED

{

BRIDGES

MOODS

INTERLUDES

CATEGORICAL INDEX

For setting musical scenes and
selecting appropriate music for
countless script situations.

A complete volume. carefully
cowpiled. indexed and cross-
indexed. to provide immediate ref-
erence to a wide variety of popular
and standard =ong titles.

BMI

Y
ameomet
NOER

22 TELEVISION

TALKS”

weNY

TvA AAY

Awe

WON

ALK

Ay ¢

LANICS

Your BMI Ficld Representative, who visits

your station periodically. can he helpful in many ways. For

any personal problem in sclecting or programming music send your

inquiry to BMI's Station Service Department.

A classified and eross-
indexed reference book.
pacticularly helpful wher-
ever deseriptive mood music
or background musie i~
HECeasary.

You don’t have to he a
musie expert to make the
most of this BMI service,

“Recorded Bridges.
Moods. Tnterludes™ gives
vou thousands of cues to re-
corded symphonic musie
which ix available to any
telecaster.

An inportant book contain-
ing transeripts of the talks
and diseussions at the BMI
Television Clinies.

A practical symposium of
TV data by men of wide ex-
perience and recognized pio-
neers in television.

Offered 10 TV. radio and
allied industries at the cost
of transeribing and printing.

BROADCAST MUSIC, INC. 220 T are e e Yo *iomes
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vision is a developing medium, involving methods and techniques distinet
from those of radio, it may be desirable, from time to time, to review and
revise the presently suggested practices.

(a) Advertising messages should be presented with courtesy and
good taste; disturbing or annoying material should be avoided; every
effort should be made to keep the advertising message in harmony with
the content and general tone of the program in which it appears.

b) A sponsor’s advertising messages should be confined within the
framework of the sponsor’s program structure. A television broad-
caster should seek to avoid the use of commercial announcements
which are divorced from the program either by preceding the intro-
duction of the program (as in the case of so-called “cow-catcher” an-
nouncements) or by following the apparent sign-off of the program
(as in the case of so-called “trailer” announcements). To this end,
the program itself should be annonuced and clearly identified before
the sponsor’s advertising material is first used, and should be signed
off after the sponsor’s advertising material is last used.

¢) Advertising copy should contain no claims intended to disparage
competitors, competing produects, or other industries, professions or
institutions.

d) Since advertising by television is a dynamic technique, a tele-
vision broadcaster should keep under surveillance new advertising
devices so that the spirit and purpose of these standards are fulfilled.

e) Television broadcasters should exercise the utmost care and dis-
crimination with regard to advertising material, including content,
placement and presentation, near or adjacent to programs designed
for children. No considerations of expediency should be permitted to
impinge upon the vital responsibility towards children and adoles-
cents, whiceh is inherent in television, and which must be recognized
and accepted by all advertisers employing television.

f) Television advertisers should be encouraged to devote portions
of their allotted advertising messages and program time to the sup-
port of worthy causes in the public interest in keeping with the
highest ideals of the free competitive system.

¢) A charge for television time to churches and religious bodies
is not recommended.

ACCEPTABILITY OF ADVERTISERS AND PRODUCTS

General

1. A commercial television broadcaster makes his facilities available
for the advertising of produects and services and accepts commercial pres-
entations for such advertising. However, a television broadecaster should,
in recognition of his responsibility to the public, refuse the facilities of his
station to an advertiser where he has good reason to doubt the integrity
of the advertiser, the truth of the advertising representations, or the com-
pliance of the advertiser with the spirit and purpose of all applicable legal
requirements. Moreover, in consideration of the laws and customs of the
communities served, each television kroadeaster should refuse his facilities
to the advertisement of products and services, or the use of advertising
scripts, which the station has good reason to believe would be objectionable
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“AMERICAN INVENTORY"

NBC - TV

Producer: Bill Hodapp Director: Larry Schwah, Ir,

Associate Producer: Boh Wald Administrative Director: Martin Cohen

818

www americanradiohistorv com


www.americanradiohistory.com

k k% TELEVISION CODE—NARTB X x *

to a substantial and responsible segment of the community. The
foregoing principles should be applied with judgment and flexibility, taking
into consideration the characteristics of the medium and the form and
content of the particular presentation. In general, because television broad-
cast is designed for the home and the family, including children, the fol-
lowing principles should govern the business classifications listed below:

a) The advertising of hard liquor should not be accepted.

b) The advertising of beer and wines is acceptable only when pre-
sented in the best of good taste and discretion, and is acceptable sub-
ject to federal and local laws.

¢) Advertising by institutions or enterprises which in their offers
of instruction imply promises of employment or make exaggerated
claims for the opportunities awaiting those who enroll for courses is
generally unacceptable.

d) The advertising of firearms and fireworks is acceptable only sub-
ject to federal and local laws.

e) The advertising of fortune-telling, occultism, spiritualism, astrol-
ogy, phrenology, palm-reading, numerology, mind-reading or charac-
ter-reading is not acceptable.

f) Because all products of a personal nature create special prob-
lems, such products, when accepted, should be treated with especial
emphasis on ethics and the canons of good taste; however, the adver-
tising of intimately personal products which are generally regarded
as unsuitable conversational topics in mixed social groups is not
acceptable.

g) The Advertising of tip sheets, race track publications, or organ-
izations seeking to advertise for the purpose of giving odds or pro-
moting betting or lotteries is not accepable.

2. Diligence should be exercised to the end that advertising copy
accepted for telecasting complies with pertinent federal, state and local
laws.

3. An advertiser who markets more than one product should not be
permitted to use advertising copy devoted to an acceptable product for
purposes of publicizing the brand name or other identification of a product
which is not acceptable.

Adverlising of Medical Producls

) 1. The advertising of medical products presents considerations of
intimate and far-reaching importance to the consumer, and the following
principles and procedures should apply in the advertising thereof.

a) A television broadeaster should not accept advertising materia:
which in his opinion offensively describes or dramatizes distress or
morbid situations involving ailments, by spoken word, sound or
visual effects.

b) Because of the personal nature of the advertising of medical
products, claims that a product will effect a cure and the indiscriminate
use of such words as “safe”, “without risk”, “harmless”, or terms of
similar meaning should not be accepted in the advertising of medical
products on television stations.

Contests

1. Contests should offer the opportunity to all contestants to win on
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the basis of ability and sxill, rather than chance.

2. All contest details, including rules, eligibility requirements, open-
ing and termination dates should be clearly and completely announced
and/or shown or easily accessible to the viewing publie, and the winners’
names should be released and prizes awarded as soon as possible after
the close of the contest.

3. When advertising is accepted which requests contestants to sub-
mit items of product identification or other evidence of purchase of prod-
uct, reasonable facsimiles thereof should be made acceptable.

4. All copy pertaining to any contest (except that which is required
by law) associated with the exploitation or sale of the sponsor’s product
or service, and all references to prizes or gifts offered in such connection
should be considered a part of and included in the total time allowances
as herein provided. (see Time Standards for Advertising Copy.)

Premiums and OHers

1. Full details of proposed offers should be required by the television
broadcaster for investigation and approval before the first announcement
of the offer is made to the public.

2. A final date for the termination of an offer should be announced
as far in advance as possible.

3. Before accepting for telecast offers involving a monetary consid-
eration, a television broadcaster shouid satisfy himself as to the integrity
of the advertiser and the advertiser’s willingness to honor complaints
indicating dissatisfaction with the premium by returning the monetary
consideration.

4. There should be no misleading descriptions or visual representa-
tions of any premiums or gifts which would distort or enlarge their value
in the minds of the listeners.

5. Assurances should be obtained from the advertiser that premiums
offered are not harmful to person or property.

6. Premiums should not be approved which appeal to superstition
on the basis of “luck-bearing” powers or otherwise.

Time Standards tor Advertising Copy

1. As a guide to the determination of good telecast advertising prac-
tice, the time standards for advertising copy, presently suggested, are as
follows:

Length of Advertising Message

Length of (minutes and seconds)

Program News Programs All Other Programs

(minutes) _ E}T and Nrghi Class “A” Time All Other Hrs.
5 1:00 1:00 1:15
10 1:45 2:00 2:10
15 2:15 2:30 3:00
25 2:50 4:00
30 3:00 4:15
45 4:30 5:45
60 6:00 7:00
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2. The time standards set forth above do not affect the established
practice of reserving for station use the last 30 seconds of each program
for station break and spot announcements.

3. Announcement programs are designed to accommodate a desig-
nated number of individual live or recorded announcements, generally one
minute in length, which are carried within the body of the program and
are available for sale to individual advertisers. Normally not more than
3 one-minute announcements (which should not exceed approximately 125
words if presented live) should be scheduled within a 15-minute period
and not more than six such announcements should be scheduled within a
30-minute period in local announcement programs; however, fewer an-
nouncements of greater individual length may be scheduled provided, that
the aggregate length of the announcements approximates three minutes
in a 15-minute program or six minutes in a 30-minute program. In an-
nouncement programs other than 15 minutes or 30 minutes in length, the
proportion of one minute of announcement within every five minutes of
programming is normally applied. The announcements must be presented
within the framework of the program period designated for their use and
kept in harmony with the content of the program in which they are placed.

4. Programs presenting women’s services, features, shopping guides,
market information, and similar material, provide a special service to
the listening and viewing public in which advertising material is an in-
formative and integral part of the program content. Because of these
specal characteristics the time standards set forth above may be waived
to a reasonable extent. In the present state of experimentation in pro-
gramming and advertising techniques in television programs of this type
no definite limitations to these exceptions are set forth at this time.

5. Any casual reference in a program to another’s product or service
~under any trade name or language sufficiently descriptive to identify it
should, except for normal guest identifications, be condemned and dis-
couraged.

6. Stationary backdrops or properties in television presentations show-
ing the sponsor’s name or product, the name of his product, his trade
mark or slogan may be used only incidentally. They should not obtrude on
program interest or entertainment. “On Camera” shots of such materials
should be fleeting, not too frequent, and mindful of the need of maintaining
a proper program balance.

Dramatized Appaals and Advertising

Appeals to help fictitious characters in television programs by pur-
chasing the advertiser’s product or service or sending for a premium
should not be permitted, and such fictitious characters should not be
introduced into the advertising message for such purposes. When drama-
tized advertising material involves statements by doctors, dentists, nurses
or other professional people, the material should be presented by members
of such profession reciting actual experience or it should be made apparent
from the presentation itself that the portrayal is dramatized.

Sponsor ldentification

Identification of sponsorship must be made in all sponsored programs
821
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in accordance with the requirements of the Communications Act of 1934,
as amended, and the Rules and Regulations of the Federal Communications
Commission,

*

REGULATIONS AND PROCEDURES

The following REGULATIONS AND PROCEDURES shall obtain as
an integral part of the Television Code of the National Association of
Radio and Television Broadcasters:

I
Name

The Name of this Code shall be the Television Code of the National
Association of Radio and Television Broadcasters.®

I

Purpose of the Code

The purpose of this Code is cooperatively to maintain a level of tele-
vision programming which gives full consideration to the educational,
informational, cultural, economic, moral and entertainment needs of the
American public to the end that more and more people will be better served.

I

Subscribers

Section 1. Eligibility

Any individual, firm or corporation which is engaged in the operation
of a television broadcast station or network, or which holds a construction
permit for a television broadcast station within the United States or its
dependencies, shall, subject to the approval of the Television Board of
Directors as hereinafter provided, be eligible to subseribe to the Television
Code of the NARTB to the extent of one subseription for each such station
and/or network which it operates or for which it holds a construction
permit; provided, that a non television-member of NARTB shall not be-
come eligible via code susbeription to receive any of the member services
or to exercise any of the voting privileges of a member.
Section 2. Certification of Subseription

Upon subscribing to the Code, subject to the approval of the Television

Board of Directors, there shall be granted forthwith to each such sub-
scribing station authority to use the “NARTB Television Seal of Approval”,
a copyrighted and registered seal to be provided in the form of a certificate,
a slide and/or film, signifying that the recipient thereof is a subseriber
in good standing to the Television Code of NARTB. The seal and its sig-
nificance shall be appropriately publicized by the NARTB.
Section 8. Duration of Subscription

Subsecription shall continue in full force and effect until thirty days

# “Television Board. The Television Board is hereby authorized:—(4) ro enact, amend and
promulgate standards of practice or codes for its Television members, and to establish such

methods to secure observance thereof as it may deem advisable; —". By-Laws of The Na-
tional Association of Radio and Television Broadcasters, Article VII Section 2, B. (4).
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after the first of the month following receipt of notice of written resigna-
tion. Subscription to the Code shall be effective from the date of applica-
tion subject to the approval of the Television Board of Directors; provided,
that the subscription of a television station going on the air for the first
time shall, for the first six months of such subsecription, be probationary,
during which time its subscription ean be summarily revoked by an affirma-
tive two-thirds vote of the Television Board of Directors without the usual
processes specified below,
Section 4. Suspension of Subscription

Any subscription, and/or the authority to utilize and show the above-
noted seal, may be voided, revoked or temporarily suspended for television
programming which, including commercial copy, by theme, treatment or
incident, in the judgment of the Television Board constitutes a continuing,
willful or gross violation of any of the provisions of the Television Code,
by an affirmative two-thirds vote of the Television Board of Directors at
a regular or special meeting; provided, however, that the following con-
ditions precedent shall apply: (1) The subscriber shall be advised in
writing by Registered Mail of the charges preferred; (2) Such subscriber
shall have a right to a hearing and may exercise same by filing an answer
within 10 days of the date of such notification; (3) Failure to request a
hearing shall be deemed a waiver of the subscriber’s right thereto; (4) If
hearing is requested by the subscriber, it shall be designated as promptly as
possible and at such time and place as the Television Board may specify.
Oral and written evidence may be introduced by the subscriber and by
the Television Code Review Board (hereinafter provided for). Oral argu-
ment may be had at the hearing and written memoranda or briefs may be
submitted by the subscriber and by the Television Code Review Board
The Television Board of Directors may admit such evidence as it deems
relevant, material, and competent and may determine the nature and length
of the oral argument and the written argument or briefs to be submitted.
The Television Board of Directors shall decide the case as expeditiously
as possible and shall notify the subscriber and the Television Code Review
Board in writing of the decision.
Section 5. Additional Procedures

The Television Board of Directors shall, from time to time, establish
such additional rules of procedure as, in its opinion, may be necessary for
the proper administration of the Code; provided, that special considerations
shall be given to the procedures for receipt and processing. of complaints
and to necessary rules to be adopted from time to time, taking into account
the source and nature of such complaints; such rules to include precau-
tionary measures such as the posting of bonds to cover costs and expenses
of processing same; and further provided, that the Board of Directors
shall take the steps necessary to insure the confidential status of any
proceedings before it.
Section 6. Amendment and Review

Because of the new and dynamic aspects inherent in television broad-
cast, the Television Code, as a living, flexible and continuing document,
may be amended from time to time by the Television Board of Directors;
provided that said Board is specifically charged with review and recon-
sideration of the entire Code, its appendices and procedures, at least once
each year.
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Section 7. Termination of Contracts

All subscribers on the air at the time of subscription to the Code shall
be permitted that period prior to and iucluding the earliest legal can-
cellation date to terminate any contracts, then outstanding, calling for
program presentations which would not be in conformity with the Tele-
vision Code, provided, however, that in no event shall such period be longer
than fifty-two weeks.

v

Rates

Ttach subscriber shall pay ‘administrative’ rates in accordance with
such schedule at such time, and under such conditions as may be determined
from time to time by the Television Board (see Article VII Section 2.B (3)
and (4), By-Laws of the NARTR) ; provided, that appropriate credit shall
be afforded to a television member of the NARTB against the regular dues
which he or it pays to NARTB-TV.

v
Tha Televislon Code Review Board

Section 1. Composition

The Television Board of Directors shall establish a continuing com-
mittee entitled the Television Code Review Board, upon the promulgation
of the television code. The Review Board shall be composed of five members,
all of whom shall be from the Television membership of NARTB. Members
of the Television Board of Directors shall not be eligible on the above
specified Review Board. Members of the Review Board shall be appointed
by the President of the NARTRB, subject to confirmation by the Television
Board of Dirctors. Due consideration shall be given, in making such ap-
pointments, to factors of diversification of geographical location, company
representation and network affiliation. Those members appointed, following
promulgation of the Code, shall serve until immediately following the
annual NARTB Convention of 1952. Thereafter a term shall be for one
year.

A. Limitation of Service

A person shall not serve consecutively as a member of the Review
Board for more than two years.

Section 2. Quorum

A majority of the membership of the Television Code Review Board
shall constitute a quorum for all purposes unless herein otherwise provided.
Section 3. Authority and Responsibilities

The Television Code Review Board is authorized and directed:

(1) To maintain a continuing review of all television programming,
especially that of subscribers to the television code of the NARTEB; (2) to
receive, screen and clear complaints concerning television programming;
(3) to define and interpret words and phrases in the Television Code;
(4) to develop and maintain appropriate liaison with government agencies
and with responsible and accountable organizations and institutions;
(5) to inform, expeditiously and properly, a subscriber to the Television
Code of complaints or commendations, as well as to advise all subscribers
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concerning the attitude and desires program-wise of accountable organ-
izations and institutions, and of the American public in general; (6) to
review and monitor, if necessary, any certain series of programs, daily pro-
gramming, or any other program presentations of a subscriber, as well
as to request recordings, aural or kinescope, or script and copy, with
regard to any certain program presented by a subseriber; (7) to reach
conclusions, and to make recommendations or prefer charges to the Tele-
vision Board of Directors concerning violations and breaches of the Tele-
vision Code by a subscriber; (8) to recommend to the Television Board
of Directors, amendments to the Television Code.

A. Delegation of Powers and Responsibilities

The Television Code Review Board may delegate, from time to time,
such of its above-specified responsibilities, as it mayv deem necessary and
desirable, to a Staff Group of the NARTB-TV,

B. Meetings

The Television Code Review Board shall meet regularly at least four
times a year at a date to be determined by it in the months of January,
March, June and Setember. The chairman of the Review Board may at any
time on at least five days’ written notice call a special meeting of the
Board.

* £ 3 £ * *
APPENDIX A
Additional Procedures Relating to Administration, Heavings and Decistons™
I

THE TELEVISION CODE REVIEW BOARD
AUTHORITY AND RESPONSIBILITIES
(Reference: Television Code, Regulations and Procedures, V., Section 3}

Section 1—Preferring of Charges — Conditions Precedent

Prior to the preferring of charges to the Television Board of Directors
concerning violation of the code by a subscriber, the Television Code Review
Board (1) shall have appropriately, and in good time, informed and advised
such subsecriber of any and all complaints and information coming to the
attention of the Television Code Review Board and relating to the
programming of said subscriber, (2), shall have reported to, and advised,
said subscriber by analysis, interpretation, recommendation or otherwise,
of the possibility of a violation or breach of the Television Code by the
subseriber, and (3), shall have served upon the subscriber by Registered
Mail a Notice of Intent to prefer charges, at least twenty days prior to
the filing of any such charges with the Television Board of Directors.
During this period the Television Code Review Board may, within its sole
discretion, reconsider its proposasd action based upon such written reply
as the subscriber may care to make, or upon such action as the subscriber
may care to take programwise, in conformance with the analysis, inter-
pretation, or recommendation of the Television Code Review Board.

* Reference: By-Laws of the National Association of Radio and Television Broadcasters,
Article V11, section 2, B (4); Television Code. Regulations and Procedures, 111, section 5.
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A. Notice of Intent

The Notice of Intent shall include a statement of the grounds and
reasons for the proposed charges, including appropriate references to the
Television Code.

B. Time

In the event that the nature of the program in question is such that
time is of the essence, the Television Code Review Board may prefer
charges within less than the twenty days above specified, provided that
a time certain in which reply may be made is included in its Notice of
Intent, and provided that its reasons therefor must be specified in its
statement of charges preferred.

Section 2 Confidential Status

Hearings shall be closed; and all correspondence between a subscriber
and the Television Code Review Board and,or the Television Board of
Directors concerning specific programming shall be confidential; provided,
however, that the confidential status of these procedures may be waived
by a subscriber.

Section 3 The Charges

The charges preferred by the Television Code Review Board to the
Television Board of Directors shall include the grounds and reasons there-
for, together with specific reference to the Television Code. The charges
shall contain a statement that the conditions precedent, hereinbefore
described, have been met.

1

HEARINGS AND DECISIONS-—TELEVISION BOARD OF DIRECTORS

(Reference: Television Code, Regulations and Procedures, III, Section 4)

The following additional rules and procedures shall obtain in such
hearings as may be held pursuant to the Television Code, Regulations and
Procedures, 111, section 4
Section 1—Notice

A subscriber shall be advised in writing by Registered Mail of the
charges preferred, which notice shall include a statement of the grounds
and reasons for such charges, together with appropriate reference to the
Television Code.
Section 2—Presentation; Representation

A subscriber against whom charges have been preferred, and who
has exercised his right to a hearing, shall be entitled to effect presentation
of his case personally, by agent, by attorney, or by deposition and interroga-
tory.
Section 3—Intervention

Upon request by the subscriber-respondent or the Television Code
Review Board, the Television Board of Directors in its discretion, may
permit the intervention of one or more other subscribers as parties-in-
interest.
Section 4—Transcript

A stenographic transcript record shall be taken and shall be certified
by the Chairman of the Television Board of Directors to the office of the
Secretary of the National Association of Radio and Television Broad-
casters, where it shall be maintained. The transcript shall not be open to

826

www americanradiohistorv com


www.americanradiohistory.com

* k% TELEVISION CODE—NARTB * Kk ok

inspection unless otherwise provided by the party respondent in the
proceeding.

Section 5—Television Code Review Board:; Counsel

The Television Code Review Board may, at its discretion, utilize the
services of an attorney from the staff of the NARTB for the purpose of
effecting its presentation in a hearing matter.

Section 6—Order of Procedure

At hearings, the Television Code Review Board shall open and close.
Section 7—Cross Examination

The right of cross-examination shall specifically obtain. Where pro-
cedure has been by deposition or interrogatory, the use of cross-interroga-
tories, shall satisfy this right.

Section 8—Authority of Presiding Officer; of Television Board of Directors

The Presiding Officer shall rule upon all interlocutory matters, such
as, but not limited to, the admissibility of evidence, the qualifications of
witnesses, etc. On all other matters, authority to act shall be vested in a
majority of the Television Board unless otherwise provided. (Reference;
Television Code, Regulations and Procedures, 111, section 4).

Section 9—Films, Transcriptions, etc.

Films, kinescopes, records, transcriptions, or other mechanical repro-
ductions of television programs, properly identified, shall be accepted into
evidence when relevant.

Section 10—Continuances and Extensions

Continuance and extension of any proceeding or for the time of filing
or performing any act required or allowed to be done within a specific time
may be granted upon request, for a good cause shown, The Board or the
Presiding Officer may recess or adjourn a hearing for such time as may be
deemed necessary, and may change the place thereof.

Section 11—Findings and Conclusions

The decision of the Television Board of Directors shall contain find-
ings of fact with conclusions, as well as the reasons or bases therefor.
Findings of fact shall set out in detail and with particularity all basic
evidentiary facts developed on the record (with appropriate citations to
the transcript of record or exhibit relied on for each evidentiary fact)
supporting the conclusion reached.

Section 12—Reconsideration or Rehearing

A request for reconsideration or rehearing may be filed by parties to
the hearing. Requests for reconsideration or rehearing shall state with
particularity in what respect the decision or any matter determined
therein is claimed to be unjust, unwarranted, or erroneous, and with
respect to any finding of fact shall specify the pages of record relied on.
If the existence of any newly-discovered evidence is claimed, the request
shall be accompanied by a verified statement of the facts together with the
facts relied on to show that the party, with due diligence, could not have
known or discovered such facts at the time of the hearing. The request
for rehearing may seek:

a. Reconsideration

b. Additional oral argument

¢. Reopening of the proceedings
d. Amendment of any findings, or
e. Other relief.
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Section 13—Time for Filing

Requests for reconsideration or rehearing shall Le filed within ten
(10) days after receipt by the respondent of the decision. Opposition
thereto mayv be filed within five (5) davs after the filing of the request.

Section 14— Penalty, Suspension of

At the discretion of the Television Board, application of any penalty
provided for in the decision may be suspended until the Board makes
final disposition of the request for reconsideration or rehearing.

Section 15—-Disqualification

Any member of the Television Board may disqualify himself, or upon
good cause shown by any interested party, may be disqualified by a majority
vote of the Television Board.

- Radio-TV Receiver Production in 1952

Washington—A month-by-month breakdown of 1952 production of
television and radio receivers, showing a lotal production for the year of
more than 6 million TV's and 9.7 million radic receivers. as released by
the Radio-Television Manufacturers’ Assn., follows:

Televi- Home Total
sion Sets Portables  Auto Clock Radio
Jonuary ... 424,832 288724 68.433  195.147 80,151 632.455

February .. 409.337 312,705 72.866  267.779 106,103 759,453

March

(5 weeks}. ... 510.561  357.689 99,720  343.314  175.169  975.892
April ...... 322,878 286.164 110,529 275,250 175,003  847.946
May ...... 309,375 288,927 128,351 215,478 115.588 748,344
June

(5 weeks) .. 755,665 324,786 126,656 230,706 183,496  865.654

July ... ... 198,921 203,868 81,353 95.220 61.295 441,736
August .... 397,769 235728  105.006 94,315 108,753  543.802
Sept.

(5 weeks) .. 361,152  297.669 205,186  246.909 124,489 874,253
Oct. ...... 724,117 314,459 113.552  163.4%4 180,841 772,346
Nov. ...... 780.486  385.853  153.503 185,200 185.639  $24.195
Dec.

(6 weeks) .. 921,086 452,556 194,837  406.258 271,507 1,325,158

TOTAL ...6.096,279 3.753.128 1.,460.002 2.729.070 1.769.036 9.711.236
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TV ‘NEVER HAD IT SO GOOD’

But—Beware The Delusion Of Self-Satisfaction

By CHRIS |, WITTING. Managlng Director

L Non

ELEVISION at both the net-

work and station level “never
had it so good” as in 1952—at
least on the basis of billings fig-
ures #nd reports on sets in use—
and 1953 looks even better!

But one does not require a
crystal ball to question whether
telecasters should accept too con-
fidently all that meets the cye—
whether they wouldn’t be wiser
to look below the surface. Here,
within the confines of the indus-
try’s trade journal annual, is a
good place to make a closer examination
of some of the things that rate a second
look.

The first question we should attend
shapes up in the auery: Just how united
are we in our “united front”? True, we've
got the code and we've even acquired a
congressional azcolade for industry cfforts
to police ourselves. And, of course. the
code has remedied some programming
problems—cleavage and off-color. ad lib
jokes, for example. But who will contend
that the code is as fully efTective on the
commercial side—as to length of commer-
cial, improper display of promotional
signs, and so on?

In reviewing many a conversation on
the subject this year, I'm sure that I ex-
press a common sentiment when 1 suggest
that we'd all be wise sincerely and effcc-
tively to support the industry’s effort to
do the many jobs that the code seeks to
carry off—to do the jobs for ourselves be-
fore we face the added problem of out-
side attempts at “regulation.” And if there
is any doubt in your mind that the threat
of such outside “aid” is very real, just ask
your Congressman.

And while we are on the subject of
Washington, I think television would be
wise to view with sympathy the tcle-
consciousness of the Eisenhower adminis-
tration and develop an affirmative, posi-
tive program to make sure that the
administration finds ways to interpret na-
tional problems and its approach to them
through our medium.

Last year I wrote here that television
had two vital jobs cut out for it in 1952,
and one of them was “to put the brakes on

Lag 1A T
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soaring costs.” Yet costs have
continued to rise and this pivotal
problem has been carried over
into 1853.

Employees are striking or ne-
gotiating for more money. Sta-
tions already on the air are in-
creasing rates as their set cir-
culation figures rise, and new
stations are coming on the air—
all to add to the bill that spon-
sors are expected to foot.

What does this mean? The an-
swer is written in the roll of
advortisers who used the medium a year
or two ago, but found it “too rich for their
blood"—*"too rich” during a period when
they, too, were operating at peak levels.
enjoying good incomes and profits. Where
will we be if the excess profits tax is
eliminated and many enterprises don't
have the money available in the future
that they have had in the past? Or if
business volume falls off a little?

One of the most regrettable things of
the year is the general agreement among
sympathetic but critical commentators
that network TV, although only three
years old, commercially has found a “well
heeled rut” and is taking the convention-
ally safe side of the road rather than the
rougher road of daring and pioneering. It
makes me wonder whether we are not too
inclined to accept the quick dollar rather
than explore the promise in such initiative
and creative effort.

And I am all the more sensitive to this
when 1 review the quick response to
Bishop Shecn, who has been followed by
SO many programs based on a strong in-
dividual; by our own daring Mono-Drama
Thealer which puts Shakespeare in the
format of a soap opera with great suc-
cess; by Dark of Night which proves tele-
vision capable of “on location” dramatic
production—breaking through the walls
of the studio, and by the splendid docu-
mentaries that two of our competitors
have produced this year.

So. to sum up, the moment is one that
calls not for self-satisfaction over ever-
increasing billing figures but for serious
sclf-examination and energetic co-opera-
tion that Television may quickly achieve
a sound economic basis and become the
great communication medium that it
promises to be.
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As Whole Nation Looks And Listens

Frank Conniff, New York Journal-American, and Sanford E. Stanton,
political editor, analyze Presidential voting trends on the “Election Roundup”
program over WABD-Du Mont

This snap of activity at Mutual shows Fred Vandeventer, assisted by agency
and production personacl, aiving the voting tallies o 560 afliates.

»”

ON” ELECTION HEADQURTERS

L

This photo at CBS TV headguarters shows Walter Cronkite (exteeme right)
serving as “anchor man” for the web’s operations,
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ABC-TV’'s 3-WAY EXPANSION

Talent, Production And Facilities All Affected

By ALEXANDER STRONACH, |i

Vice aniteny

Anow super nova appeared in the firmi-
ment of the entertainment industry
early this year.

However, this nova is already behaving
in a manner totally unfamiliar to astrono-
mers and scientists accustomad to coping
with our hezvenly bodies. This nova
didn’t suddenly flare up only to return to
its former magnitude in a few weeks or
months. It was born of long and deliberate
undertaking and study—the merger of the
American Broadcasting Company, Inc.
and the United Paramount Theaters. Inc.
into the American Broadcasting-Para-
mount Theaters, Inc.

This new giant on the horizon of the en-
tertainment industry was made possible
through approval by the Federal Com-
munications Commission on Feb. 9, 1953.

The realization of this accomplished fact
brings into sharp focus the competitive
enterprise that makes American business
the envy of an entire world and the Amer-
ican knack for entertainment, especially
as applied to the broadcasting-telecasting
fields—one of the truly great industries in
America.

The merger has placed at the network’s
disposal sufficient financial resources to
enable ABC to expand—talentwise, pro-
ductionwise, and facilitieswise—and to as-
sume a real competitive position in TV.

These three major expansions have al-
ready been undertaken:

Talentwise: by the signing of George
Jessel as artist-producer and whose serv-
ices become available to both the ABC
Radio and TV Networks on a long term
basis in June of this year: similarly, the
signing of America’s outstanding disc
jockey—Martin Block, for his “Martin
Block's Make Believe Ball Room™ to de-
but on the nefwork's flagship radio outlet
—WABC—on New Year's Day, 1954 and
who will sho:rtly thereafter, inaugurate a
similar program over the ABC Radio Net-
work. Block's services will also be avail-
able to the ABC-TV Network. Even as
this is being written, ABC will shortly
announce the signing of two of the top
stars in our comedy roster.

Productionwise: the ABC-TV Network
already has in preparation a series of es-
pecially planned TV presentations, each of

half-hour's duration and which will have
their initial showing in April of this year.
Titled the “ABC Album,” with Donald
Cook as host of thz geries and featuring
such outstanding names of the entertain-
ment world as Paul Douglas, Brandon de
Wilde, Audrey Christic, Don Briggs, Allen
Jenkins, Walter Slezak. John Hodiak, Alan
Mowbray and others, the “ABC Album™
will bring to the nation’'s televiewers a
new concept in TV entertainment.

Facilitieswise: the long-range improve-
ment of the network’s owned video out-
lets, boosting thicir respective power out-
put to max:mum signal strength as author-
ized by the FCC, and which will enable
the ABC-TV Network’s five owned sta-
tions—WABC-TV. New York; WBKB,
Chicago; WXYZ-TV, Detroit; KECA-TV.
Los Angeles, and KGO-TV, San Francis-o,
to radically improve their signal strength.
and which in turn will result in better
reception to televiewers in those cities
and surrounding arcas. This facilities im-
provement plan is being undertaken at a
cost of $2,500,000 and will be finally com-
pleted during 1954.

The merger does something more than
simoly bring into being a greatly revital-
ized network. It brings new life and hope
to the entire entertainment industry—an
industry that constantly strives to find
ncw methods for the expression of great
talent, education, news, public service and
many ather facets that enable some 80
million Americans to sit down in their
living rooms each evening and see what
the creative and technical skill of other
Americans can bring to them.

From the combined resources of the
newly merged companies there is certain
to emerge a greater good and purpose. The
fact that the merger creates a new com-
petitive force among the other major net-
works is in itsclf most laudable.

New methods for programming will be
undertaken. New talent projected. New
stations added. New technical improve-
ments made.

The challenge has been set before us.
We have met it in the past. The merger
now enables us to meet the future with
renewed strength in which a great indus-
try and the public it serves are the final
beneficiaries.
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A B. C. TEL

VISION NETWORK

ALEXANDER STRONACH, JR.
Yice President in Charge of the ABC-TV Network

Rich in experience as a flreelance
writer and as a director of some of
radio’s tep shows, ALEXANDER
(SANDY) STRONACH, JR. joincd the
American Brcadcasting Company in
September, 1948 as manager of lele-
vision programs for the nelwork. His
versalility and ability to adapl him-
self to the rapidly changing TV in-
dusiry gained him swift recognition
as beth a showman and executive
and in January, 1950, he was named
nalional director of lelevision pro-

STRONACH, |R.

gram cperations for ABC. A yea
laler, in January, 1951, he was ap
pointed vice president in charge of
lelevision programs and in May ot
that year was promoted o vice
president in charge of the ABC TV
Netlwork. As vice president in charge
of the ABC-TV Network, Stronach is
responsible for the overall supervi-
sion of the Television Sales Depart-
ment and lhe Television Program-
ming Department.

ROBERT M. WEITMAN
Vice President in Charge of Programming and Talent

He may be new to ABRC, but ROBERT
M. WEITMAN isn’t new lo people in
show business. He joined ABC this
year as vice president in charge of
programming and talent as o direct
result of the merger of the American
Broadcasting Company, Inc. and the
United Paramount Thealers, Inc.
into American Broadcasting - Para-
mount Theaters, Inc. and he is with-
oul a doubt, cne of the mosi valu-
able executives tha!l the broadcast-
ing-telecasting  industiy  could ac-

CHARLES R. ABRY

WEITMAN

quire. His acumen as o showman
and developer of oulstanding talent
had {ar reaching elfects in the suc-
cess of the original Paramount Pic-
tures, Inc., and as a vice president
of UPT, Inc., sparked that company's
iminediale success as an independ-
en! operalion.

He now brings all of his vutstanding
abilities to the newly strengthened
American  Broadcasting Company,
sirenglhened all the more. because
of Bob Weillman,

National Sales Manager for the ABC-TV Network

It was in the early parl of this year
(February) that CHARLES R. (CIHICK)
ABRY was pronmoted to the posilicn
of naticnal sales manager for the
ABC TV Network, a rather phenom-
enal rise, considering thal he firsl
joined ABC in June, 1901, as an ac-
count executive in the network’s tele-
vision sales department. And it was
only a short while alter he becamne
associated with ABC, that he preved
himself one of the most capable wc-
count executives in the network field.

ABRY

His salesmanship, meriting greater
execulive latitude, brought him the
appointmen! of Eastern Sales Man-
ager for the ABC-TV Network in
November, 1952,

His presen! duties as National Sales
Manager lor the ABC-TV Nelwork
enluil the close supervision of a large
selling lorce of account executives
as well as close surveillance of a
number of iop level natlicnal ac-
counts currenily using the facililies
of the ABC-TV Network.

833

www americanradiohistorv com


www.americanradiohistory.com

AMERICAN BROAD

o

8 Erpne
v kg reacis
GO, T

Denver
KBTv

Q
Colorado Springs
KKTY

R |

TEX

'

Q Albuguergue
KOB

I

Oklahoma City
WKY - TV
|

Ft. Worth
WBAP . TV

Austin
KTBC - TV

San Antonio

EYL

834

www americanradiohistorv com


www.americanradiohistory.com

CASTING COMPANY

Rty
Minneapolis - i
St Paul
wCCo TV .

A ) .
N 2 Rochate
1 WA by

Milwavkee
WM . TV Q)

Youngstomn
WKBN

By #
Rock Tsland
WHBF - TV

Columbus

" Rosnoke e ;
- ; wrov TV X - 2
S S ——— T eensbot®
e - T i MY - TV
A WSNJ,},_V;\TIG : . WBTY

tOALA

Birmingham
WAFM - TV

Jacksonville

S -4- _ ) WHMBR - TV

Boton Rouge .
: WAFB . TV o s

})Hou\ton S

KPRC". TV

O Nele Oleans
WDsSy - TV

Mismi
WV

833

www americanradiohistorv com


www.americanradiohistory.com

M—

AMEIRTICAN

BROADCASTING COMPANY, INC.

— I
(A Division of American Broadcasting-Paramount Theaters, Inc.)
R.C.A. Bldg.. 7 West 66th Street, New York 23, N. Y.

(Telephone Number: SUsquebhanna 7-5000)

OFFICERS Aaron Rubin. ... . Assistant Treasurer & Assistant

E . Noble. ... ...... Chai t Fi e Secretary

dward . Noble Cil)rr:n:?ttge :;;_HF::T Walter C. Tepper.............. . ... Controller

Robert E. Kintner. ... oo President Marie McWilliams. . ..., .. Director of Personnel
Robert H. O'Brien. ........ Exec. Vice-President Legal

Earl E. Anderson. . ... ......... Vice-President Geraldine B. Zorbaugh. ... .. Secretary & Acting

Charfes T. Ayres. . ........... .. Vice-President General Attorney

Slocum Chapin. . ........ ... ... Vice-President Omar Elder........ .. ... . Attorney & Assistant

lames Connolly ... . .. .. ... .. Vice-President
Robert H. Hinckley ....... ..... Vice-President

Earl Hudson ... .. .............. Vice-President
Frank Marx ... . .. ............ Vice-President
Ernest Lee Jahrcke, Jr........... Vice-President
John Mitchell ... ... ... ... .. Vice-President
Harold L. Morgan, Jr............ Vice-President
John H. Norton, Jr..... ... .. . . Vice-President
Theodore |. Oberfelder. ... ... . Vice-President
C. Nicholas Priaulx. .. .. .. Vice-Pres. & Treasurer
Alexander Strorach, Jr.... ... ... Vice-President
Thomas Velotta. ............ .... Vice-President
Robert M. Weitman.. ... . . ... Vice-President
Paul Whiteman ... ... ... . ... Vice-President
Omar Elder. . ... Assistant Secretary and Attorney
Aaron Rubin......... ... . Assistant Treasurer

& Assistant Secretary
Walter C. Tepper................... Controller

Geraldine B. Zorbaugh. ... Acting Gen. Attorney

and Secretary
TELEVISION
Alexander Stronach, |r... ... .. Vice President in
Charge of Television Network
Engineering & General Services
Frank Marx. .. ....... . Vice President in Charge

Thomas F. Foy ....... ... .. . Purchasing Agent
Richard Hamilton. Supervisor of Communications

Clure Owen.. .. ... ... Administrative Assistant

John Preston.. . ... ... .. . Director of Enginecring

Facilities & General Services

Lawrence Ruddell ... ... ... . Recording Director

Joseph ). Spagrola. . . .. Office & Studio Services

Director

William Trevarthen. .. .. . Director of Engineering

Operations

Reginald Willcocks.. .. ... ... . Tratfic Manager

Merle Worster. . . .. Eastern Operations Manager
Finance, Personnel

C. Nicholas Priaulx. ... .. Vice Pres. & Treasurer

Henry T. Hede .. Administrative Assistant to the
Vice President and Treasurer
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Secretary
Labor Relations

Mortimer, Weinbach.. . . Acting Director of Labor
Refations

Program
Robert M. Weitman ... .Vice-President in charge
of Programming and Talent

Services
Harold L. Morgan, Jr.... ... .. Vice-President in
charge of TV Services Department

Robert Holland. .. ... .. Manager of Film Services
Ruth K. Blainey........ ... Operations Manager
John L. Kelly. ... ...... .. Plant Superintendent
James McNaughton .. ... ... ... .. Art Director
Harold Sobolov.......... ....Studio Supervisor
Robert L. Stone. ... ... ... .. . Business Manager
Programming

Charles Underhill .. .. .. .. .National Director of

Program Department
Freelon Fowler. . ... ... .. Film Program Manager
Charles Holden. ..  Asst. National Director of the

Program Department

Robert F. Lewine. .. ... Eastern Program Director
John Madigan.. .. ... . . .. Director of News &

Special Events
lames Stabile. ... .. .. . . Administrative Manager

Public Relations, Advertising &
Promotion and Continuity
Acceptance

John Pacey........... Director of Public Affairs
Ruth Crawford .. ... ... ... ... ..... .. Librarian
Mitchell DeGroot. ... Manager of Advertising &

Promotion
Arthur B. Donegan..... .. . Manager of Publicity
Ellen Heagerty. .. ... .. Supervisor of Audience

Information

.. Director of Continuity
Acceptance

Ruth Trexler. . Executive Producer of Religious &
Educational Programs

Crace Johnsen. ..
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Sales

Charles Abry....... .. National Director of Sales
Don Kearney. . .Assistant National Sales Manager
Stanley Smith. ...... ... .. Eastern Sales Manager
Malcolm B. Laing..... .... Business Manager for

Network Sales

Station Relations, Sales & Station
Traffic Operations, Research &
Sales Development

Ernest Lee Jahncke, Jr....Vice Pres. & Assistant
to the President

Frank Atkinson........ Manager of Co-operative
Program Department

Alfred Beckman. .. .. National Director of Station
Relations Department

Donald Buck......... Director of Operations for
Sales & Station Traffic

Alice Stamatis. .. Manager of Order Processing
Oliver Treyz.. ... .. Director of Research & Sales
Development

William A. Wylie........... Manager of Station

Relations Department

CENTRAL DIVISION
20 North Wacker Drive
Chicago 6, Illinois

John H. Norton, |r... ... Vice President in Charge
Leroy Bartrum... ........ Manager of Traffic &
Communications

Edward Bishoff.. ... ..... Sales Service Manager
Kenneth Christiansen. . . ... Manager of Office &
Studio Services

Mary A. Corcoran........ .. Purchasing Agent &
Personnel Interviewer

James Duffy, ... ... . .. Manager of Advertising
& Sales Promotion

Walter L. Emerson. .............. Legal Counsel
Monte Fassnacht. ... ....... Manager of Program
Department

john Fitzpatrick... .. .. ... . Production Manager
Clarence Heider.. Program Operations Manager
Elliot Henry, Jr........._.... Publicity Manager
William Hohmann. ... ... .. Research Supervisor
E. C. Horstman.. ... .. Manager of Engineering &

General Services
Lawrence Kelley.. Manager of Film Department

Jack McCord...... .. Program Business Manager

Francis McNulty. ... .. Music Rights Supervisor

Cornelius O'Dea........ ... .. News Supervisor

Stewart Robinson ................ .... Auditor

Robert M. Savage......... Manager of Script &

Continuity Acceptance

James Stirton......... Director of Network for

Central Division

Floyd Timberlake........ Engineering Operations

Supervisor

Cerald A. Vernon....Manager of Network Sales
HOLLYWOOD

ABC Television Center
Hollywood 27, California

Earl Hudson........ Vice-President in Charge of

Western Division
William Phillipson. ... ... ..... General Manager
J. Clifford Anderson..Program Business Manager
Cecil W. Barker....Program Production Director,

Western Division
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Dorothy L. Brown........ Continuity Acceptance
Editor, Western Division

Philip G. Caldwell.. .. Manager of Engineering &
General Services, Western Division

Edward B. Hullinger........... Manager, Station
Relations, Western Division

Francis LaTourette. .. ... Western Division News
Editor

Allan Maynard. ............ Purchasing Agent &
Supervisor of Building Maintenance

Courtney Mcleod............. Traffic Manager,
Western Division

Norma T. Olsen............ Director of Program
Operations

Cameron G. Pierce...... Manager of Television
Engineering

Albert R. Landers................ Film Director
Darreil E. Ross...... ...... Production Manager
Jerry Ross.......... Director of TV Promotion—
Publicity Department

Florence T. Schiro........... Personnel Director

Norman H. Sloane. . .Production Control Manager
Donn B. Tatum. . .Director of Television, Western
Division

C. Merwin Travis. .. ..... Director of Promotion-
Publicity Services

john C. Wagner. .. .Controllier, Western Division

SAN FRANCISCO
420 Taylor Street
San Francisco 2, California

James H. Connolly. .. .Vice-President in Charge
Lorraine Duchene. . .Continuity Acceptance Editor

A. E Evans. ... .. ... .. Manager of Engineering
Gordon Grannis. ... .... Advertising, Promotion &
Publicity Manager

Marion Warda. .. ........ Sales Service Manager
Edith Kirby.................. Traffic Manager
Victor Reed........ Manager of News & Special
Events & Program Operations

Henry A Saroyan..................... Auditor

OWNED TELEVISION STATIONS
Stocum Chapin. ... .. Vice President in Charge of
Owned Television Stations & General
Manager of WABC-TV

William Matterne. . .. .. National Sales Manager,
Owned Television Stations
New York
|. Trevor Adams. .. .Sales Manager of WABC-TV
Paul Mowrey..... Station Manager of WABC-TV
Chicago
Joseph Fisher. .. ....... Sales Manager of WBKB
Sterling C. Quinlan  Program Manager, WBKB
Hollywood
Philip Hoffman. .. Station Manager of KECA-TV
Frank King...... .. .Sales Manager of KECA-TV
Stanton Kramer. ... ... .. Director TV Promotion-

Publicity Department

James Pollak. . ... Program Manager of KECA-TV
San Francisco

Vincent Francis. . ... Station Manager of KGO-TV

Dave Sacks.......... Sales Manager of KGO-TV
Bloyce Wright.. ... Program Manager of KGO-TV
Detroit
(WXYZ, Inc.)

John Pival....... Station Manager of WXYZ-TV
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Curtain going up . ..on the

Biggest KEvent
in Television!

Chances are you've already seen television’s newest,
most exciting symbol. .. the symbol for the new ABC.

But the symbol is not important by itself. It’s just a
curtain raiser for major announcements to come. It’'s a
sign that big things are in the air... and if you are an
advertiser, a sign that this is the time to put ABC tele-
vision in your plans.

New shows are being developed. New talent will be
attracted. Not all right away, of course. But it will pay
to watch ABC...because ABC now has the right com-
bination of experience, equipment, and showmanship to
be a leader in television.

The stage is set . .. and big things are beginning to
happen. So keep your eye on the new ABC!

AB C TELEVISION NETWORK
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VIDEO FITS RETAIL PATTERN

Adaptable To Current ‘On-Sight-Alone’ Buying

By ]. L. VAN VOLKENBURG

Pivsiclyt

IT WAS a chilly month of the
vear. Electrical dealers in
Chicago couldn’t understand why
thev were virtually sold out of
$70 electric fans. Within 4 single
week, $60.000 worth of the fans
had moved across their counters.

There had been no local adver-

tising, no o‘her possible sales
stimulus—except a single tele-
vision commercial message on
the Westinghouse “Studio One”
program.

And there was the casc of

Schick Razor. Chester Gifford, president
of Schick, Inc., reports: “Our sales record

shows the biggest first quarter in our
sales history. and also the biggest first
half, with sales one-third ahead of the

same period last year—and this at a time
when industry in gencral. and especially
the electrical appliance ficld, was not en-
joying any material inerecases.”

Behind this story of wvanishing inven-
tories of Schick shavers is another great
television success story—a story of the
company’'s merchandise being pulled oul
of non-TV arcas and rushed to TV arcas
in order to mect consumer demand.

Each of these stories has a peculiar sig-
nificance to marketing men. Each indi-
cates that we may soon be anlicipating a
shift in the market piclure detcrmined
largely by whether television is there or
not. We can look for the market Lo follow
television, rather than the other way
around. For tclevision crcates demand for
products—takes the customer to the spot
where he can buy them.

And television fits today's retail buying
patterns: Today we find an increasing
trend toward the self-service market,
where merchandise is sold on sight alone.
with the number of trained personnel
kept to an economic minimum. No
medium has given this trend such power-
ful impetus as television. where the skilled
and controlled demonstration of the prod-
uct occurs before the customer ever
reaches the actual point-of-sale.

840

("BS Teleriston

Advertisers, well aware of this
merchandising trend. are relving
more and more on lelevision—as
a potent advertising medium, as
a new and revolutionary distri-
bution and sales lool.

On our part, CBS Television
has built a new fexibility into
lhe medium to put it at the serv-
icc of more and more advertisers.
One plan, for example, is alter-
nale - week  sponsorships,  with
cross-referencing of sponsors. so
that the advertiser may enjoy the
benefits of a wecekly program for about
half the price of going it alone.

Another notable departure is the adver-
{ising participation plan, whereby the cost
of some of the biggest shows may be as-
sumed by as many as three or four spon-
sors on an equal basis.

In addition, we are currently experi-
menting with a five-minute segment plan
for some of our daytime shows, by which
an advertiser may buy as many or as few
scgments as he likes on a daily, weekly
or scasonal buasis. The plan makes net-
work programs available lo advertisers
with modest budgets.

We have also made aggressive attacks
on television's basic costs. We built CBS
Television Cityv in Hollywood, for ex-
ample. not onlyv to provide housing for
an increasing number of programs, but
also to incorporate cost-reducing produc-
tion methods.

e

We are fitting out our ncw production
center in New York City with the same
goals in mind. We expect to continue de-
veloping production efficiency and pro-
gram quality in order fo bring better and
better shows before the public and to as-
sure the most attractive and cffective
“buy” for advertisers,

As cach new case history of sales suc-
cess continues to indicate, television has
emerged as the swiftest, most cffective,
most cconomical tool for moving merchan-
dise across the counters of America.
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C. B. S. TEL

B. §. TELEVISION NETWORK

HUBBELL ROBINSON, JR.
Vice President in Charge of Network Programs

HUBBELL ROBINSON, JR., jeined
CBS in July, 1947, us vice president
in charge of network programs. In
1951, when CBS was reorganized
into separate nelwerk operations {cr
televisicn and radic, he was named
vice president and director of CBS
Television network programs. Previ-
cus tc his CBS affiliaticn, Rcbin-
son had been vice president and di-
rector of radio for Young & Rubicam.
He was with the agency lor sixteen
vears, from 1928 to 1944. He joined

ROBINSON JR.

the Blue Network, now ABC, in 1944,
ws vice president and diteclor of pro-
grams. In 1945, he switched to Foote,
Cone and Belding as vice president
in charge ol radic. Robinson was
born in Schenectady, N. Y., on Oct.
16, 1905, and is a graduate of Brown
University. He was a reporter on the
Scheneclady  Union  Star and  the
Knickerbecker Press in Albany atter
graduation. In 1928, he moved to
New Yuk and entered advertising.

HARRY 5. ACKERMAN
Yice President in Charge of Network Programs — Hollywood

HARRY S. ACKERMAN was named
vice president of the Columbia
Broadcasting Syslem in charge of
of the network's Hollywced prograius
in June of 1851, His posilion includes
general supervision of all CBS oper-
alicns in the California entertainment
capital.

Ackerman joined the Columbia nel-
work in 1948 in the capacily of
exsculive producer. In June c¢f the
same year he transferred to Holly-
wood, where he served as director
of network programs.

ACKERMAN

Ackerman aitended Dartmcuth Col-
lege, from which he was gradua-
ated in 1935,

Following graduation f{rom Col-
lege, Ackerman became a writer
and alsc filled roles as actor as well
as directer und preducer of many
radic shows. In 1936 he joined
Young & Rubicam, Inc., as a pro-
gram director. In 1946 he was made
vice presidenl ol the adverlising
agency in charge ol all pregram op-
erations.

Ackeciman was born in Albany, N. Y.

WILLIAM H. HYLAN
Vice President in Charge of Network Sales

WILLIAM H. HYLAN, associated
with CBS for sixteen vyears, was
named vice president in charge of
network sales for CBS Television in
December, 1952. After f{our years as
an account execulive with CBS Ra-
dic Sales, from 1937 to 1941, Hy-
lan enlered military service with
the army. In November, 1945, he re-
lurned to CBS Radio and was ap-
pointed assistant 1o the director «f
slation  administration.  In 1948,
Hylan switched to the network’s new
TV sales staff as an account execu-

HYLAN

tive. [n July 1951, he was named as-
sistant sales manager. In January,
1952, he was appointed easiern
sales manager.

Hylan is o native of New York
City, having been born in the town
of Father Knickerbocker on October
16, 1905. He spent a goodly portion
of his youth as a resident of the Is-
land of Puerio Rico. Following his
serondary school education he en-
lered Yale University, of which he
is u graduale,
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CBS TELEVISION

A DIVISION OF CBS, INC.

Executives and Staff

485 Madison Avenue, New York 22, N. Y.
Telephone: PLaza 1-2345

Registered Telegraphic Address—COLUMBIA NEW YORK

NOTE: A [ull listing of the CBS cor- J
porate personnel, as well as the hoard
of directors. will be found on Page
268.

CBS TELEVISION DIVISION
OFFICERS
|. L. Van Volkenburg............... . President
William H. Hylan.. .. . Vice President in Charge
of Network Sales
Hubbell Robinson, Jr...Vice President in Charge
of Network Programs

Harry S. Ackerman. .. . Vice President in Charge
of Network Programs—Hollywood
H. Leslie Atlass. ... ... Vice President in Charge

of Central Division

Frank B. Falknor.. ... Vice President in Charge
of Operations

Merle S. Jones. .. .. Vice President in Charge of
CBS-Owned Stations and General Services

W. Spencer Harrison. .. . Vice President in Charge
of Legal and Business Affairs

Herbert V. Akerberg.. Vice President in Charge
of Station Relations

William B. Lodgz. . ... Vice President in Charge
of General Engineering

L. Glett. ... Vice President in Charge
of Network Services—Hollywood

Charles

William J, Flyan ... . ... ... ... ... Controller
Network Sales

William H. Hylan...... Vice President in Charge
of Network Sales

Thomas H. Dawson. ............. Sales Manager
George E. Klayer....... Chicago Sales Manager
Charles K. Sterritt. ... ... Detroit Sales Manager
Kingsley F. Horton. . Pacific Coast Sales Manager
William [. Fagan............ Business Manager
T. D. Connolly. ... ... ... Program Sales Manager
Edward P, Shurick........... . Manager of Sales
Development

Robert F. Jamieson. ... .. Sales Service Manager
George A. Kolpin. .. ......... Contract Manager

Network Programs
Hubbell Robinson, |r.. Vice President in Charge
of Network Programs
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Harry S. Ackerman. .. . Vice President in Charge
of Network Programs, Hollywood

William Dozier..... ..... .. Executive Producer,
Dramatic Shows

Marlo Lewis. . ... Executive Producer, Music and
Variety Programs

James C. Shattuck. . .. ... ... Director of Editing
Harry G, Ommerle. ......... .. Program Director
E. Carlton Winckler..... ... Production Manager
Louis T. Stone..... ... Program Budget Manager

News and Public AHairs

Sig Mickelson. . ... Director of News and Public
Affairs

F. M. Littlejohn......... Managing Editor, News
Paul Levitan. .. ... ... Producer of Special Events
William A. Wood. ........ Director of News and
Public Affairs, Washington

Judson Bailey. . .......... ... Director of Sports

Operations

Frank B. Falknor..... Vice President in Charge
of Operations

Henry Grossman. .. Assistant to Vice President

in Charge of Operations
Walter Pierson. .. ..... .. Manager of Production
Gilbert DeStafano. .. Manager of Stage Lighting
Anthony Boschetti. . ... Manager of Procurement

Richard Hopkins. . ... Manager of Scenic Design
and Construction

Herbert O. Phillips. .. Executive Art Director in
Scenic Division

William Vogel....... Manager of Special Effects
H. C. Meier. .. Manager of Network Operations
H. Grant Theis.. . .... Manager of Film Service
Operations

Al Raymond... .. ... . Manager of Theater and
Stage Operations

Paul Wittlig. .. ... .. New Effects Development
lra De Lumen. . ... ... . Manager of Cost Control
R. G. Thompson....... .... Director of Technical
Operations

Orville Sather. . Manager of Technical Operations

Station Relations

Herbert V. Akerberg... . .. ... Vice President in
Charge of Station Relations
Clark A. Snyder.. .. .Director of Station Relations
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Advertising and Sales Promotion

William Golden.............. Creative Director
john P, Cowden........... . Operations Director
Robert I. Elliott................... Copy Chief
Alex Kennedy.. Director of Program Promotion
Fred Kramer. . ... Director of Program Promotion,
Hollywood

Gordon Hellmann. .. ... Director of Presentations
David Luhmann. ... . ... Director of CBS-Owned
Station Promotion Services

Edward Side.............. Production Manager

Public Relations

David J. Jacobson. .. Director of Public Relations
Michael ). Foster. Director of Press Information
Arthur Perles......... Administrative Director &
Director of Merchandising Exploitation

Norman Seigel. ........ Director of Publicity and
Exploitation, Hollywood

Hank Warner............ Assistant Director of
Press Information

Jack Goldstein. . ... .. Director of Special Projects

Dorothy Letfler. . .Director of Magazine Division,
Press Information

Research

Oscar Katz ....... .................. Director
Philip Eisenberg. ... ... Director of Coverage and

General Surveys
Rose Marie O'Reilly........, Manager of Ratings
Tore Hallonquist. .. . Director of Program Analysis
Leonard DeNooyer. . ........... General Surveys

Engineering

William B. Lodge... .. Vice President in Charge

of Engineering
A. B. Chamberlain. .. ... .. ... Chief Engineer
H. A. Chinn. ... ... Chief Audio-Video Engineer
J. W. Wright. .. Chief Radio Frequency Engineer

Legal and Business Affairs

W. Spencer Harrison. . .Vice President in Charge
of Business and Legal Affairs

Merritt H. Coleman. Director of Business Affairs
Henry Howard, Jr.. ... .. .. Director of Business
Atfairs, Hollywood

Accounting

William J. Flynn. .. ....o.o .. L. Controller
Norman C. Hadley...... Director of Accounting
Operations

Network Services, Hollywood

Charles L. Glett. . ... Vice President in Charge
of Network Services, Hollywood

Austin E. Joscelyn. ... ... Director of Operations,
Hollywood

CBS. Inc.. Broadcast Service
Departments
Building Construction

Kingdon Tyler............... Manager, Building
Construction Department

H. W. Van Wagenen........ Assistant Manager,
Building Construction Department
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Building Operations and Tickets

James Swenson. .. Manager, Building Operations
Jack Page......... Assistant Manager, Building

Operations
Laurette Banks.. . ....Supervisor, Ticket Bureau

General Purchasing

fohn E. Forsander......... Director of Purchases
Edward Drewes.............. Purchasing Agent

Ofifice Services

A H Bryant. . ..... ... .............. Manager
Maude Stubner...... Supervisor, Program Typing
Emily Schienmer. .. ........ Supervisor, Ediphone
Personnel Relations

Robert Kalaidjian.................... Director
Charles Burt. ....... ... Personnel Administrator
Dr. Jack Nelson....... Director, Medical Office
John Anderson. . ... Personnel and Labor Research
Manager

Richard Stanley.......... Employment Manager

Photography
Walter 1. Seigal.................... Manager
Reference
William C. Ackerman................. Director
May Dowell. . ... Manager, General Information
Agnes Law . ........... ... .. ... ..., Librarian
CBS Television Spot Sales

Sam Cook Digges..... General Sales Manager of
CBS Television Spot Sales

Clark George............ Eastern Sales Manager
MacLean Chandler. .. ... Midwest Sales Manager
Ben Margolis. .............. Business Manager

CBS Television Film Sales

Fred Mahlstedt.......... Director of Operations
W. S. Edwards.......... General Sales Manager

CBS Owned Stations
WCBS-TV, 485 Madison Avenue,
New York 22, New York

Craig Lawrence ............. General Manager

George R. Dunham....... General Sales Manager
Hal Hough............... ... Program Manager
Robert Patt. ... ... ... .. Promotion Manager

KNXT, 1313 North Vine Street,
Los Angeles 28, California

James T. Aubrey.............. General Manager
Edmund C. Bunker.............. Sales Manager
Donald M. Hine.............. Program Director
Dean Linger.. . ............ Promotion Manager

WBBM-TV, 410 North Michigan Ave.,
Chicago, Ill.

H. Leslie Atlass. .. Vice-President in Charge of
Central Division

George Arkedis..... .... General Sales Manager
Kenneth B. Craig........ Director of Operations
Thomas A. Bland. .. .......... Program Manager
John T, Curry.............. Promotion Manager
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The pattern

that killed
a myth

The pundits who soleninly explained
that television’s popularity was largely
based on its “novelty” may now go to

the rear of the class.

Today some five years after the novelty
has worn off, Americans continue to find
television as irresistible as easy money, ’
as compelling as a thunderstorm. And ,
the pattern of their devotion is as plain

as the forest on the rooltops.

Families with sets devote more time to
television than ever hefore —an average
last year of four hours and forty-nine
minutes a day. This is more time than
the American family has ever given to

any spare-time pursuit.

Though not all areas yet have access to
television, one television program wins,
week afier week, the largest audience ever
garnered by any medium in advertising
history — 40,000,000 people!

That program, of course, is carried over
CBS Television, as are most of the most

popular nighttime television programs.

Indeed. in the nation’s leading markets,
where audiences have a choice of what to
look at. CBS Television keeps winning the

highest average audience of any network.

Add to a pattern of leadership the fact
that CBS Television delivers these great
audiences at the lowest cost per thousand
...and it becomes clear why advertisers
use more time on CBS Television than on
any other network,

CBS TELEVISION
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“BRIGHTEST YEAR” FOR TV

1953 Augurs Well For “Fastest Growing Industry”

By DR. ALLEN B, DU MONT, President

Allen B

ELEVISION. the most spec-

tacular facel of the electron-
ics industry, can anticipate its
brightest year in 1953. All signs
point to the industry continuing
its sensationa! growth pattern
which has been one of the fast-
est moving developments yet
seen in  Amcrican  business
history.

An all-time cumulative total
of receiver production since 1946
runs to 23.6 million units. This
adds up to ar aggregate public
total investment, at retail level of §9%
billion. And, of course this figure is apart
from the invesiments averaging $500.000
cach, in approximately 120 teclecasting
plants (as this is being written). Smull
wonder that television is called Americit’s
fastest growing industry!

L ]

Looking ahead to industry prospects in
1953, we may expect upward of 75 new
stations on the air, with the possibility
that approximately 50 of this total will be
in the Ultra High Frequeneies. This in-
crease in stations, will, of course, mean a
wide increase in prescnt coverage by the
major networks.

An interesting development, only re-
cently announced, is that of a ncw couxial
cable system. This system is capable of
handling simultaneously 600 telephone
conversations plus one television program
in each direction it travels. Widespread
use of this revolutionary coaxial cahle
could conceivably help to cut present Jine
costs considerably.

L ]

The release of the “freeze,” new sta-
tions going on the air, and numerous con-
struction permits being granted by the
Federal Communications Commission
means that transmitter manufacturers can
look forward {o a possible volume of $60
million for transmitling and allied studio
equipment in 1953.

The increased use of television by vari-
out segments of business and industry
also makes the industrial television mar-
ket an attractive one for equipment manu-

facturers.
L ]

The new tclevision areas opening, and
increasced emphasis on the multi-televi-
sion-set-home in older markets, cues
manufacturers to plan for 1953 their hig-

Du Mont Laboratories
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JHI'

gest production year since 1950
when 7.5 million receivers came
oftf the production lines.

During 1952, the broadcasting
segment of the industry reached
high levels with its serious and
constructive view of its responsi-
bilitics. not only as an entertain-
ment medium, but as an instru-
ment of public service to the
American people.

In 1953 television will be stim-
ulated and inspired to accept an
even greater challenge. As tele-
vision continues to broaden its horizons
its vast potential will be limited only by
the imagination and skill of those using it.

Since Allen B. Du Mont Laboratories,
Inec., is devoled exclusively to television
in all of its phases, its progress in 1953
will mirror the growth pattern of the
video industry.

Nincteen fifty-{iwo was an cxcellent year
for the network division, and prospects
for 1953 look even better. For the first
time in network history. billings passed
the 10 million dollar mark and. at the
moment, we are putting into operation
our new Tele-Centre on East 67th Street.

We look forward in confidence to keep-
ing step with the spread of the medium
throughout 1953. Qur programming has
made two distinct contributions to the
medium during the year. Bishop Sheen
demonstrated that millions of viewers are
eager for substantial thought-provoking
periods. And we strengthened sports tele-
casting substantially—first, with regular
weekly boxing bouts, and later through
our coverage of professional football,
demonstrating how fans can see the game
they want 1o see weekly, namely, by way
of regional telccasts.

The public’s acceptance of our 1953
line of television reccivers is already fol-
lowing the 1952 trend whiech saw produc-
tion hard pressed to keep up with ex-
panding sales.

The long range future of electronics
and television will be limited only by the
imagination of thosc using it. At this
point we have only skimmed the surface
of its possibilitics. Electronics and tele-
vision arc new instrumentalities which
mean wider and added services to man-
kind. They both will provide a new di-
mension in every day living.
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DuMONT TELEVISION NETWORK

A veteran of the Du Ment crganiza-
tion, CHRIS J. WITTING, managing
director of its broadcasting division,
is also a leader in telecasting. He
joined Du Mont in 1947, when he
was asked (o leave his own ac-
counting business and sel up oper-
ating procedures for the felecasting
division, whose general manager he
became in 1949, He assumed his
present position of managing direc-
tor in June, 1951. In the meantime,
he has seen Du Mont! reach the high-
esl billings in its history and com-

CHRIS J. WITTING

Managing Director

WITTING

plete @ $4,000,000 programming-en-
gineering cenler in Manhaitan. He
took a part in seiting up the National
Association of Radio - Television
Broadcasters and at its organization
was made a member of its board
of direclers. He was elected a direc-
tor ot the American Television Soci-
ety in June, 1951. In April, 1952, he
was elected a member of the board
ol directors of the Advertising Coun-
cil, representing the broadcasting in-
duslry.

JAMES L. CADDIGAN
Director of Programs and Production

JAMES L. CADDIGAN, director of
programming and produclion for the
Du Mont Television Nelwcrk, is a
pioneer in nelwork lelevision pro-
gramming. He is credited with giv-
ing the medium several of its signi-
ficant “firsts"—the first full daytime
schedule as well as 7 to 9 a.m. pro-
gramming, the medium'’s first space
show (Captain Video) and its first
kindergarten (TV Baby Sitter). He
also crealed and aired iis first fan-
tasy for children (Magic Cottage). A

TED BERGMANN was the Du Mont
Television Nelwerk's top salesman
before becoming the web’'s director
of sales in July, 1951. Joining the
organization in June, 1947, he had
had an effeclive hand in signing
most of the major contracts for lime
bought by national advertisers.
These sales coups included "Caval-
cade of Stars” and "Cavalcade of

CADDIGAN

TED BERGMANN
Director of Sales

veleran of the motion picture field, he
pioneered the elfective use of film on
TV through skillful editing for a
home audience and in late 1952 in-
stituted the medium's most sustained
etfort al "on location” production
with "Dark of Night.” He also has
been a leader in creating programs
of a public service nature. A native
of Boston, Caddigan served during
the war as a colonel on the staff of
the Adjutant General. He is a mem-
ber of ATS and SMPE.

to a single sponsor. New York
City-born, Bergmann entered broad-
casting by joining NBC in 1941, leav-
ing shortly fer wartime duty. A com-
missioned officer, he was second in
command of radio public relations
on General Eisenhower's staff. Leav-
ing the service, he rejoined NBC and
later wen! to a radio production or-
ganization as creator and salesman,

Bands,” as well as the "'Caplain resigning that position to join Du
Video" deal—TV's first hall hour Mont's network sales department as
across-the-board network time sale an account executive.
BERGMANN
849
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DuMONT

TELEVISION NETWORK

A Division of Allen B. Di Mont Laboratories, Iuc.

515 Madison Avenne, New York 22, New York
Telephone: MU 8-2600

Network Executives

Chris J. Witting. . .Director and General Manager
Donald H. McGannon. .. . Admin. Asst. to the Dir.

Ted Bergman......... Director of Network Sales
James L. Caddigan. . .Dir. of Prog. and Production
Elmore B. Lyford. .. .Director of Station Relations
Robert L. Coe...... Mgr., Station Relations Dept.
Rodney D, Chipp........ Director of Engineering
Gerald Lyons........ Director of Public Relations

and Publicity
Thomas |. McMahon. ... . .. Director of Sports

John H. Bacherm.. ... Asst. Dir of. Network Sales

Norman W. Drescher. ... Manager Closed Circuit,
Merchandising and Licensing Departments

Joseph Hess. .. .. Controller, Broadcasting Division
Richard E. Jones.......... Manager, Owned and
Operated Stations
Walter Compton......... . .Manager of WTTG,
Washington, D. C.
Harold C. Lund............ Manager of WDTV,

Pittsburgh, Pennsylvania
Milton Morel. Manager of New York Operations

Network Sales

Ted Bergmann .. ..... Director of Network Sales
John H. Bachem. . . Assistant Director of Network

Sales

Lynn Cleary........... Manager of Sales Service
Edward R. Eadeh. .. ....... Manager of Research
David Lasley. . ... Central Division Sales Manager,
435 North Michigan Avenue, Chicago 11,

lllinois

Robert H. Miller. . . .. Account Executive, Central

Division, 435 North Michigan Avenue,

Chicago 11, lllinois

Richard S. Railton........ ... . West Coast Sales
Representative, Monadnock Building, San
Francisco 5, California

William Koblenzer.. ... ... ... Account Executive
James F, Owens............. Account Executive
Duncan R, Buckham...... ... Account Executive
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fohn B, Scell. ... ....... ... . Account Executive
Norman . Hendershot.... ... Account Executive
Richard B. Stark............ Account Executive
Harry Pertka....... ... ..... Account Executive
Arthur ). Daly. ... ... ... Account Executive
Lawrence H. Buck ... Mgr., Account Mgrs.' Group
Richard Ceismar.. . ..... ..... Account Manager
Hank Opperman..... ... .. ... Account Manager

Programming and Production

James L. Caddigan. . .. .. Director of Programming
and Production

Leslie G. Arries, Jr......... Assistant Director of
Programming and Production

Werner, Michael. ... Assistant to the Director
Paul Rosen...... Manager of Program and Talent
Procurement

A. L. Hollander. . Production Facilities Manager
Duncan MacDonaid. . .. .. Supervisor of Women's
Programming and Religious Programming

Don Russell.................. Chief Announcer
Ed Lieberthal. ... ........... Chief Coordinator
Elizabeth Mears........ . .... Casting Director
Charles Mann. . ................ .. Script Editor
Edward Saulpaugh.. .. .. Supervisor of Continuity
Acceptance

Dominick Celentano.. ... .. Supervisor of Music
Acceptance

Sam Posner....... Program Administration Asst.
Ted Hammerstein..... . .. Supervising Producer
Charles Parsons....... ... . Supervising Producer
Roger Gerry........ .. ... Supervising Producer
Irwin Rosten. . ...... .. .. .. Supervising Producer
Frank Bunetta.... ... .. .. . .... Senior Director
Harry Coyle ... ... ... . ... ... Director
Pat Fay ..... ... ... .. .. ... ... ... Director
H, Wesley Kenney. . ... ............... Director
David Lowe ........... .. ... . ...... Director
William Marceau .. .................. Director
Arnold Nocks .......... ............ Director
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William Seaman ... .. ... ... Director

Keith Thomas .. ... .................. Director

James Saunders ... ... .. ... .. ..., Director

Barry Shear ... ... . ... .. ... Director
Operations

Saul Abraham...... Supervisor, Adelphia Theater

S. W. Fairchild..... ....... Supervisor, Studio D

Ralph Robbins. . ... Supervisor, Wanamaker Studio

Samue| Spachner. .... Supr., Ambassador Theater
Engineering

Rodney D. Chipp........ Director of Engineering

Robert F. Bigwood. . .Mgr. of General Engineering
H. C. Milholland. . . Mgr. of Technical Operations

S. Patremio. ............. Development Engineer
Arthur Deneke...... Building Facilities Engineer
Eric Herud...... Technical Operations Engineer,

WABD, New York
Malcolm Burleson....... Chief Engineer, WTTG,

Washington, D. C.
Raymond Rodgers. . . Chief Engineer, WDTV, Pitt.

Station Relations

Elmore B. Lyford....... Dir. of Station Relations
Robert L. Coe..... Mgr., Station Relations Dept.
Roylance H. Sharp........... Mgr., Traffic Dept.

Edwin G. Koehler. . Area Super., Station Relations
Joseph R. Cox....Area Super., Station Relations
Robert S. Woolf......... Teletranscription Dept.

Sports Department

Thomas |. McMahon.. ... .... Director of Sports

Accounting

Joseph Hess....... Controller, Broadcast Division
Willoughby Walsh. . .......... Purchasing Agent

Public Relations and Publicity

Gerald Lyons. .. .Director of Public Relations and
Publicity
Research
Edward R. Eadeh..... ... . Manager of Research
Personnel

Leil Tanenholz. ... Manager, Network Personne!
Department

853

Advertising and Promotion

Norman S. Ginsburg...... Manager, Advertising
Program Promotion
Norman S. Brett...... Manager, Sales Promotion

DuMont Owned and Operated
Stations

WABD, New York

Richard E. Jomes.............. AP Manager
James L. Caddigan............ Program Director
Lawrence L. Wynn.............. Sales Manager
Milton Morel. ... .. Manager of N. Y. Operations
Saul Abraham..... .. Supervisor, Adelphi Theater
Sam Spachner. . . Supervisor, Ambassador Theater
S. W. Fairchild. . ... ... Supervisor, Studio D, 515

Madison Avenue
Ralph Robbins. . ... Spur., Studio A, Wanamaker’s

SALES ACCOUNT EXECUTIVES

William Walters
Jim Wilber

Perry Frank
Richard Hamburger
Robert F. Adams

WDTV, Pitisburgh

Harold C. Lund..................... Manager
Don Menard.............. Operations Manager
George Baren Bregge............ Sales Director
Raymond Rodgers............... Chief Engineer
William A. Krough....... Sales Service Manager
Paul P. Palangi.............. Personne! Manager
Dick Fortune......... Public Relations Manager
Byron Dowty................ Program Manager
Mildred Johnson............... Traffic Manager
Dave Murray.......... News and Special Events
Richard Dreyfuss................ Film Manager
Nick Perry................... Chief Announcer
William Jewett. . ... ........... Prop Facilities
Joe Bock....................... Art Manager

WTTG, Washington

Walter Compton............. General Manager
Roger M. Coelos. .. .Program Operations Manager
Neal J. Edwards................ Sales Manager
M. M. Burleson................ Chief Engineer
Jules Huber................... Film Supervisor
George Flax............ Promotion and Publicity
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ERGNT ROW CENTER-4.5.4.

Whether there be green grass or white lights outside, inside
they’re watching television. Without tickets, without top
hats, with but a single switch to turn, millions of people, day
and night, watch miracles from the best seats in the house.

Du Mont keeps them watching with a simple formula—
sensible television. With programs that lift while they enter-
tain, that please everyone, With programs born of imagi-
nation, not imitation.
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For advertisers, too, Du Mont television is sensible tele-
vision, powerful in impact but practical in cost. Du Mont
alone has brought this greatest of all sales mediums within
the grasp of all advertisers, large or small.

Because it is unique in its appeal to viewers, and to
advertisers, DuMont will always be a prime factor in
the continued growth and betterment of the miracle called

television.
BUMBNI TELEVISION NETWORK

515 Madison Avenuve, New York 22, N. Y. MU 8-2600
A Division of the Allen B. Du Mont Laboratories, Inc.
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FINANCIAL SIDE OF TV-FILM

Good Product Now Can Be Accurately Evaluated

By BASIL GRILLO, Exec. Vice President,
Bing Crosby Enterprises, [ne

HE bookkeceping aspects of the

business of producing film for
television is not the least of the
manifold problems created by
this mercurial child of electron-
ics. Television, or, seeing at a
distance, according to the lang-
uage experts, offers no sight at
any distance when it comes to
the certain estimate of invest-
ment return over given periods.

Certainly, good product will
pay out because the profit
horizon is now much nearcr the
reach of calculating instruments than in
past years and hard-headed evaluation
suggests that realistic price structures if
understood and maintained by all con-
cerned, can bring sufficient revenue to
make television film production a sound
enterprise.

Top production requires adequate in-
vestment and adequate investment obvi-
ously requires adequate return. It's that
simple to comprehend but much more dif-
ficult to realize.

There has been a tendency to cqualize
rising facilities’ costs by a demand for
reduction in program payments. But as

was said many years ago ancnt vradio
costs, “. . . no one ever listened for a
watt. . . .” then just as certainly, nobody

cares to view merely a television test
pattern.

The show is the thing and good shows
cannot be made out of stuffed suits. Peo-
ple of talent who can move the minds and
warm the hearts of viewers, writers who
give them the words and directors who
bring the whole into a smooth exhilarating
experience for the viewer—these arc the
elements which give television more than
temporary scientific excitement and such
as these are the only insurance of a con-
tinuing growing of the great tclevision
industry.

Production investment is long term and
we expect to wait for our fair return, but
that old bugbear, obsolescence — obso-
lescence of style, of settings, of cvents
themselves, is ever lurking in the back-
ground, so time is also of the essence 1o
capital.

It is too easy to overlook the factl that
a thirty-nine week Class “A” television
series can be equivalent to a Class “A”
metropolitan station in point of invest-

856

ment. Those of us who have
risked hundreds of thousands of

dollars are willing to venture
and to wait. but the television
dollar must be so pied as to

equalize return as well as risk,
and thus to attract continuing
investment from the same ex-
pericneed, tried and proven pro-
duction sources.

Overall distribution costs have
had a tendency to increase inso-
far as selling the smaller tele-
vision markets is conccrned since
these require the same personal contact
and sales service as the larger markets,
yet potential income per sales dollar ex-
pended  js ridiculously small by com-
parison.

Rising costs during the past thrce years
have created additional burdens on the
producer and he has found himsclf on the
horns of a dilemma. He cannot get suffi-
cient additional income for his product
to level off the increase nor does he de-
sire to rcduce production valucs in order
to even things up. If he did, his competi-
tive position would be seriously en-
dangered, plus the fact that any budget-
ing on production valucs would probably
shorten the production life of the scries.
Top-level production. in our opinion, aids
materially in extending the income po-
tential since the product continues to hold
its own with newer product into which
more production moncy may have been
invested because of greater income ex-
pectation from the additional markets
constantly coming on the air.

Corner cutting on dramatic show pro-
duction is something which will always
stick out like a sore finger because the
mood is crealed by almosphere and dia-
logue together. To eliminate mood pro-
ducing settibgs and thus place the entire
production upon the cast is to invite medi-
ocrity and low-level impact.

Viewers will expect to find continuing
improvement in their television programs.
they will not be satisfied with anything
less than an ever-growing visible matur-
ity in this new medium. We have much
to learn. much to refine and much to de-
velop in the busincss of bringing to the
television screen all of the values poten-
tially possible in this intricate, challenging
and dynamic medium of communication.
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N. B. C. TELEVISION NETWORK

DAVID SARNOFF

Chairman of the Boards of RCA and NBC

BRIG. GEN. DAVID ¢A
chairman of the Boards of RCA and
NBC, entered the communicalicris
field as a messenger boy al the age
of 15. As the importance of 1adic
grew, he became successively Chief
Inspector, Assistant Tratlic Monager,
and in 1917, Commercial Manager
of the Marceoni Wireless 'l'eleqgiaph
Company of America. In 1919, when

O

RCA was formed. it acquited ths
Marceni Company and  appointed
General Sarnolf cemmercial man-

tlecled Piesident and a direclor ol
NBEC cn Jan. 2, 1953, FRANK WUHITE
is a veteran of 16 yeais in the broad-
cast industry, 1937
when he ‘oincd CBS as ticaswer. In
1942, he was named «a vice prasi-
deni and  direclor,  contlinuing o
function unlil 12417,
when he became president and di-
reclor of Columbia Reccids, Inc. On
May 1, 1949, he moved o MBS as
president and director. He joined

Ceginning  in

as  lhreastrer

g

SARNOFF

FRANK WHITE
President of NBC

WHITE

ager. Duiing the following eleven
years, he advanced [rom Commer-
cial Manager to General Manager,
then Vice Presiden!, Executive Vice
Presidenl, and in 1930, al the age
of 39, he was eleclted president of
RCA. He was elected chairman of
the hocrd and chief executive of-
ticet of RCA in 1947. During World
War II, he served as Special Con-
sullant on Communications to Gen-
erul Dwight D. Eisenhower at SHAEF
in Europe.

NBC May 31, 1952, and was named
vice president and general manager
of the nelworks June 18, 1952.
While, « graduale of George
Washinalon University and a vet-

eran ol Navy aviation in World
Weor 1, served for six years as
neasuier of the Literary Guild ot
America, leaving in 1935 to join the

Steryee Publishing Co. From 1936 to
1937 he was lreasurer and business

manage: of Newsweek, Inc,

JOHN K. HERBERT

Vice President in Charge of Networks

JOHN K. HERBERT jcined NBC Sepl.
5, 1950, as assistant lc the President,
and on Nov. 27, 1950, was appoinied
general sales manager for 1he Radio
Network. He was named vice presi-
dent in charge of Sales for bolh the
Radio and Television Nelworks on
July 21, 1852. On Jan. 2, 1953, he
was named vice president in charge
of Networks. He left the pcst of vice
president and gensral adverlising
manager of Hearst Magazines, Ine.,

HERBERT

857

wheie he had served for 12 years,
ic join NBC. Prior to that Herbert
had becen New England manager
and Exstern advertising manager of
Gocd Heusckeeping., A graduate of
Holy Cross Ccllege,
Muss., he served in the United States
Marine Corps frem January, 1943,
unitil Oclober, 1945, when he lelt the
Marine Corps with the rank of cap-

in Worcesier,

tain.
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NATIONAL

BROADCASTING COMPANY, INC.

30 Rockefeller Plaza, New York 20, N. Y.
Telephone: Clrele 7-8300

Registered Telegraphic Address:

NATBROCAST

NOTE: A [ull listing of the NBC cor-
porate personnel, as well as the board ‘
of directors. will he found ou Pagce
280,

ORGANIZATION UNDER
VICE-PRESIDENT IN CHARGE
OF NETWORKS

John K. Herbert.. ... V.P. in Charge of Networks
David C. Adams..... .. V.-P. for Administration
William H. Fineshriber, Jr... .V.-P. and Gen. Mgr.

of Networks

Sales Department
George H. Frey.......... V.P. and Sales Director
Walter D. Scott.. Administrative Sales Manager

John Lanigan..... .... Manager of Eastern Sales
Division
Edward R. Hitz. . ... Manager of Central Sales
Division
John T. Williams. .. . .. Manager of Western Sales
Division

Frederick W. Dodge. . .Director of Merchandising
Program Department
Charles C. Barry........ Vice-Pres. in Charge of

Networks Program
Thomas A. McAvity. . National Program Director

Carl M. Stanton... Television Network Program
Manager
Thomas McCray. . ........ .. Director Networks

Programs—Hollywood
Harold Kemp.. ... Manager of the Talent Office
Merritt W, Barnum, Jr..... . ... Manager of New
Program Development

Public Affairs Department

Davidson Taylor. . ..... Director of Public Affairs
William R, McAndrew. . ... Manager of News and
Special Events

Thomas S. Gallery.. . .... ... Manager of Sports
Edward Stanley... ... Manager of Public Service
Programs

860

NEW YORK

Production Department

Frederick W, Wile, Jr.. . .. .. Vice Pres. in Charge
of Networks Production
Leonard H. Hole......... Director of Production

Technical Operations Department

GCeorge McEirath.. ... ... Director of Technical
Operations
Frederick G. Knoptke..Manager of Sound Effects
Thomas H. Phelan .. Manager of TV Technical
Operations
Charles L. Townsend. . Technical Film Coordinator

Production Services Department

Fred Shawn. . .. .. Director of Production Services
James A, Glean. . . .. Manager of Staging Services
and Special Effects

Hugh T. Graham.. ... . ..... Chief of Production
Coordinators

Ernest V. Theiss.. ... ... Manager of Production
Operations

Anthony M. Hennig.... .. ... . Director of Plant
Gperations

Sol Cornberg..... . Supervisor of Plant Facilities

Development
Production Controls

|. Robert Myers. . Director of Production Controls
Isabel Finnie. ... ... Supervisor of Business Office

Film and Kinescope Division

.. Manager of Film and
Kinescope Operations

Frank C. Lepore... ...

TV Network Operations—Hollywood

.. Director of Finance
and Operations

Earl H. Rettig. .. ... ...

Promotion, Planning and
Development Department

Ruddick C. Lawrence. . . .. Director of Promotion,
Planning and Development

www americanradiohistorv com


www.americanradiohistory.com

Advertising and Promotion

Department
Jacob A. Evans. ... . Director of Advertising and
Promotion
James H. Nelson.. ... ... ... Advertising Manager
John G. Fuller......... Sales Promotion Manager
Fred C. Veit......... Manager of Art, Production

and Graphics

Research and Planning Department

Hugh M. Beville........... Director of Research
and Planning
Dr. Thomas E. Coffin...... Manager of Research
James H. Cornell......... Manager of Audience
Measurement
Barry T. Rumple.............. Manager of Plans

Development Department
Robert W. McFayden. . .Director of Development

Film Division

Robert W. Sarnoff. . ... ... . V.P. in Charge of
Film Division
John B. Cron..... . Mgr. of Television Film Sales

Stanton M. Osgood. ...... .. Mgr. of Television

Film Production

Station Relations Department

Harry Bannister. ... ...... Vice Pres. in Charge of
Station Relatians

Sheldon B. Hickox, Jr....... . . Director of Station
Relations

Thomas E. Knode ... ... Mgr. of Station Relations

Press Department
Sydney H. Eiges....Vice Pres. in Charge of Press

Frank Young. . ............... Director of Press
Don Bishop....... Manager of Program Publicity
William Lauten. .. Manager of Business Publicity
Norman H. Pader.. ... .. Manager of Exploitation

Controller's Department

Charles . Cresswell.......... Controller for the
Networks
William V. Sargent......... Assistant Controller,
Networks

ORGANIZATION UNDER
FINANCIAL V.-P.

Joseph V. Heffernan.. ... .. Financial Vice Pres.
Samuel Chotzinoff. .. ... General Music Director
Hamilton Young............... Budget Director
Harry F. McKeon. .............. . ... Controller

William S. Hedges. . ... Vice President in Charge
of Integrated Services

Edward M. Lowell. ... .. ... Manager of Building
and General Service Dept.

William B. Miller. . .. .. Night Executive Officer
Frances Sprague... .. .......... Chief Librarian
Gustav B, Margraf. . ......... Vice President and
Ceneral Attorney

Thomas E. Ervin. .. ... Assistant General Attorney
Ernest de la Ossa.. . ...... Director of Personnel
Joseph A. McDonald............. ... . Treasurer
William A. Williams...... .. Assistant Treasurer
William D. Bloxham. . ... Manager of Purchasing

861

ORGANIZATION UNDER VICE-PRES.
OWNED & OPERATED STATIONS
Charles R. Denny. .. .Vice President for Owned &

Operated Stations, Public
Relations and Staff Engineering

Henry T. Sjogren...... Controller for OQwned &
Operated Stations

Thomas B. McFadden....... Director of National
Spot Sales

Richard H, Close...... Manager for Represented
Stations

john M. Reber. .. ... National Mgr. for Television
Spot Sales

Public Relations Department

Edward D, Madden............ Vice President &
Assistant to the President

Continuity Acceptance Department

Stockton Helffrich.. ... .. Manager of Continuity
Acceptance

Information Department
Anita Barnard.......... Manager of Information

Engineering Depariment

O.B.Hanson.......... ....... Vice President &
Chief Engineer

William A. Clarke. ... .. Administrative Assistant
Chester A. Rackey........ Mgr. of Audio-Video
Engineering

Robert E. Shelby. .. . ... Dir. of Color Television

Systems Development
James Wood, Jr.. .Manager of Technical Services

WNBT, New York

Ted Cott......... Vice Pres. & General Manager
Peter M. Affe...... Television Program Manager
Max E. Buck...... Director of Advertising, Sales
Promotion & Merchandising

Jay }. Heitin. . ......... Television Sales Manager
Richard M. Pack.. ... .. Director of Programs &
QOperations

WNBQ. Chicago
Harry C. Kopf..... Vice Pres. & General Manager

Jules Herbuveaux. ........ Director of Television

Operations
Howard C. Luttgens... ... ... Engineer in Charge
John J. McPartlin. ... .. . Manager of Television

Local Sales

WNBK, Cleveland

Hamilton Shea............... General Manager
Norman Cloutier. . ... ..... ... Program Director
Charles F. Hutaff... . .. . Director of Advertising,

Promotion & Merchandising

NOTE: A full listing of the personnel

of NBC’s O & O stations, as well as
| the organization of the Washington
| and Hollywood offices, will be found
| on Page 282.
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As this advertisement is written in Jany
ary, 1953, there are 21 million TV sets i
use. Five years ago, when NBC institute
Network Television, there were onl
170,000 sets.

Compare this to the automobile i
dustry—one of America’s greatest’ indug
trial achievements. It took 31 years t
put 21 million automobiles on the road

A comparison that’s closer to ho

NATIONAI


www.americanradiohistory.com

is the radio industry. Radio reached the
21 million mark in 1932 after 11 years of
set production and broadcasting.

NBC has led every inch of the way
in developing television as a lively art
and as a selling medium. By establishing
the first network. .. by pioneering big-time
program techniques ... by bi‘inging the
greatest stars in entertainment to televi-

sion . . . by measuring and proving tele-

five-year-old in history

vision's tremendous sales effectiveness
... by developing new and unique spon-
sorship plans. .. by providing a national
merchandising service to NBC television
SpPONSOrs,

By the end of 1953, 6 million more
television sets will have been added to the
nation’s total. And just as in the past,
these six million new sets will be tuned
most often to NBC.

BROADCASTING COMPANY

a service of Radio Corporation of America
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21.8 Million TV Sets
Manufactured Since 1946

Over 21.8 million television receivers were shipped to dealers through-
out the country from 1946 through the end of 1952, according to figures
published here early this Spring by the Radio and Television Manufac-
turers Assoc. Although the report is not designed to show the actual num-

ber of TV sets in use in various areas—due to obsolescence, exports from

the area, dealers’ inventory and other factors—it does give a picture of
the original distribution of the 21,812,263 sets shipped to dealers during
the 7-year period, the Radio Television Manufacturers Association said.

The following table shows state-by-state shipments.

Stato Tatal Ntate Tatal
Alabama ..o oL oo 156,268 Nebraskiv ..o o 0L 139,179
Arizonn oo L o 19.918 Nevada oo oooo L oo 581
Arkansas ... oL 36,893 New MWampshire 00000000 ... G3.570
California ... o Lo 2097172 New Jdersey oo 0oL L 1,282,386
Colorado . ... ... . ... L 100,571 New Mexico ... L L 20,106
Connecticat ... oL 115,902 New York oo o0 3.505.155
Delaware ... oo 0L 73.200 North Cavolinn ... ... ... ... 255,067
Distriet of Columbia. .. ... ... . .. 231,051 North Dakota ... ... ... .. L. 1.380
Florida ... ... ... ... ... . ... .. 200,195 Ohio ..o o 1.8535,765
Georgia ... e 279,827 Oklahoma ... ... .. L 19:3,96:2
Idahe ... .. L 2,315 Oregon oL L L 16,872
Minois ... . o L 1.621,75% Pennsylvanin ... . 00 2,098,237
Indiana ... . L L 582977 Kuvode Istand ... ... ... . . ..., .. 178,126
lowa .. ..... . F 213.251 South Carolina ... .00 o000, 39907
Ransas .. 813,395 Nouth Dakets ... ... ... .. ... .., 3.6718
Kentueky o000 oo L LTS Tennessee oL oL 191,736
Louisiana 00000000000 oL 1i1.818 Texas oo o oL PR 607,610
Maine . L 212,768 Utah ... ... P 89.691
Marvland ..o oo o 166,881 Vermont Lo oo 13.787
Massachusetts .. .o L 1,061,136 Virginia . o oo 305.390
Michigan ... . L 121,839 Washinglon .. ... ... .. .. ... ...... 220,367
Minnesola ... ..o 301,055 West Virginia .00 o0 0 oL L, 126,768
Mississippi .. oo oo 0oL 39,669 Wisconsin ..., T 359147
Missouri ... .. 510,597 Wyoming oo 3.065
Montana ... o oL 1,156 Grand Total ... I 21,812,263
——
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OFFICIAL FCC
TV ALLOCATIONS

ALABAMA

Channel Mo

Andalusia
Armuston
Auburn
Bessemer
Birminghom
Brewton
Ulanton
Cullman
Decatur
Demopolis
Douthan
Enterprise
Eufauta
larenee
Fort Puayne
Gadsilen
Greenville |
Guntersviline
Huntsville
Jusper
Maohile A
Montoomery . |
Opelili
Selma
Sheftichd
Sylacaugi
Tatladey:
Thamasy e

Troy
Tusculon o
Tusk v

Universits

A o o
Bishee 000000000 Lo
Cosae Grande o0 000000000

Chilton
Coalidee
Dougtas

Eloy A
T & o Y
Globe o0 000 oo B
Holhirook 14
Nipeman o000 3
Mesic 8
Moo oo L
Marenc - P B3
Naogales .o . 17
Moemix 0L H.oos LY
P'rescott 15
safford 000000 . 2l
Tueson o000 oL L boor60 0,13
Williams 0L 43
Winslow 16
Yauma o0 o 103
ARKANSAS
Avkadelploa o000 0oL oL 34
Baresville 30
Bentan .o A0
Blythevitle o000 0L L
Camden 50
Conway ... L - c s TR
El Dorudo R I R P | . - o
Fayetteville ... ... ... .. CF B 5 |

Chunnel No.

Forrest iy
Fart smath
Haprrison
Helena
Hupe

ot Spri
Jonesbata
Lattle Koek
Mugnoli
Mulvern
Morriftorn
Newpaort
Poragond
Prne Biaft
Russellvifle
searey e
Springdale
Stuttgart

Aflur:
Bakersiield L
Brawley
Chieo
Curona
Delano Lo
Kl Centra
Fureka R PN e
Tresno L A A S N NP
Hantord -

T.os Aaele R
Madera oo
Mereed
Modestao
AManterey iwee Salinase
Nipit J
Onlelamd vzee S
Oxmrd
Petalnma oo
Port Chaeag
Roed Bloft
Reddin:
Riverside

83

Salinas-Monterey
San Bernardinoe
San Baenmventura
san Diega, . ... S0
San Franciseo-

Oakland .2, 4. 56,7, +4
san Jlose . 4]
sSan Luais Obigpo., o, 6
Kanta Barbara | 26
Santa Cruz ¥
Santa Marvia oo L 44
Santa Paala oL - 14
santi Rosa 50
Slocklon oL i 2
Tuwlare o

dabl ...

Uki

Yrelkin City
Yuba City

Alumosa ... 19
Bouldee ... .. o0

* Denotes Chunnel reservation for non-comunercial edueational use.
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OFFICIAL FCC TV ALLOCATIONS *

Channel

{‘anon City
Colorado Sprin
'raig i
Delta

Purangso 3
Fort Collins
Fort Morgan .. ..
Grand Junetion

fireeley ... ... ..

La Junta H
LEmap: | avats Soge o ..o =
Leadville 14
Lonsmont i3
Loveland Bh
Montrose 1R
Piteblo 34
Nalida

Sterling

Trinidad M
Walsenbure ..o L0 B0
Bridzeport NS
Hartford. . .. ... ... . ... . A
Merviden 655
New Britain ... ... 0. a0
New Haven ... ... .. ... ... ... ..8. 5BY
New London . .... ... ... ...

Norwalk (see Stamfovdn

Norwich . ... ... ... ..
Stamford-Norwalk
Waterbury

40

Dover S
50, 83

Wilmington

DISTRICT OF COLUMBIA

Washington. ... ... .... 4.5, 7.9, 20 *78
FLORIDA

Belle Glade .. ... ... ...... 1

Bradenton .., ....... ... S Lo IR

Clearwater ... . ... 3

Daxtona Beach
De Land ..
Fort. Tanderdal
Fort Myers
Fort Pierce

Guinesville )
Jacksonville R
Key West 0000000 o 20
Lake Cuey oo, 34
Lakeland ... ... ... ... s
Lake Wuales ..o . 0oL 14
Leesbure o000 Mi
Marianna ... n
Miami 3
Ocala 15h
Orlando 4
Palatka - v
Panami Cily : HiH
Pensacola, ........ .. .. N A
Quiney . 54
St Anrustine L Ih
St. Petersblirg (see Toapari

fanford . ... ... 35
Sarasota ... 34
Tallahassee . .. 5t
Tampa-St. Petersburg 38
West Pualmn Beach. o 2

GFRORGIA

Channel No.
Albhany ... 10, 25
Americnus oo oL L 31
Ahens o000 *8, B0
Atlant 368
Augusta 12
Bainbridge 3h
Brunswick 34
Ciiro .. ... .. 45
Carrallton 33
Cartersville 53
Cedartown 53
Columbus *34
Cordele 43
Dalton 25
Dowins 32
Dublin 15
Flberton 2
Fitzeernld 3

Fort Vialley
Ginesville
Griflin ...
L Grange
Mieon
Marvietta
Milledzeville
Maulteie
Newnin
Romwe
Navannah
Statesboro
Swainshoro
Thomasville
Tifton
Toecoi
Vialdosta
Vidalia
Warner Robios
Wiveross

Blackfoot
Baise
Burley
Caldwell .
Coeur d'Alene
Faunett
Goomling
ldnhao
Jeromae
Kellogy
Lewiston
Mosrow
Nampa
Payvette
Pocatello
Preston
Rexbury
Rupert
Sandpoint
Twin Falls .
Wiallaee
Weiser

Alton

Aurorn .
Bellevilhee 000000
Bloomington
Coivo oL
Carbondale
Cemtralin
Champaizu-Ur
Clhijenwa 205,

* Denotes Channel rekervation for uon-commercial educational use.
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OFFICIAL FCC TV ALLOCATIONS

Channel No.
Danville
Decatur
De Kalb
Dixon
Elgin 2
Freeport P
Galeshwurg 40
Harrisburg . . 22
Jacksonville 29
Joliet ..o 48
Kankakee ............ 14
Kewanee .. ........... 60
l.La Salle ............. 35
Lincoln v
Micomb
Marion
Mattoon

Moline (se lowa)

Mt. Vernon

Davenport.

Olney

Pekin

Peoria ..........

Quiney .. ......

Rockford . .................

Rock Islard (see Davenport, Iowa)
Springfield .................0 2, 20, *26
Streator ... ... oo 315
Urbana (sce Champaign)

Vandalia .. ... ... .. o0 28
Waukezan ..o o 2T
INDIANA
Anderson ... e 61
Angola 15
Bedford 39
Bloomington 36
Columbus 492
Connersville 38
Elkhart 5
Evansville 62
Fort Wayne . 69
Gary ... . 68
Hammond 56
Indianapots. [F104

Jasper

Kokomo
Lafayetie

Lebanon 18
Loganspoii 51
Madison 25
Marion 29
Michigan City R
Munecie ....... .. ... ...

Princeton

Richmond
Shelbyville

South Bend ... ... ..., .34, %10, 4l>

Tell City ... ... .. 31

Terre Hnute .............. 10, *57, 83

Vineennes ... oL o L L. 44

Washington ... .00 L o L. 60
OWA

Alzona .. ... ... 37

Ames 25

Atlantic 45

Boone 19

Burlington

Carroll .. ... ... .. ... ....

Cedar Rapids

Centerville . ... .. ...

Charles ity

Cherokee

Clinton ..........................

Creston . .............

Channel No.

Duvenpor(-Rock Istand & Moline,
IMinois . 6. “30.
Decorah . ... ... . L
Des Moines
Dubuque
Estherville
Fairfield
Fort Dodge
IFort Madison
Grinnell
lowa City
Keokuk
Knoxville
Marshalltown
Mason City
Musciutine
Newton
Oclwein
Oskaloosa . ...
Ditumws .. ..
Red Oak
Shenandoah
Sioux (City
Spencer
Storm Lake
Waterioo
Webster

Cify

KANSAS

Abilene
Arkansas City
Atchison
Chanute
Coffeyville
Colby
Concordiiv
Dodge Cily
21 borada
Emporia
Ifort Scott
Garden City
Goodland
Great Bend
Hays
Hute hmmn
Independence
Toli
Junetion
Larned
Lawrence
Leavenwarth
Liberal
MePherson
Manhaftan

V Uity

WeWIO cussacsnrrrenns

Olathe

Ottawa

Parsons ..

Pittsburg

Pratt

Salina

Topeka ... ... ...

Wellington ... ... oo
Ashland oo o o oo 59
Bowling Green 17
Campbellsville 40
torbin 16
Danville oo oo 0L 35
Elizabethtown 23
Frankfort ...... ... e 43
GIaSZOW ... L 28
Harlan . ... .0 o 38

® Denotes Channel reservation for non-commereial educational use
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* % OFFICIAL FCC TV ALLOCATIONS * k%
Channel No. Channel No.
Hazard ............cc.ueiinnnnnn. 19 Hagerstown . ... ... i, 52
Hopkinsville . ... e ... 20 SaliSDULY « o ot e e e e 16
Lexington 27, 64
Louisville .11, *15, 21, 41, 61 MASSACHUSETTS
Madisonville .. ........ ... .......... 26 o
Mayfield ...... ... Lol
)i::;-is:l:ill(}e ........................ 21 Barnstable ... .l 52
Middlesborough . ............... 57, 63 Boston .........
MULFOY it ittt 33 Brockton
Owensboro ....................... 14 Fall River
Paducah ..., .. . o0 6. 43 Greentield -
Pikeville ...............cco.ouo.., 14 Holvoke (sce Sprinzfield
Prineeton .. ..ot 45 Lawrence ....................L
Richmond ........................ 60 Lowell ............oooieni. .
SOMErsel .. .o 29 x\{ew Bedford .......c.iiiiiinn
Winchester ........ ... . 37 North Adams .....................
Norlthampton
Pittsfield . ....................
LOUISIANA Woresstr oore i
Abbeville ........... ... 0 27 n
Alexandrin ...l 5. 62 MICHIGAN
BaSLlrop ... i i e e 53
Baton Rouge ........... 10, 28, *34, 40 ATME .« e e e e e e e ED
Bogalusa ......................... 69 Alpena . ... 30
Crowley ... . ... i, 21 Ann Arbor ... ... L oL, 20, *26
De Ridder ........ ... 000 iinnanann 14 Bad Axe ....... ... i, 46
Eumice ... ... .. ... .. . ., 64 Battle Creek ......... ... .0u... b8, 64
Franklin . ........ . ... .. ... . ... 40 Bay Cily ... 5, 63, *73
Hummond ............. e 51 Benton Harbor ... ... ... ... ... ... 42
Houmia . ......... ... .. ... .. ..., 30 Big Rapids ........... ... ... ... 39
Juekson ... . oo e 18 Cadillae ... ... .. ... ... .. 13, 45
Jennings ......... ... oL 48 Calumel ... 13
Lafayette .................. L0, 38, 67 Cheboygan ...................... 4. 38
Lake Charles ............... 7. *19. 26 Coldwater ........... ... . cnuann 24
Minden L. 30 Detroit ..o 2.4, 7, 60, *H8. 62
Monroe ........... .. ... ... 8, 43 East Lansing . .................. .. [$104
Morgan City ...........cvivnen.. 36 East Tawas 25
Natchitoches . ... .. ... . ... ..... 17 Rseanaba 3
New Ihcria 15 Flint .................. 28
New Orleans 3 Gladstone ... o i e 40
Oakdale Grand Rapids .. .. ... ... ... R *17, 23
Opclousas Huncoek ... ..o 10
Ruston ....... ... .. ... ... . ... Houghlon . ................ ..... 19
Shreveport Tron Mountlain . ...........«.c.o... 9, 27
Thibodaux Tron RiVer ...veiiin i 12
Winnfield Tronwood . ..., e 31
Jaeksonm L. e 48
-1 Kalamazoo ... .. . oL 3. 38
MAINE Lansing ............ 0l 6. b4
Tudinglon ... o 18
Auburn ... 23 MANISICO oo e e e e e 15
AUugusta ... 10. 29 ManiSUIQUE © vt o 14
Bangor .......... . . 2,5, *16 MUPQUELLE  « v v o e e e 5. 17
Bar Harbor ....................... 22 Micland o oo e e e e s 19
Bath ... 65 Mount Pleasant . ............ ..., .. 47
Belfast ............ ... 41 MUsKegon ... ..ve e nenan. ... 29, 35
Biddeford ......... ... . ... . ... ... 59 PelOSKOY - vttt 31
Calais . ... ... 7. 20 PONUIAC o v oo e e e e 44
Dover-Foxeroft .................... 18 Port HUrON ...t 34
Fort Kent ........... ... .. ......... 17 ROCCS  CilY  ove et e eens 24
Houlton . ...... .. ... ... .......... 24 SAEIIAW « o v et e e e 51. B7
Lewiston ... ... ... ... 8. 17 Sault Ste. Marie . ... ...... 8. 10, 28, *34
Millinoeket . ... L., 14 Traverse Cily . ... ........... 7. 20, *26
Orono ... ... ... ... *12 West Branch .. o oo i, 21
Portland ........... ... .. 6. 13, *47 53
. . q
Rociund ¥ o MINNESOTA
Rumford . ... ... ... ... . ... .. ... . 55
Van Buren ... ... oL oL 15 Albert Tea ... ... o
Wateeville ... L o oL 35 Alexandria ... ... ... o L
Austin .. o Lo oo
idjt oL
MARYLAND emidit
Cloquet
Amnapolis ... ... .. oL 14 Crooliston e
Baltimore ........ 2, 11, 13, 18. *24. 60 Detroit Lakes ...
Cambridge . ........... . .. 22 Duoluth-Superior. Wisc
Cumberland ....... ... ... ... ... .. 17 O
Frederick . ........ .. ... ... ... . ... 62 Fairmount . ....... ... .. .. . ... ...

* Denotes Channel reservation for non-commercial educational use.
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ALLOCATIONS

* K

*

Channel No.
Faribault
creus B
Grand  Rapods
Hastings | .
Hibbing
Tuternations!
Little Falls
Munkito
Marshuabl
Minnweapolis S
Momteviden

Nesw [ilm

Northtield .00 00
OWHomEe
Red Wine 0000000000
Rochiester 000000000

N Clowd

St Paul Gsee

Stillwater

Thie! River b
\Virgin
Woidena
Willtnae
Winon:i . .
Waorthington o000 b4

MISSISSIPPY

Bilox
Brookhaven
Canlon
Clarksdiale
Calunmbiin
Calumbus
vornith
Gircenville
Swnind
vrenada,
uulfport
Hatliesbur;
Jiekson
Kosciusko
Laurel

Lowsyille
Meridian
Nitcehez
Pascagotln
Pieayine
Starkville
State

College 000000 oo oL,

Viekshirg
West Potnt
Yazoo City

MISSOURE

Cape Grrardean
Carthage
varuthersyille
Chitthicothe
Clinton
Columbia
Farmington
IFestus
Fulton
Fannib)
Jefler=an ity
doplin ..o oL,
Kansas Cay
Kennett
Kirksyville
Lebiaon
Muarshiall
M ville

A)
Mexico
Mobeply

Channel No

Monnett
Nevada
Poplar
Rollw
St. Joseph
S Louis
sedulin
Qikeston
Springficld
West Plains

Bluff

Anaconda
Bulings .
Bozeman
Butte
cut Bank oL oo
Deer Lodae
Bilton
Glasgow
tannlton
Hardim
Iavre
Helenn
Kalispet]
Laurcel o000
lewistonwn
Livingston
Miles Oy
Missoula
Pol=on
Red Lod2e
Shielhy
Sudney
Whitetish
Wall oot

Vidianee
Beatries
Broken Bow
Columbus
Fairbury
Ialls City
Frecitmont
Grand Eshions
Hustine s
Kearney

Lexington
Lineoln

MeCGook ..
Nebraslor City
Nortolk ... ... ..
North  Platte

Omabae o000
Scattsblall
Yark

Boulder ity
Carhn
carson iy
Elko RN
(6
Fallon ...
Goldtield
Hawthorne
Henderson
Las Vegas
Lavelock
MeGill
Rkeno
‘Tonopah

* Denotes Chanoel regservation for non-commercial educational use.
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Channel No.

Winnemueea, .. ... ... 7

Yerington 33

Berlin . ......... ... .. .. 26

Claremont v

Concord 27

Durham

Hanover

Keene .................... 45

L.aconia 43

Littleton S 24

Manchester . ......... ... ... .. .. 9, 48

Naghua ..., ... ... .. .. ... 54

Portsmouth 19

Rochester 51

Andover ... ... o e

Asbury Park . ... . . 0 oL,

Atlantic Cily

Bridgeton ... ... Lo o

Camden

Frechold

Hammonton .. ... ... ...,

Montelair ... oL L

Newark ..

New Brunswick

Paterson . .....

Trenton

Wildwood ...... ... ... ... .. ..., 48R
NEW MEXICO

Alamogordo .. ....... ... ... ... 17

Albuquerque ... ... 4. *5, 7. 13

Artesin . ...... PN 2

Atriceo-Five Point: 18

Belen- ................ 24

Carlsbad 23

Clayton 27

Clovis 35

Deming . ... .. ... ... ... ... 14

Farmingtlon

Gallup

Hobbs

Hot Springs

Las Cruces

Las Vegas

Lordsburs ............. ... ........

Los Alamos

Lovington

Portales .

Raton

Roswell .

Santa Fe 9.

Silver City 10, 12

[0corro 15

Tucumeari o5

NEW YORK

Channel No
Gloversville
Hornell
Tthaea
Jamestown
Kingston
Malone
Massena
Middletown .
New York ... 2
N rie Falls {4 see
Ningara
Owdensbury
Olean
Oneonta

SRR
RBuffaio

Falls)

Oswego oL

Plattsbure 0000000 000
Ponghkeepsio

Rochester o000 00

Rome (see Uitica)

Saranae T I8
Seheneeti 35
{ 43
Utica-Rome . ... .. 0. 13, 19, *25
Watertown .. . oL oL 48

Ahoskie
Albemuarle
Asheville
Burlington
Chapel Hill
Charlotte
Durham
Elizabeth City
Favetteville
Gaslonin
Goldsboro
Greenshoro
Greenville
Henderson
Hendersonville
Hickory ... .. ...
High Ponu
Jacksonville
Kannapolis
Kinston
Laurinburs
Lumberton
Mount Airy
New Bern

Raleich
Roanoke Rapids
Rocky

Maount

Southern Pines
Statesville
Wiashington
Wilmington
Wilkan
Winston-»:

Albany-Schenectady-
Troy
Amsterdam
Auburn
Batavia .......
Binghamton
Buffalo (also sc¢
Niagara Falls)
Buffalo-Niagara Falls .. ... ... R )
Cortland
Dunkirk
Elmira

Bnffalo-

Bismurek ..o oo 000 d.
Bottinean
Carrington
Devils Luke
Dickinson

[Pureo

Grafton
Grand

Harvey
Jamestown
Lishaon

Forks

® Denotes Channel reservation for non-commercial educational use.
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'ALLOCATIONS

OFFICIAL FCC TV

Channel No.
b (T T A A TR
New Rockford. .
Bughgs: v =xwe 5
Vulley City
Wahpeton
Williston

onIo

Akron 61
Ashtabula 15
Athens ....... 62
Bellefontaire 653
Cambridge 2
Cunton Eetime . 0
Chillicothe 5f

“48, 54. 74
.19, *25. 85

.10, %34, 40

Cincinnati
(‘leveland
Columbus.

Cashocton ] 20
DRSO s b5 b B B enei B P 0 o T L 25
Defiance 43
Findlay 53
Fremont 59
Gullipolis 18
Hamilton-Middleiown 5
l.ancaster 2
91 1 e 41
31
Mansfield . | 2
Marion .. 17
Massillon 2
Middletown (see
Mount Vernon ...... iz}
Newark ....... 50
Oxford ........ *14
Pigua .... .... 44
Portsmouth 30
Sandusky 42
Springfield 32

Steubenville (see Wheeling, W. Va.)
Tiftin
Toledo
Warren
Youngstown
Zanesville

Anadarko

Ardmore 55
Bartlesville 62
Blackwell 51
Chickasha 64
Claremore 15
Clinton 32
Duncan . ...... . i 39
Durant ......... ... ... ... .. 27
Elk City ... . i 12. 15
El Reno 56
Enid ..... . .27
Frederick 14
Guthrie

Guymon

Hobart P

Holdenville

Hugo

Tawton

MeAlester

Miami .

Muslkovee .....

Nornian .

Oklihoma City

Okmulzee ... . .

Pauls Valley
Ponca City

Pryor Creek
Sapulpa

Seminole
Shawnee

Stillwater
Tulsa
Vinita
Woodward

Albany . .
Ashland .. ..
Astoria
Buker

Burns
Corvallis
LEugene .................
Grants Pass
Klamath Falls
lLa Grande
fLebanon
MceMinnville
Medford
North Bend
Pendleton
Portland
Rosebury
Salem
Springhiekl
The Dalles

Allentown
Altoona
Bethlehein
Bradford
Butler ..........
Chambersburg

Du Bois
BEaston ........... ... ... ... ... . ...
Emporium
Erie

Harrisbure ..o o0 L0 27. 55, 7

Hazlelon ........ .. .. ... ... . .0, 33
Trwin ..o 4
Johnstown ......... ... .. ... 6, 56

Lancaster
Lebanon
Lewistown
T.oek Haven
Meadville
New Castle
Oil City
Philadelphia
Pittsburgh., .......
Reading ... ... .0 ...
Seranton, .. ... ... ...
Sharon
State Collewe
Sunbury
1Thiontown

Washington 63

Wilkes-Barre ... ... 28, 34

Williimsport ... . L . Lo a8

York ... 43, 49
RIIODE ISLAND

Providenee ... L 10, 12, 16, *22
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*x *x % OFFICIAL FCC TV ALLOCATIONS *
SOUTH CAROLINA Tullahoma
- Union City
Channel Nao.
AtRen L. e 64
ANAErSOIL « it it in i i eie e ig
Camden v v it e \bi
Charleston . ..ooenvinenaenns 2, 5. *14 .;‘b_lxcl:ne """""""""""""
. O
CLEMSON it v it s vt e e 64 Alpine
Columbia .............. 10, *19, 25, 67 anrrilio .. ...
qo Tt B 23  Amarillo ...l
(;‘onw‘u .......... Athens
FIOPCNCE v v vt envo v v v san s anneen B Austin
GEOTZELOWI it ieeivnseansanaan 27 Ballinge:
Greenville ... oo, 4, 23, *29 Bay C’i[_'v ......................... .
GICENWDOU e 21 Beaumont-Port Arthur,..... 4, 6, 31, *37
Lake City o .vvvvinerii i, fio Beeville .............0ooooonoo 38
Lancuster ...t 31 Big SPring .o 4
laurens Bonham . ....viitiiiiine i 43
Marion BOTZEr .ottt it 33
Noewberry Bady ©ooeaieeeneeae e 15
Orangebury ..o éi Brockenridue 14
Boul{ Hill o e et i i ol Beenling o 52
Spartanburg ... 7,17 Brownfield . ..... .. ieiiie i 15
Subller ... 47 Brownsville (also see Brownsville-
Unioun ... 63 Harlingen-Weslaco) .o ..ovnn. ... 36
Brownsville-Harlingen-Weslaco(1) ....4, 5
SOUTH DAKOTA
(1) These assignments may be utilized
ADCTUCEI  « v ve e v eeee e e 9, 17 in any eommunity lying within
Belle FOUTCHE « v v vvee e ee e 23 the area of Al.he t.riangle formed
Brookings «uvtvevneneeernnannnn *8, 25 by Brownsville. Harlingen and
Hot Springs ........oi e, 17 Weslaco.
0 12, 15
Buron .- 15 oo o
MAQISON  wwven o eeveiiene s 46 Bryan ...l 54
Mitchell v e e e e eeas 5, 20 Childress ......... ... ... .. vl 40
Mobridge .. .. i i 27 Cleburne ............ 57
I\ 5
DIEEPE v e o e e ee e e G. 10, *22 Coleman .................iiaLL. 21
RaADid CILY v eeoevmrie e 7. 15 Sollege Station ... .. ... =3, 38
¢ Falls . .o, 11, 13. 38, *44 JOMIOC vt s .
Eiﬂ%&;aus o Corpus Christl ........... 6, 10, *16, 22
Verniillion Corsicana . ......... ... ... ... 47
Watertown Crockett ............. ..., 56
WARNET v Crystal City ..., . vienivennnn, 28
Yankton CUEFO . . ittt e e i i aaees 26
Dalhart ... ..o i i, . 16
Dallas............. *13. 238, 29, 73
Del Rio . . .. 16
Denison ............ .. ..o i, 52
ALhENs o e e e, 14 Denton .. ...t i e *2, 17
Bristol, Tenn.-Bristol. Va........... 5. 40 Eagle PasSs ...t it et ennnaaas 26
Chattanooga .......... 3. 12, 43, 49, *55 Edinburg ... i i e e 26
Clarksville oot i i i e 53 ElL Campo ... v it iiie e 27
Clevelund oo v i e e i e 38 Bl Paso ........... 4, *7. 9, 13, 20. 26
Columbia . ... ... i 39 Falfurrias .. ... .. o oo oo, 562
Cookeville ... ..., 24 Flovdada ......... . .o e .. 45
Covington ........ e e 19 Fort Stoekton . ... ..., 22
Dyersburg ... o e 40 Fort Worth .............. 5. 10, 20, *20
Elizabethton ........ «c.co.o.on. 40 Gainesville ........ ... . ... ... ... 49
Fayvetteville ... ... .o, 27 Galveston . ..., .. ..., .11, 85, 41, *17
Gallatin o .. et r i . 48 Gonzales .. ... .. i e e e e 64
Harriman .. ... oo 67 Greenville ... ... .. .. L., 82
Humboldt Harlingen (ulso sec Brownsville-
Jackson Harlinzen-Weslaco) ....... . ... ... 23
Johnson City ... v et e 11, 34 Hebronville . ... ... ... ... ...... 58
Kingsport .. ... .. . i e 28 Henderson ............... .. . .00 un 42
Knoxville . .............. G, 10, *20, 26 Hereford .....coiinn i ineen., 19
LawrencebDUrg oo v et inoennenenas 50 HilISboro ..ot i i i i 83
Lebillon ..o, it i e e 58 Houston .......... 2, *8, 13, 23, 29. 39
MceMinnville 46 Huntsville .. ......... ... ... .... 15
Maryville 51 Jacksonville ..., .. ... . .. . e, 36
Memphis 48 Jasper ... i 49
Morristown 54 Kermit  ........... ... ... ... 14
Murfreesboro ....... ... ... L, 18 Kilgore .......... ... . . ... . 59
Nashville ... ... ... *2, 4, 8. 30. 36 Kingsville .. ......... .. .......... 40
Oak Ridee ..o, 32 Lamesa .......... i 28
Old Hickory . ... ittt 5 LAMDASAS ..ottt it i e i 40
Paris i i e e e e e 51 Laredo .... ............... 8. 13, *15
Pulaski ..., 44 Levelland .. ... .. ................, 38
Shelbyville L. o o e 62 Littlefield ...... ... ... ... ... . . ... 32
Springfield .. ...... e e 42 Longview ... .. 32, 38

* Denotes Channel reservation for non-commereial educational use.
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Channet No.

Lubboek e R T (D I Y SR A1 §]
Luflin 46
MeAllen =0
McEKmney 55
Marfa 19
Marshali 16
Mereedes B3
Mexia 50
Midland 18
Mineral K
Mission 14
Monahat 8
Mount Piv wsant ’ 35

Nacogdaches ... .. .. 40
New DBrannfels

l’lmpl
Pari

e
Pece
Pe n\lm
Plativi-w
Port. Arihuary (sce Bednmont)
Quanil
Raymondville ... .. ...
l{ow BN R
Ancelo
Avitonio, ... ...
Beunito
M
Seendt - ..
seymour .,
Sherm..n
Snyder .. . .
Stephenville A
Salphue Springs
Nweelwater

Taylor covuvne.o. .
Temple ... e i
Terrell ..

Texa

Tyler

Uyilde 9

Verngm: ceae ... ...
Vietoris ... ... ...

Waaeo Ce
Waxahachie ... ..
Weatherford ...
Weslaco {see ];lm\nu e

Huriingen-Weslacold
Wichita Falls.....

Bricham ... ... . L., 88
Cedar ity
Lozan

Ozden .
Price
Provo

o, 246

Riehfi-dd ... ... .13
Nt Gearee e 18
Salt Toake (‘II s 20, B6
Toosh Lo £ 3% 2
Vermas ... e 3
VERMONT

Bennington ... Lo oo 33
BRI o0 .. o dbaed e e o T el el R
Burlir z1on - 1B, 28
Montpelicer 3. 40
Newpat EIH
l(ulln bl e mae s es s 4 . 49

RAPHRIE foma. . ... lehaciaa BT

i ., 30

VIRGINIA

Channel No.
.60

Blacksburz .
Bristol {=ee Bristol,
Churlottesville o000
Covinsion
Danvilly
Foanporia
Farnivitle -
Fredemeksbure L0
Frant Royal
Harrisonbargs
Lexizton 5
Lynchbury L.
Marien .. ..
Martiesville =
Newport News fsee \'m'lu!h

Port=mouth Newport Newss
Nurtolk-Portsmom b calse ~er

Norfolk-Portsumionih-Newport - Newsy, 27
Norlolk-Portsimoutt-

Newpaorf News (also ser

Norfolk-Povismaontht .3, 10, 15, *21. 33
Nortou
Petersburg i
Port=mouth {see \nlfnlk Portsmoiith

and alse see Norfolk-Portsmonth

Newport News)
Pulaskt
Rictinongd
Roanoke
Seuth Boston
Stadmton L,
Wayneshoro
Willtanisburg
Winehester

Aberdeen ...,
Anacor x. £
Relling
Bremer
Centralin ...
IHensbure
Ephrata

Grand Couler
Hoquinm . .. .. . .
IEEH e 'V . s s
Kenvewick talso see P\« nnewiclk-
Richland-Pascon

Kennewick-Richiand- l‘au O
Ui A o e o
DI . g g ¢ s s e s s B S
Omak-Okanogan . . ... ... ...,
Okanoguan e (lmﬂl\
Pasco ralso see Kennewik
Richland- Paseny .. cam am PP
Port Angeles .. ... ... s
Pullman 24
Richland {(also see K( nnewicl-
Righiind-Pagiin'l . . .o smes . o0 . 31
Senttle: . oo oooi . A B Ty M9 20, B8
NpokKane . ..o o0 e o O Tl
THE R o o sk ek 8 @ 1L, T8, *36, 62
B LTI T L R — pe—— ]
Wenatchee
YR oo

Beckley Tt B
Bluefield .....

Charleston
Clarksburg e
Fllking ..., .. .. ...
airimont

* Denotes t'hannel reservalinn for non-commercial educational use.
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Channel No. Channel No,
Hinton ... ... . .t Cady e
Huntington Douglits
Logan Evanston .
Martinsbury Gtllette .,
Maorzantown Green River
Parkersbuarg Grexbull
Wl smcera Lander ...
Weston Laramie
Whecling (ualso sce Wheeling- Lovelb ... . .o .. i
Steubenville, Ohio) oo o L. *5% [
Wheeling-Steubenville, Ohio. .. ... 7. 9. 561 Newcastle
Willtamson ... ... .. T Powell
Rawlins .
Riverton
WISCONSIN Rock Springs
Sheeidan o,
Addaims ... ‘Thermopolis
Apploton Torrington
Ashland ... .. Wheatlland .
Beaver Dam Waorland
Beloit
Chilton U. S, TERRITORIES
Eau Claire e AND POSSESSIONS
Fond du Lac......
Green Bay ALASKA
Sanesville o
Kenosha
La Crosse Auchorare oo oL, BN SR SR
Madison .o en .. Bairbanks, .. ... ... 4,0 7, %0, 11,13
Minlowoe ... ... Juneau Lo e “3. 810
Marinette Ketehikan N 2,4, %9
Miuwaukee Sewnard oL e e 4, 9
Oshikos=h SRitka o e 13
Piurle Falls
Port ] HAWAIAN ISLANDS
P
Rae - Lihne, Kauai ..o 3. 28,10, 12
WOAMSHTI, . onbdll - - - Honolulu, Oahu 7,0, 11. 13
Rice Lake ... cee Waoilaku, Mani. .. 3R, *10. 12
R ietblfilil CariEn - x . ilo, Hawail 7.0, 11013
Nhehoygan !
Shell Lake
)00 2] IR L P
Rtevens Toint oo 000000000000
Sturzcon Baxy ..o Arecibo oo oo,
Superior tsce Duluih, Casuns L, L L.
Witusi e Mayacucz
Wiseensin Rapids © .00 o0 oo Ponee
san Juaw
WYOMING
VIRGIN ISLANDS
L S 29
CASPOT e e e e 26 Chreictinasted oo oo
CHOYEINE  © e e e e et 3.6 Choarlotte Amalie oo 0. o0 .. 10,
Denctes Channel reservation for non-commereind edueational nse.
1 - T - - T T - p— —— i
i N
}
| :
!
; WHY IS A P |
i !
) i
THE BEST? =
. .
i
| BECAUSE——AP has more news correspondents, more news :
i bureaus, more miles of news wire than any other ’
! N
1 news service. \
‘ .
‘ = —— R o o _ — —— — ————— == -
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| THE RAL
KIDER

See how they run

(and re-run, too!)

All ten of these Television film shows give you the best
possible run for your money —high ratings and high-quality
production at low: cosf.

Three are already in Telepulse’s first twelve syndicated
shows, nation-wide.* A/l rate high, wherever they go. Second
or third run, they’re doing as good as or better than on

the first. Sample : one show almost dowbled its rating, third

run over second, in San Francisco.

You're’way out front with the showmanship and technical
craftsmanship of such producers as Bing Crosby Enterprises
and Flying A Pictures. .. not to mention our sales-building
merchandising kits and on-the-spot counsel.

See how they run yourself. Ask your CBS Television Film
Sales representative foday for a private showing and the

whole story. You've never seen such buys in your life.

CBS Television Film Sales

Nesw York, Chicigro, Les Angeles and Memphis

“Telepulse

multi-market

ratings for

Junuary 1953

HOLLYWOOD
O 1nE

%

o
i\
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TELEVISION
STATIONS

Alphabetically Listed
by Cities — Call Letters

o
Personnel
[ J
Facilities
®

Other Detailed Information
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Index of The

TELEVISION STATIONS

of The United States

Station City—State Page Station City—State Page
kBTV _ Deﬁver. C-Zolo.r ............... 884 KRON-TV — San f‘%ancisco, Cc;lii.. L 884
KDUB-TV — Lubbock, Tex. ............ 913 KSD-TV — St. Louis, Me................ 896
KDYL-TV — Sait Leke City. Utab....... 914 KSL-TV — Salt Lake City. Utah. ... ... 914
KECA-TV -— Hollywood, Calit ... .. .. 881 KSTP-TV — St. Paul-Minneapolis. Minn.. 895
KEYL —San Antonio, Tex . ... ........ 914 KSWO — Lawton, Okla. ............... 906
KFDX — Wichita Falls, Tex............ 914 KTBC-TV — Austin. Tex. .............. 911
KFEL-TV — Denver, Colo. ... ..... ..... 885 KTLA-— Los Angeles. Calif.. . ...... .. . 883
KFMB-TV — San Diegec. Calif. .. ...... .. 884 KTNT-TV — Tacoma, Wash. ........... 915
KGMB-TV — Honolulu, T. H......... ... 917 KTSM-TV — E] Paso, Tex............... 912
KGNC-TV — Amarillo, Tex. ............ g1l KTTV — Los Angeles, Calit... ....... 884
KGO-TV — San Froncisco, Calif... ... ... 884 KWFT-TV — Wichita Falls, Tex......... 914
KH].-TV — Los Angeles, Calit........... 883 KXLY-TV — —Spokane, Wash. ........ 915
KHQ-TV — Spckane, Wosh., ......... .. 915 WAAM-TV - Baltimore. Md. .......... 891
KING-TV — Seattle, Wash. ............ 915 WABC-TV — New York. N. Y........ ... 899
KKTV — Colorade Scrings, Colo......... 884 WABD — New York, N. Y.............. 899
KLAC-TV —Hcllywood. Calif. ......... 883 WABLTV — Bangor, Me. .............. 891
KMJ-TV — Fresno, Calif. . ......... ... .. 881 WAFM.TV — Birmingham. Ala. ........ 881
KMTV — Omaho, Neb, ............ .... 896 WAGA-TV — Atlanta, Ga. ......... ... 887
KNBH — Hollywocd, Calif. .......... . 883 WALA-TV — Mobile, Ala. ............. 88l
KNXT — Hellywoed, Calif. . ........... 883 WATV — Newark, N. J........... ... .. 897
KOB-TV — Albuquerque, N. M.. .. ... .. 899 WAVE-TV — Louisville, Ky. ........... 890
KOLN-TV — Linccln, Neb. ... .. ...... .. 896 WBAL-TV — Ballimore, Md. ........ ... 893
KONA — Homnolulu, T. H............. .. 917 WBAP-TV — Ft. Worth. Tex.. . ... ... .... 913
KOPO-TV — Tucsen, Ariz. ............. 881 WBBM-TV — Chicago. IHl......... ... 887
KOTV — Tulsa, Okla. ................ 906 WEEN-TV — Buffalo, N. Y............ .. 899
KPHO.-TV — Phoenix, Ariz. ............ 881 WBKB-— Chicago, Hl. .. ... ... ... ... 889
KPIK — Los Angeles, Calif............. 883 WBNS-TV — Columbus, O. ............ 903
KPIX —— San Francisco. Calif....... ... 884 WBRC-TV — Birmingham, Ala. ... ... .... 881
KPRC-TV — Houston, Tex. ............. 913 WBRE-TV — Wilkes-Barre. Pa. ......... 909
KPTV — Portland, Ore. .............. .. 906 WBTV — Charlotte, N. C. ........... .. 902
KRLD-TV — Dallas, Tex. ............... 912 WBZ.TV — Boston. Mass. ... ... ... ... 893
KROD-TV —El Paso, Tex............... 912 WCAU-TV — Philadelphia, Pa. ....... .. 909
878
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* X K TELEVISION STATION INDEX * Kk X
Station City—State Page Station City—State Page
WCBS-TV — New York, N. Y.......... .. 899 WLW-D — Dayton, O. -.rnvoveerennnn 905
WCCO-TV — Minneapolis, Minn. ...... 896 WLW.T — Cincinnati, O. .............. 903
WCPO-TV —- Cincinnati, O............ 903 WMAL-TV — Washington, D. C......... 885
WDAF.TV — Kansas City, Mo.......... 896 WMAR-TV — Baltimore, Md. ........... 893
WDEL-TV — Wilmington, Del. ......... 885 WMBR-TV -— Jacksonville, Fla. ......... B87
WDSU-TV — New Orleans, La.......... 891 WMCT — Memphis, Tenn. ............. 911
WDTV — Pittsburgh, Pa ............. .. 909 WNAC.TV — Boston, Mass. ........... 893
WEEK-TV — Peoria, IIl. ... .......... .. 889 WNERF.TV — Binghamton, N. Y.......... 899
WEWS —Cleveland, O. .............. 903 WNBK — Cleveland, O. ............... 903
WFAA. TV —Dallas, Tex. .............. 912 WNBQ — Chicago, Ill................. 889
WFBG-TV — Altoona., Pa. ........ 903 WNBT — New York. N. Yo............. 900
WFEM-TV — Indianapolis, Ind. . ....... 890 WNBW — Washington, D. C..... ... ... 885
WFIL-TV — Philadelphia, Pa. ......... 809 WNHC-TV — New Haven, Conn......... 885
WFM]J-TV — Youngstown, O. ........... 906 WOAI-TV — San Antonio, Tex.......... 914
WFMY-TV — Greensboro, N. C.......... 902 WOC-TV — Davenport, Ia. ............ 890
WFPG-TV — Atlantic City, N. [.......... 897 WOLTV — Ames, Ia. ................. 890
WGAL-TV — Lancaster, Pa. ........... 907 WOOD-TV — Grand Rapids. Mich....... 895
WGN-TV — Chicago, IIl. .............. 889 WOR-TV — New York, N. Y............ 900
WHAM-TV — Rochester. N. Y.........., 900 WOW.TV — Omaha. Neb. ............. 897
WHAS-TV — Louisville, Ky............ 890 WPIX — New York, N. Y............... 900
WHBF-TV — Rock Island, I........... 889 WPTZ — Philadelphia. Pa. ............. 909
WHEN — Syracuse, N. Y.............. 902 WRGB — Schenectady, N. Y............ 900
WHIO-TV — Dayton, O. ............... 905 WROV-TV — Roanoke, Va............ 915
WHUM.TV — Reading. Pa. ............ 909 WSAZ-TV — Huntington, W. Va......... 916
WICC-TV — Bridgeport. Conn. ......... 885 WSB-TV — Atlanta, Ga. ............-.. 887
WICU —Erie. Pa. ................... 807 WSBA-TV — York, Pa. ............... 909
WISETV — Asheville. N. C............. 902 WSBT-TV — South Bend, Ind............ 890
WIJAC.-TV — Johnstown. Pa. ........... 907 WSLS-TV — Roanoke, Va. ............. 915
WI]AR-TV — Providence, R. L....... ... 911 WSM.-TV — Nashville, Tenn. ........... 911
WIJBK-TV — Detroit, Mich. ............. 893 WSPD-TV — Toledo, Q. ...cuvvruunenn.s 905
WIJIM-TV — Lansing, Mich. ........... . 895 WSYR-TV — Syracuse, N. Y......... ... 902
WITV — Jackson, Mich. ............ ... 896 WTAR-TV — Norfolk, V& ............. 815
WEKAB-TV — Mobile. Ala. ............. 881 WTM]-TV — Milwaukee, Wis. ......... 916
WXBN-TV — Youngstown, O. ........, 906 WTOP-TV — Washington, D. C......... 886
WKNB-TV — New Britain, Conn......... 885 WTTG — Washington, D. C............. 886
WKNX-TV — Saginaw. Mich. .......... 895 WTTV — Bloomington. Ind............ 889
WKRC-TV — Cincinnati. O. ........... 903 WTV] — Miami, Fla. ........ovurvnn... 887
WKTV — Utica, N. Yoo 902 WTVN — Columbus. O. ............... 905
WKY-TV — Oklahoma City, Okla....... 906 WTVR — Richmond, Va. .............. g15
WKZO-TV — Kalamazoo, Mich. ........ 895 WWIJ-TV — Detroit, Mich. ............. 895
WLTV — Atlan‘a, Ga. ................ 887 WXEL — Cleveland, O. ..o 903
WLVA-TV — Lynchburg, Va. .......... 914 WXYZTV — Detroit, Mich., ............ 895
WLW.C — Columbus, O, .............. 905 XELD-TV — Brownsville, Tex. ......... 911
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scheduled to,be Opemting Sejotemberl, 1953

L ul"‘R A__ In Effective Power
540,000 Watts Authorized
HIGH w Transmitter on Mount Wilson is a
Mile Above Metropolttan Los Angeles

o UHF channel 22 transmits '
FREQ“ENCV interference-free picture ., A

to the Nation’s Third Market

K P | K - John Poole Broadeasting Company
KBIG - KSJV . KPIK
6540 Sunset Boulevard, Hollywood 28, California « HEmpstead 3205
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TV STATIONS IN THE
UNITED STATES

YAl

ALABAMA

WAFM-TV

BIRMINGHAM—-1949—ABC-CBS
DUM
Channel: 13..... AP: 136 Kw...... VP: 26 Kw.

Owned-Oper. By........ The Television Corp.
Business-Studio Address. . .Protective Life Bldg.

Phone Number ...................... 4.0501
Air Time............... - 991 hours weekly
IbNews Service ........................ UP
Representative. . .......... CBS TV Spot Sales
Membership ................ccccunn.. NARTB
Ch. of the Beard...........co0unnn Ed Norton
Pres., Treas...................... Thad Holt
Gen., Sta., Comm. Mgr....... C. P. Persons, Jr.
Prog. Service Mgr.......... Owens Alexander
Chief Engineer. . ............... Jimmy Evans
Business Manager.......... E. H. Mitchell, Ir.
Consulting Engr............. A, D. Ring & Co.

WBRC-TV

BIRMINGHAM—1949—NBC

Channel: 6..... AP: 17.50 Kw...... VP: 35 Kw.
Owned-Oper. By...... Birmingham Bcstg., Co.
Bus.-Studio Address............... P. 0. 2311
Phone Number ....................... 4.7741
Transmitter Location........... Red Mountain
Air Time................. 120 hours weekly
News Service.............covvvunn. AP, INS
Representative........... Paul H. Raymer Co.
President................ Eloise Smith Hanna
General Manager............. G. P. Hamann
Commercial Manager.......... Leroy Reaves

WALA-TYV

MOBILE—1953—ABC-CBS-NBC
Channel: 10 VHF. . AP: 235 Kw.. . VP:. .316 Kw.

Owned-Oper. By......... Pape Bestg. Co., Inc.
ABddress..................... P. O. Box 1548
Representative ............... Headley-Reed
General Manager.............. William Pape

WKAB-TV

MOBILE—1953—DuM-CBS
Channel: 48 UHF..AP: 12 Kw.. . VP: 22.5 Kw.

Owmned-Oper. By....... Pursley Bcestg. Service
Bddress. .................... P. O. Box 1306
Representctive ...................... Forijoe
General Manager........... Robert H. Moore
Program Director................ Carl Junker

881

ARIZONA

KPHO-TV

PHOENIX—1949
ABC-CBS-NBC-DuM
Channel: 5..... AP: 875 Kw..... VP: 17.5 Kw.
Owned-Oper. By... Meredith Engineering Co..
Inc.

Studio Address.......... 631 North First Ave.
Phone Number................... AL 4.7357
Transmitter Location. . . ... Westward Ho Hotel
Ai:r Time.................. 100 hours weekly
News Service .................. ... .... AP
Representative ........................ Katz
President..................... E. T. Meredith
Station Manager............ Richard B. Rawls
Commercial Manager. ........ Julian Kaufman
Prom., Publ. Dir.. ................. Lee Kerry
Program Director............. Arthur Sprinkle
Dir. of News & Spec. Events..... Jack Murphy
Film Manager................ Ray Gallagher

KOPO-TV

TUCSON—1853
Channel: 13 VHF..AP: 160 Kw...VP: 316 Kw.

Owned-Oper. By...... Old Pueblo Bestg. Co.
Address............... 115 W. Drachman St
President............... ... Harold C. Tovrea
Consulting Engineer.............. E. C. Page

CALIFORNIA

KMJ-TV

FRESNO—1953—NBC
Channel: 24 UHF. AP: 53 Kw...VP: 105 Kw.
Owned-Operated By....McClatchy Bestg. Co.

Address............... 21st & Q. Sacramento
Representative ..................... Raymer
Gen>ral Manager........... William Sanford
Sales Manager................. Leo Ricketts
Consulling Engineer........ George C. Davis
KECA-TV
HOLLYWOOD—13949—ABC

Channel: 7..... AP: 147 Kw..... VP: 29.4 Kw.
Owned-Oper. By....American Bcastg Co., Inc.

Business-Studio Address....... ABC-TV Center
Phone Number............ NOrmandy 3-3311
Air Time................. 8712 hours weekly
News Service....................... AP, INS
Representative .............. ABC Spot Sales
President ............ Robert E. Kintner (ABC)
Boa:d Chairman.............. Edward Noble
Western Div. TV Dir........ .. Donn B. Tatum
Station Mgr.................... Phil Hoffman
Soles Manager.................. Frank King
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MONDAY thru FRIDAY
12:00 NOON to 6:00 P.M.

FHE BEST SATURDAY
HE BES 12:00 NOON to 6:00 P.M.*
ADVERTISING
BUY IN SUNDAY
LOS ANGELES 12:00 NOON to 6:00 P.M.

SUNDAY thru SATURDAY
6:00 P.M. to 11:00 P.M.*

Share of TY audience 1952

]

KTILA creates its own top-rated televi-
sion programs — shows that win and
hold large and loyal audiences. KTLA,
channel 5, delivered, on the average, the
largest share of television audience in

Los Angeles, afternoon and evening,
during 1952.**

CHANNEL 5

*Oct. thru Dec. 1952 In-
dexes 7 a.m,-6 p.m.
Saturday. Sunday thru
Saturday 6 p.m.- 12 mid-
night.

**Computed from Hooper
TV Audience Index Re-
ports for Los Angeles,
Jan. thru Dec. 1952.
Measurements for sta-
tions not broadcasting
entire 1 (forxed period are
adjuste

KTLA Studios - 5451 Marathon St., l.os Angeles 38- HOllywood 9-6363
Eastern Offices - 1501° Broudwoy, New York 36 - BRyant 9-8700

' PAUL H. RAYME‘R COMPANY NATIONAL REPKESENTATNE
New York+ Detmn Chicago Boston» Mamphis Hollywood « San Franclsco !

ALWAYS IN FRON BY AN OVERWHEI.MING MARGIN
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* k% U. S. TELEVISION STATIONS * ok X
TV Pgm., Prod. Dir....... ... Cecil W, Barker Representative. ........... CBS TV spot Sales
TV Program Manager........... James Pollak News Service....................... AP, UP
Sales Promoticn Dir......... C. Merwin Tiavis Membership ............ . ... .. ... NARTB
Dir. of News & Special Events. . F. La Tourette Pres. of CBS-TV, Inc.....]. L. Van Volkenburg
Production Manager......... Darrell E. Ross General Mgr............ James T. Aubrey, Jr.
Publicity Director................. Jerry Ross Comm. Mgr............... Edmund C. Bunker
Film Direclor................. Eloise Reeves Prcgram Dir....................... Dcn Hine
Manager TV Engr. . . ...... Cameron G. Pierce Prom., Pub. Dir............... Dean D. Linger
Tech. Operations Mgr...... Philip G. Caldwell Dir. of News & Srec. Events. . ..Grant Holcomb
Consulting Engineers........ Kear & Kennedy Chief Engineer........ ... . Lester H. Bowman

KLAC-TYV

HOLLYWOOD-—1948
Channel: 13...AP: 15.75 Kw....VP: 31.4 Kw.

Owned-Oper. By .......... KMTR Radio Corp.
Bus.-Studio Address...1000 N, Cahuenga Blvd,
Phone Number............... HUdson 2-731)
Rir Time................... 98 hours weekly
News Service................coc... INS, UP
Representative............. Katz Kgency Inc.
Membership ............... . .......... BAB
President . . ....... .. ........... M. W. Hall
Gen. Sta. Mgr.... .. ........ Don Fedderscn
Commercial Manager............ Dave Lundy
Program Director................ Fred Henry
Promotion Director. .......... ... Wanen Earl
Dir. of News...................... Ed Lyon
Publicity Directer. .. ............ .. Lec Guild
Director of Film, Remotes. ........ Fred Henry
Sgles Mgr....................... Bcb Klein
Chigf Engineer............ Robert W. Conner

..Craven, Lohnes & Culver

KNBH

HOLLYWOOD—1949—NBC
Channel: 4 VHF . AP: 13.32 Kw._VP: 25.25 Kw.
Owned-Oper. By...National Broadcasting Co.
Bus.-Studio Address......... Sunset & Vine St.

Consulting Engr.. .

Air Time. .. ....... ... ... .... 15 hcurs daily
News Service................... AP, INS, UP
Memkership ... ... ... . ... ... . ... .. NARTB
Staticn Mgr............. .. Denold A. Norman
Comm. Mgr................... Doty Edouarde
Program Dir.. ........... ... .. Harmon Nelson
Dir. of News & Spec. Evenis. . ... .. Roy Neal
Promotion Dir............. .... J. C. Kenastcn
Publicity Director............ Robert Pelgram
Film Director......... .. ...... George Burke
Director of Remoles...... William Bennington
Chiet Engineer. .. .......... .. .. Alired Saxon

KNXT

HOLLYWOOD—1948—CBS
Channel: 2 VHF...AP: 12.5 Kw... .VP: 25 Kw.

Owned-Oper. By................... CBS Inc.
Business-Studio Address...... 1313 N. Vine St.
Phone Number............ HOllywood 9-1212
Air Time. ... ... ........ ... 15Y2 hours daily

883

KHJ-TV

LOS ANGELES—1948
Channel: 9....AP: 15.7 Kw.....VP: 30.2 Kw.

Owned-Oper. By...... General Teleradio, Inc.
Business-Studio Address...... 1313 N. Vine St.
Phone Number................ HUdson 2-2133
Transmitter Location.............. Mi. Wilson
Air Time. .................. 70 hours weekly
News Service. .. .................... AP, INS
Pres., (Dcn Lee, Divl..... ... Willet H. Brown
Film Magr.. ... .............. James H. Love
Sales Mgr.................. . John Reynolds
Operations Director........... Tony LaFranc
Chiet Engineer................. Robert Arne
Address.......... Security Bldg., Long Beach

KPIK

LOS ANGELES—SEPT. 1953
Channel: 22 UHF..AP: 320 Kw...VE: 540 Kw.
Owned-Operated By....John Pocle Bcstg, Co.
Phone Number........... ... HEmpstead 3205

KTLA

LOS ANGELES—1947
PARAMOUNT
Channel: 5...... AP: 15 Kk....... Vp: 30 Kw.
Owned-Oper.. .Paramaunt TV Productions, Inc.
Business Studio Address....5451 Marathon St.

Phone Number............ HOllywood 9-3181
Transmitter Location.............. Mt. Wilson
Air Time................... 70 hours weekly
News Service ................ R up
Representative. .. ........... Paul H. Raymer
Membership ........... ... ... ... ... NARTB
Pres. Para. T-V Prods......... Paul Raibourn
Gen. Mgr. & V-P, Paramount

TV Prods,............... Klaus Landsberg
Sales Manager. .............. Harry Maynard
Publicity Director........ ... Howard Wormser
Production Coordinator. ... .. ]. Gordon Wright
News Editor. ... .............. Gilbert Martyn
Newsrocom Superviser........... Dick Keusink
Accounting Department Spvsr.. .Lela M. Regan
Film Director. . ........... Leleand G. -Muller
Bemote Engr. Op, Spvsr......... John D. Silva
Engineering Spvsr........ Raymcnd ‘M. Mcore
Studio Engr. Op. Spvsr........... Roy White
Trans, Op. Spver.. ......... William S. Barnard
Audio Op. Spvsr. . ...... ...... Rex D. Kepple
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Lf;__*_—ﬁiu . S. TELEY IWS | ON STAT I70 N:“,,,V_*fv.f_,*
K T T v Director of Remotes.......... Bill Hollenbeck
Chiet Engineer..... ........... A. E. Evans

LOS ANGELES—1948—DuM
Channel: 11 VHF..AP; 16.6 Kw...VP: 30.9 Kw.

Owned-Oper. By................. KITV, Inc.
Business Address.......... 5746 Sunset Blvd.
Phone Number............... HUdson 2-7111
Air Time.................... 14 hours daily
News Service ..............c.cvvieiinn AP
Representative ............... Blair-TV. Inc.
Membership ..................... ... NARTB
President ................. Norman Chandler
General Manager.......... Richard A, Moore
Program Dir................. Robert Breckner
Promotion Dir................... Jack O'Mara
Dir. of News, Spec. Events

and Remotes. . ............... Roy Maypole
Production Mgr............... Charles Bulotti
Publicity Dir................ Bobbe Valentine
Film Manager.................. Dale Sheels
Chief Engineer. ............. Edward Benham

KFMB-TV

SAN DIEGO—1949—ABC-CBS-NBC

DUMONT
Channel: 8 VHF. . AP: 13.7 Kw....VP: 27 Kw.
Owned-Oper. By........ Wrather-Alvarez, Inc.
Business Address............. 1405 Fifth Ave,
Phone Number ................... Main 2114
Air Time..................... 14 hours daily
Representative .................... Branham
News Service....................... AP, UP
Membership ........................ NARTB
President................... Jack D. Wrather
General Manager....... Howard L. Chernoff
Commercial Manager........ William Edholm
Dir. of News & Spec. Events. .Paul W, White
Production Mgr............. ..... Hal Coddon
Prom., Pub. Rel.......... Lisle F. Shoemaker
Prog.. Film Manager......... ........ Bill Fox
Chief Engineer........ ...... Thornton Chew

KGO-TV

SAN FRANCISCO—1949—ABC
Channel: 7 VHF. .. .AP: 13 Kw.....VP: 27 Kw.

Owned-Oper. By......... American Bcstg, Co.
Business Address........ 155 Montgomery St.
Phone Number. .............. Exbrook 2-6544
Air Time..................... 12 hours daily
Representative.... ......... ABC Spot Sales
President (ABC)............ Robert E. Kintner
General Mgr.............. James H. Connolly
Station Mgr.................. Vincent Francis
Comm. Mar..................... David Sacks
Program Director.............. Bloyce Wright
Promotion Director......... Gordon Grannis
Dir. of News and Spe, Evenis.. .... Vic Reed
Production Manager.......... Bill Hollenbeck
Publicity Director........... Gordon Grannis

Film Manager

884

KPIX

SAN FRANCISCO-—-1948—CBS

DUMONT

Channel: 5 VHF...AP: 8.5 Kw....VP: 17 Kw.
Owned-Oper.By..............c...s KPIX, Inc,
Address................ 2655 Van Ness Ave.
Phone Number.............. PRospect 6-5100
Air Time..................0.0 14 hours daily
News Service........couveveeens ...INS., UP
Representative .......... AU - (]
Membership ........ ... civiveann NARTB
President.......... ...... . .Wesley 1. Dumm
Sta.. Gen. Mgr. .............. Philip G. Lasky
Commercial Manager......... ....Lou Slmon
Dir. of Prog.. News. Spec. Events;

Film Mgr................ Sanford Spillman
Production Manager....... George Mathiesen
Promotion Dir................... Frank Schiro
Film Director................... William Ray
Dir. of Engineering.............. A. E. Towne

Consulting Engineer Universal Research Labs

KRON-TV

SAN FRANCISCO—1949—NBC
Channel: 4 VHF. .AP: 7.7 Kw...VP: 14.5 Kw.

Owned-Oper. By...... The Chronicle Pub. Co.
Business Studio Address...... 901 Mission St.
Phone Number............... GArfield 1-1100
News Service..........ovvvenn eraeseneas AP
Representative.............. Free and Peters
Membership ........... ... ... ... NARTB
President......... ............ G. T. Cameron
General Manager............ Charles Thleriot
Director of Television.......... Harold P. See
Comm, & Film Mgr........... Norman Louvau
Program Dir................. Douglas Elleson
Prom.. Pub., Dir........... ... ... R. lrving
Chiet Engineer................. L. Berry Hill
Consulting Engineer......... Robert Hammett

COLORADO

KKTV

COLORADO SPRINGS—1953—

ABC-CBS-DuM
Channel: 11 VHF. AP: 125 Kw.. .VP: 250 Kw.
Owned-Operated By........ TV Colorado. Inc.
Address........... Exchange Nat’l Bank Bldg.
Representative ................. Hollingbery
General Manager. .. ............... Bob Ellis
Sales Manager.................. Jim Russell
Consulling Engineer......... ..... E. C. Page

KBTV

DENVER—1953—ABC-CBS
Channel: 9 VHF. AP: 120 Kw.. . VP: 240 Kw.
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* * X U. S. TELEVISION STATIONS X kK
Owned-Operated By.......... Colo. TV Corp. w
Address....1022 Midland Savings Bank Bldg. K N B - T v
Representative. .. ............. Free & Peters
General Manager............. Joseph Herold NEW BRITAIN—1952
Sales Manager.................... Jerry Lee CBS Primary, Du M. secondm
Program Manager............ Sam Worsham Channel: 30 UHF. . .AP: 103 Kw...VP: 206 Kw.
Film Manager................. W. L. Murray Owned-Oper. By...... New Britain Bestg. Co.
Consulting Engineer. ... ... A. Earl Cullum, Jr. Bddress....................... 213 Main St
Phone Number............... Baldwin 3-3603
K F E L - T v Air Time.............c.ccuun.. 7 hours daily
Representative ..................... Bolling
DENVER—1952—NBC-DuM President ...................... Julion Gross
G 1 Mgr................ P .
Channel: 2 VHF. AP: 28.5 Kw...VP: 56 Kw. Commercial Mar e'e'pﬁvige'é'éiﬁ
Owned-Operated By..Eugene P. O'Fallon, Inc. Publicity Dir............... ... Irwin Needles
Address . Pttt Albany l_'lolel Film Manager. . .................. Jack J. Fox
gii?rﬁnﬁzzgé}' T : .-G.e.n.e. 31;:“1; Chife Engineer................. John Shipley
Sales Manager. .. ...... .. .. Bill Conklin Consulting Engineer......... George C. Davis

Consulting Engineer
Commercial Radio Equip. Co.

CONNECTICUT

WNHC-TV

NEW HAVEN—1948
ABC-CBS-NBC-DuM
Channel: 6 VHF. AP: 7.5 Kw...VP: 15.1 Kw.
Owned-Oper. By....The Elm City Bcstg. Corp.

Rusiness-Studio Address...... 1110 Chapel St.
Phone Number................ SPruce 7-3611
Air Time..................... 17 hours ddily
News Service...................... AP, INS
Representative ........................ Katz
Membership .................00unn.. NARTB
President................... Patrick J. Goode
Sec.Treas., ............... Aldo De Dominicis
Exec. VPo. ... il Edward D. Taddei
Sta. Mgr., Prog. Dir.......... Edward C. Obrist
Comm. Mgr., Film Buyer..]. Vincent Callahan
Prom., Pub. Dir.............. James W. Evans
Dir. News & Spec. Events. . W. Rockwell Clark
Production Mgr,............. David K. Harris
Chief Engineer.......... Vincent DeLaurentls
Consulting Engineer............ Garo W. Ray

WICC-TV

BRIDGEPORT—1952—ABC

Channel: 43 UHF................... 182 ERP
Owned-Oper. By...... Southern Conn. & Long
Island Bestg. Co.
Business Address............... 114 State St.
Air Time...................... 7 hours daily
News Service .......................... INS
Representative ................ Adam Young
Membership ................... NARTB., BAB
Pres.. Gen. Mgr., Ch. Eng....Philip Merryman
Prog. Mgr., Dir. TV Oper....... Wallie Dunlap
Comm. Mgr.................. Manning Slater
Prom., Pub. Dir.................... Jay Hoffer
Dir. of News & Spec. Events....... Jim Elliott
Film Ed..................... Elliott Weisman

815

DELAWARE

WDEL-TV

WILMINGTON—1949—NBC-DuM
Channel: 12 VHF. .AP: 2.5 Kw...VP: 2.5 Kw.

Owned-Oper. By................. WDEL, Inc.
Business-Studio Address...... 10th & King Sts.
Air Time.................. 105 hours weekly
Phone Number ...............co0n... ..7288
News Service .............ccviivninn.. 1)
Representative ..................... Meeker
Membership ...............ccvevun.. NARTB
Station Executive........ Clair R. McCollough
Station Manager........... J. Gorman Walsh
Natlonal Sales Manager...... J. Robert Gulick
Program Director............ James Adshead
Technical Director.............. J. E. Mathiot

DIST. OF COLUMBIA

WNBW

WASHINGTON—1947—NBC
Channel: 4....AP: 10.5 Kw.....VP: 20.5 Kw,

Owned-Oper. By..... National Bestg. Co.. Inc.
Business-Studio Address. Wardman Park Hotel
Phone Numbker................... AD 4-5400
Air Time............... 115% Hours Weekly
News Service.................. AP, INS, UP
Representative. .. .. NBC Television Spot Sales
Membership ........................ NARTB
Pres. ......... .t Frank White
V.P., General Manager. .... Carleton D. Smith
Dir. of Sales. .. ........... Joseoh Goodfellow
Commercial Manager...... Charles de Lozier
Program Director.............. Ralph Burgin
Press, Ad.. Prom. Spvsr.. ...... Robert Adams
Dir. News & Spe. Events. .. .. .. Cassius Keller
Film Dir...................... Gecrge Dorsey
Chief Engineer............... Tohin G. Rogers

(See Page 886)

WMAL-TV

WASHINGTON, D. C.—1947—ABC
Channel: 7 VHF. . .AP: 12 Kw....VP: 22 Kw.
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* * x  U.S. TELEVISION STATIONS  * * *

Owned-Oper. By The Evening Star Bcstg. Co. V.P.. Prog. Dir............ .... Lloyd Dennis
Address......... 4461 Connecticut Ave., NW. Promotion Dir.. ......... .. ... Warren Booram
Phone Number. ........... .. Kellogg 7-1100 Dir. of News & Spec. Events. ... William Wood
Air Time..................... 12 hours daily Production Mgr.. ....... .. .. H. Thomas Tausig
Newspaper Affiliation...... The Evening Star Pub. & Prom. Director. .. ....Cody Planstiehl
Membership ... . .. ....... ... ...... NARTB Film Director....... ............. C. D. Dyatt
News Service ............. ... ....... .. AP V.P., Chief Eng...................Clyde Hunt
President .................. S. H. Kauffmann
VP.&Gen. Mgr.. ........... .K. H. Berkeley
Director of Sales........ Manlon A. Glascock w T T G
TY Sales Mgr........... George L. Greisbauer WASHINGTON—1947—DuM
Dir. of News & Spec. Events. .. .. Bryson Rash
Production Mgqr..... .. ... .. ... Charles Bishop Channel: 5 VHF. .AP: 10.5 Kw.. ' VP: 17.5 Kw.
Chief Engineer.............. . Frank Harvey Ow.ned-Oper..By. -Allen B. DuMont Labs., I_nc.
Business-Studio Address. .. ..... Hotel Raleigh
Phone Number............. ... STerling 5300
w T 0 P - T v Air Time. ... ... ... ... .. ... 1412 hours daily
News Service ... .. FE PN UPpP
WASHINGTON—1949—CBS Representative ........ . ... ... .. .. Blair-TV
Channel: 9 VHF. . AP: 14.4 Kw.. VP: 27.3 Kw. Membership .......... ... ... ..... ... NARTB
Owned-Oper. By. . ............... WTOP. Inc. President. .............. Dr. Allen B. DuMont
Business Address............ Warner Building General Manager......... .. Walter Compton
Phone Number.............. .. ... ME 8-3200 Comm. Mgr........... .. .... Neal J. Edwards
Air Time..................... 16 hours daily Dir. of Spec. Events. ... .. .. Donald G. Roper
Newspaper Alfiliation....... Washington Post Prom., Pub. Dir.. ...... .. ... . ... Gecrge Flax
News Service.. . ... ...... ... AP, INS, UP Production Mgr.. .. .. .. .. Francis V. Guidice
Membership ...... ... ... ... ... .. .... NARTB Program Director. .............. Roger Coelos
Pres., Gen. Mgr. . ... ..., ... .. ... John Hayes Film Director. ................... Jules Huber

V.P.. Comm. Mgr........... George Hartford Chief Engineer.......... Malcolm M. Burleson
o AR . " - .
*
In Washington, D. (. . . .

EVERY MONTH
THROUGHOUT 1952

THAN ANY OTHER
TELEVISION STATION.*

And the January and
February reports in 1953
indicate the same
successful pattern for
WNBW and its advertisers.

* ARB surveys
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*x x * U. s.

TELEVISION STATIONS * x

FLORIDA

WMBR-TYV

JACKSONVILLE—1949
ABC-CBS-NBC-DuM
Channel: 4 VHF. . AP: 7.4 Kw.. . VP: 14.8 Kw.
Owned-Operated By........ Florida Bestg. Co.
Business Address............... 605 S. Main
Phone Number ........ ... ...... ... ... 9-4475
Air Time......... ... ......... 17 hours daily
News Service .............. ... ... ... .. UP
Represenlative ............... Avery-Knodel
Membership ........... ... . .. .. ... NARTB
General Manager......... Glenn Marshall, Jr.
Pgm., Prom. Director........... Bernie Adams
Operations Mgr.. .................. Bill Torry
Comm. Mgr.................... Charles Stone
Program Dir.......... ... ........ Bill Allyn
Dir. of News & Spec. Events. ... ..., Bill Grove
Production Mgr............... Harry Kalkines
Chief Engineer........... Ernest Vondermarks
Consulting Engineer........ ....Andrew Ring

WTV]J

MIAMI—1943—ABC-CBS-NBC-DuM
Channel: 4 VHF. AP: 8.25 Kw...VP: 16.5 Kw.

Owned-Oper. By...... Southern Radio & TV
Equipment Co.
ARdderss.................. 316 N. Miami Ave.
Phone Number .................. ... 82-6671
Air Time................... 1712 hours daily
News Service .......................... Up
Representative................ Free & Peters
President.................. Mitchell Wolison
Vice-Pres., Gen. Mgr. . .......... Lee Ruwiich
Operations Mgr.. .............. John A. Shay
Comm. Magr.................... John S. Rllen
Program Director................ Lee Phillips
Pub. & Prom. Director. . .. ........ Burt Toppan
Film Director................... Labe B. Mell
Production Mgr................. Ashe Dawes
Director of Remotes.............. Jesse Cripe
Dir. of News & Special Events...Ralph Renick
Chief Engineer................ Earl W, Lewis

GEORGIA

WAGA-TV

ATLANTA—1949—CBS-DuM

Channels: 5..... AP: 14 Kw..... . VP: 26 Kw.
Owned-Operated By..... Storer Bestg. Co., Inc.
Bus.-Studio Address. 1018 W. Peachiree, NNW.
Phone Number.............. ... Vernon 3553
Air Time.................. 105 hours weekly
News Service .............ccviiivinnnns AP
Representative ........................ Katz
Presldent.......... ......... George B. Storer
Managing Dir.............. Glenn C. Jazkson
Commercial Manager. ..... John W. Collins, Jr.
Program Dir............... ..... Dusn Haylor
News Director. . ... ........ ... .Dale Clark

b

Promotion Mgr.......... ... . Para Lee brock
Merchandising Mgr.. .. ... ... .. David Mayo
Chief Engineer............... ... Bugo Fondy

WLTV

ATLANTA--1951—-ABC
Channel: 8. .. .. AP: 125 Kw..... VP: 23.8 Kw.

Owned-Oper. By........... Broadcasting Inc.
Address................ 15 Forsyth St. S.W.
Phone Number.... . ........ . ... CYpress 6676
Air Time..... ... ... ... ... ... ... .. Varies
News Service .......................... AP

Representative . . Harrington, Righter & Parsons

Membership ......... ... ... ... ... . NARTB
President. . ............ Walter C. Sturdivant
Gen,, Sta. Mgr............... William T. Lane

Commercial Manager. .. .. .Charies Grisham
Prog.. Prom., Publ., Film Dir.
Roger O. Van Duzer

Chief Engineer.......... Harvey J. Aderhold
Production Manager........ ... ... John Sever
News Director. ............. Bob Hendrickson

WSB-TV

ATLANTA—1948—NBC
Channel: 2 VHF. .. AP: 25 Kw.....VP: 50 Kw.
Owned-Oper. By....The Atlanta Newspapers

ARddress ................. 1801 W. Peachiree
Phone Number................. Atwood 3827
Air Time................ ... 98 hours weekly
Newspaper Affiliations. .Atlanta Newsp.. Inc.
News Service .......... ... ... ... ..... AP
Representative ................. ... ... Petry
Membership ........................ NARTB
Managing Director. . . ... ... ]. Leonard Reinsch
General Manager.......... John M. OQutler, Jr.
Station Manager......... .... Marcus Bartlett
Promotion Director............. Vincent Piano
Dir. of News & Spec. Events. . . .. James Bridges
Production Manager........... Mark Toalson
Publicity Director........... Wayne Anderson
Film Director. .. ................ Jean Hendrix
Chief Engineer. ............. C. F. Daugherty

ILLINOIS
WBBM-TYV

CHICAGO—1941—-CBS
Channel: 4 VHF. AP: 12.7 Kw.. .VP: 25.4 Kw.

Owned-Operated By.............. ... CBS 1V
Bus., Studio Address...... 175 North State St.
Phone Number............. RAndolph 6-8210
Air Time. .. ................ 1612 hours daily
News Service..............c..cunnnn UP, INS
Representative ... ... .... CBS TV Spot Sales
V.P. Central Div.. ........... . H. Leslie Atlass
Operations Dir............. ... . ... Ken Craig
Sales Mgr.. ........... .. .... George Arkedis
Promotion Manager.............. John Curnry
Program Director. .. ... ... .. Thomas A. Bland
Chief Engineer............ William P. Kusack
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...A dalation 1o Your
CHICAGO SALES PROBLEMS

DURING 1952, more
local retail and national spot advertisers
sponsored programs on WGN-TV than

on any other TV station in Chicago.

These advertisers are selling a great,

receptive and active buying audience.

If you are seeking sales in the Chicago
market (and who isn’t) WGN-TV is

your answer.,
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The Chicago Tribune Telebision Station
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* * *  U.S. TELEVISION STATIONS  * * *
w B K B Publicity Director............. James Hanlon

Film Director................. Elizabeth Bain

CHICAGO—1948—ABC Chiet Engioer. o I Co3. Megers

Channel: 7 VHF. .AP: 14.0 Kw.. . VP: 28.3 Kw.

Owned-Operated By..... American Bestg, Co.
Business-Studio Address....20 N. Wacker Dr.
Phone Number............... ANdover 3-0800
Air Time. ................ 942 hours weekly
News Service....................... AP. INS
Representative ..................... Blair-TV
Membership ................... NARTB. BAB
VP, Gen. Mgr.. ............... John Mitchell
Mgr. of TV Dept........... Monte Fassknacht
Sales Manager.......... Joseph Q. Fisher, Ir.
Program Mar................ Sterling Quinlan
Promotion Dir................... James Dulty
Dir. of News & Spec. Events .Cornelius O'Dea
Publicity Director............... Elliott Henry
Film Director.................... Larry Kelly
Chief Engineer.......... Edward C. Horstman
Eng.-Oper. Super........... Floyd Timberlake

WNBQ

CHICAGO—1949—NBC
Channel: 5§ VHF. AP: 12.29 Kw..VP: 23.25 Kw.

Owned-Operated By...... Natlonal Bestg, Co,
Business-Studo Address....Merchandise Mart
Phone Number.............. SUperior 7.8300
Air Time................... 17:45 hours daily
Noews Service................... AP, INS, UP
Representatlve. .............. NBC Spot Sales
Membership .............. ... NARTB
President of NBC........... Joseph McConneh
VP.&Gen.Mgr.................. Harry Xopi
IV Manager............... Jules Herbuveaux
Commerclal Manager....... John ]. McPartlin
Program Director........ George Heinemann
Promotion Director............... Yohn Keys
Dir. of News & Spec. Events. .. William B. Ray
Publicity Director............ Chet Campbell
Film Procurement............. Isabel Cooney
Chiet Engineer........... Howard C. Lutigens

WGN-TV

CHICAGO—1948—DuM
Channel: 9 VHF. . AP: 145 Kw...VP: 29.0 Kw.

Owned-Operated By.............. WGN, Inc.
Business Address.. ....441 N. Michigan Ave
Phone Number .............. SUperior 7-0100
Air Time........... .... 95-100 hours weekly
Newspaper Affiliation....... Chicago Tribune
News Service................... AP, UP, AP
Bepresentative. .. ..... George P. Hollingbery
President........... Col. Robert R. McCormick
Station Manager..,....... Frank P. Schreiber
Commercial Manager. . William A. McGuineas
TV Sales Manager........ ....... Ted Weber
Program Director. ............ ]. E. Farraghan
Newsreel Director. . . ........... Spencer Allen
Operations Director. . ... .. George E. Petterson
Promotion Director......... Charles A. Wilson

880

WEEK-TV

PEORIA—1953
ABC-CBS-NBC-DuM
Channel: 43 UHF. AP: 88 Kw...VP: 175 Kw.
Owned-Operated By..West Central Bestg. Co.

Address......... 1000 Comm, Nat’'l Bank Bldg.
Representative . .............. Headley-Reed
General Manager. ........... Fred C. Mueller
Sales Manager.............. William ]. Flynn
Film Director.............. Robert C. Fransen
Consulting Engineers....... Mclntosh & Inglis

WHBF-TV

ROCK ISLAND-—1950-—ABC-CBS

DuM
Channel: 4..... AP: 117 Kw..... VP: 23.5 Kw.
Owned-Oper. By....... Rock Island Bestg. Co.
Bus.-Trans, Address. ..Telco Bldg., 231 18th St,
Phone Number.................. R. 1. 6-5441
Bir Time................... 80 hours weekly
Newspaper Affil.. ... .......... “The Argus”
News Service ......... coviiicnnannanss INS
Representative ........... Avery-Knodel, Inc.
Membership ................... NARTB, BAB
President...............oiiat, Ben H. Potter
Gen., Sta. Mgr............. Leslie C. Johnson
Commercial Manager........ Maurice Corken
Program Director.. ......... Forest W, Cocke
Prom., Publ. Director....... {Miss) Fern Hawks
Prod., News, Spe. Ev. Dir.. .. .. William Ellison
Chief Engineer.............. Robert ]. Sinnett
Consuliing Engineer.............. E. C. Page
INDIANA
BLOOMINGTON-—1949
ABC-CBS-NBC-DuM
Channel: 10 VHF.AP: 13.45 Kw..VP: 26.9 Kw.
Cwned-Oper. By......... Sarkes Tarzian, Inc.
Bddress.................. East Hillside Drive
Phone Number ...................... 2-1407
Air Time................... 122 hours daily
News Service...................... AP, INS
Representative. ........ Robert Meeker Assoc.
Membership ............... ... NARTB. BAB
President ................... Sarkes Tarzian
Gen., Sta. Mgr.. ............... Robert Lemon
Gen. Sales Mgr........ ...... No-man Cissna
Prog. Mgr., Dir. of Remotzs..Robert Petranoff
Prom., Pub. Dir............. ... Susan Bartlett
Dir. of News & Spec. Events. .. .Edward Keath
Production Mgr................. Steve Briggs
Film Mgr..................... Jerry Danziger
Chief Engineer............. Morton L. Weigel
Consulting Engineer......... Kear & Kennedy
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* kK U. S. TELEVISIO STATIONS * k%
w F B M T v Phone Number ...................... 3-3661
- Air Time....................... 15 hrs. daily
News Service .... ... ...... ... ... nn
INDIANAPOLIS—1949 Representative.. . ......... Free & Peters, Inc.
ABC-CBS-NBC-DuM Membership ........................ NARTB
Channel: 6..... AP: 18.1 Kw... .. VP: 30.8 Kw. President.................. Col. B. J. Palmer
Owned-Operated By............. WFBM, Inc. Vice-Pres, & Treas.............. D. D. Palmer
Bus.-Studio Address...... 1330 N. Meridian St. Exec. Vice-Pres................ Ralph Evans
Phone Number................. Lincoln 8506 Secretary................ William D. Wagner
Rir Time. ... ........... 116'%2 hours weekly Vice-President .................. Paul Loyet
News Service .............eeeeuens AP,.INS Resident Manager...... ..... Ernest Sanders
Representative ...............cocennnn. Kalz Resident Sales Mgr.......... Mark Wodlinge
Membership . ...........oioi ... NARTB Program Director. ... ........ Charles Freburg
Pres.. Gen., Sta. Mgr...... Harry M. Bitner, Jr. Asst, Mgr.............. ... ... ... Fred Reed
Comm, Manager........... William F. Kiley Director of News..... .. .......... Bob Frank
Film, Program Director. ......... Hugh Kibbey Publicity Director.................. Paul Ives
Prom,, Publ. Director........ David F. Milligen Film Director................... Ken Wagner
Dirrof News.................. Gilbert Forbes Chief Engineer............ ..Paul Arvidson
Production Mgr.............. ... .. Carl Belles Consulling Engineer........ A, D. Ring & Co.
Chief Engineer............ Harold S. Holland
KENTUCKY
WSBT-TV WAVE-TV
-
SOUTH BEND—1953
Channel: 34 UHF..AP: 88 Kw...VP: 170 Kw. LOUISVILLE—1948—ABC-NBC-DuM
Owned-Operated By...... South Bend Tribune Channel: 5 VHF.. AP: 12 Kw....VP: 24.1 Kw.
Address. ... ... ......... 225 W. Colfax Ave. Owned-Operated By............ WAVE, Inc.
Representative ................... .. Raymer Address................. 334 East Broadway
General Manager........... .. Neal B. Welch Phone Number................ Wabash 2201
Consulting Engineer..... Millard M. Garrison Air Time. ..o oo 16 hours daily
News Service .......................... AP
IOWA Membership ... ................ NARTB. BAB
Representative. ............... Free & Peoters
w o l - T v President.............. George W. Norton, Jr.
Gen., Sta, Manager. ... . ........ Nathan Lord
AMES—1950—ABC-CBS-NBC-DuM Commercial M_anage.r ......... Ralph Jackson
i Prog.. Prod.. Film Dir....... George Patterson
Channel: 4 VHF. .. AP: 8 Kw....VP: 156 Kw. Prom., Pub. Dir.................. Charles Hill
Owned-Operated By....... JIowa State A & M Director of News. ... .......... Hugh Sutton
Address. ...Service Bldg. lowa State College Dir. of Remotes......... Walter K. Witherbee
Phone Number.......... .. 2500 Extension 5_70 Chief Engineer............... Wilbur Hudson
Air Time..................... 15 hours daily Consulting Engineer. . ........... A. D. Ring
News Service..................... . AP, UP
Representative ................... ... Weed
Membership ........................ NARTB w H A S - T V
President. ... ............... Charles E. Friley
General Manager. ... .. --...Richard B. Hull LOUISV'ILLE_]_QSO__CBS
Comm. Mgr.................. Robert Mulhall
Prorgam Dir................ Chris Donaldson Channel: 8..... AP: 50 Rw..... VP: 25 Kw.
Prog. Devel. Supervisor... Edward Wegener Owned-Oper. By................ WHAS, Inc
Prom., Pub, Dir.......... Marguerite Theobald Address. .. ... 525 W. Broadway
Dir. of News & Spec. Events. . ..Georae Halsey Phone ... REEERRTERE SEREE . ._Wabush 2211
Prod. Mar., Dir. of Remotes. . . . .. Rav Stewart Represenlat'lve. .. .Harrington, Righter. Parsons
g Y
Fiim Manager Tad Williams News Service ....................... ... AP
Chief Engineer. . . ... ... ... kei!h Ketcham Membership .. ........ ... ..., NARTB. BAB
"""""""" President ....................Barry Bingham
Vice-Pres., Director... ....... Victor A, Sholls
w 0 c T v Assistant Director. .. ... ... ..... Neil D. Cline
- Sales Director. .. ....... ...... Albert ]. Gillen
Program Director. .. ... ... .... Ralph Hansen
DAVENPORT—1949—NBC Promotion Director........ ... William Loader
Channel: 5....AP: 13.5 Kw.....VP: 22.9 Kw. Dir. of News & Spec. Events. .Richard Oberlin
Owned-Oper. By........ . .Ceniral Bcstg. Co. Film Manager. .. ...... ... ........ Ed Driscoll
Business Address.............. 805 Brady St. Chief Engineer. .. ... ....... Orrin W. Towne»
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LOUISIANA

WDSU-TV

NEW ORLEANS—1948
ABC—CBS—NBC—DuM
Channel: 6 VHF. .AP: 15.5 Kw...VP: 31.0 Kw.

Owned-Oper. By.......... WDSU Bestg. Corp.
Business-Studio Address......... 520 Royal St.
Phone Number.................. TUlane 4371
Air Time.................. 118 hours weekly
News Service..........covviievennn, AP, UP
Representative .................0..0un. Blair
Membership ................... NARTB. BAB
President. ............... Edgar B. Stern, Jr.
Exec, V.P., Gen. Mgr..... ... Robert D. Swezey
V.P., Comm. Manager......... A, Louis Read
Program Director. ... ........... Hubie Weiss
Program Mar............... ... ... Tom Hicks
Prom., Pub. Dir........... Marion Annenberg
Dir. of News & Spec. Events....... Mel Leavitt
Prog. QOperations Mgr.. ... .... Stanley Holiday
Chief Engineer............... Lindsey Riddle
Consulting Engineer.............. E. C. Page

MAINE

WABI-TYV

BANGOR-—1853
ABC-CBS-NBC-DuM

Channel: 5 VHF. . AP: 0.95 Kw...VP: 1.9 Kw.
Owned-Operated By
Community Telecasting Serv.

Address............ .. ... .. ..., 57 State St.
Phone Numker ............... ... ...... 8255
National Bep.......... George P. Hollingbery
New England Rep.............. Kettell-Carter
General Manager. . ...... .. Murray Carpenter
General Sales Mgr........... Lee Gorman, Jr.
Chief Engineer. ... ......... Walter L. Dickson

MARYLAND

WAAM-TV
BALTIMORE—1948—ABC-DuM

Channel: 13 VHF. .AP: 13.3 Kw...VP: 26.1 Kw.
Owned-Operated By....WAAM, Incorporated

Business Address............. Television Hill
Phone Number............... MOhawk 7600
Air Time..................... 14 hours daily
News Service .. ................. .. ... ... AP
Representative....... Harrington. Righter and
Parsons, Inc.
Membership ........................ NARTB
President ........................ Ben Cohen
Exec. Vice-Pres................ Norman C. Kal
General Manager............ Kenneth Carter
Asst. Gen, Mgr.—Sales........ Armand Grant
Program Mgr.............. Herbert B. Cahan

News Editor
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Audiences preferred these Quarter-Hours in 1952*

DAYTIME

10:00 A.M. to 6:00 P.M.
- WMAR-TV Station A Station B

1182 785 429

NIGHTTIME

6:00 P.M, fo_'l2:00 Mid.
WMAR-TV  Station A Station B

WMAR-TV 993 771 226

SUNPAPERS TELEVISION
CHANNEL 2 * BALTIMORE, MD.

Represented by THE KATZ AGENCY, INC. New YORK e DETROIT e KANSAS CITY o SAN FRANCISCO
CHICAGO o ATLANTA o DALLAS o LOS ANGELES % TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM

Fdaonding 1o JanDee, 1952 A0 R, B,
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* x U. S. TELEVISION STATIONS * ok ok
Prog. Oper. Supvsr.............. Robert E. Lee Address.............. 1170 Soldiers Field Rd.
Dir. of News and Pub......... Joel Chaseman Phone Number............ AlLgonquin 4-5870
Production Manager............... Paul Kane News Service.................. INS, AP, UP
Director of Engineerlng...... Benjamin Wolfe Representaiive............... NBC Spot Sales
Chief Engineer............... Glenn Lahman V.P.. Gen. Mgr.. . .............. J. E. Baudino
Consulting Engineer....... Kear and Kennedy Station Magr.................. W. C. Swariley

Sales Manager............. C. Herbert Masse
Promotion Manager.......... John G. Stilli, Jr.
w B A L - T v Program Manager.......... W. Gordon Swan
News Dir...................... F. Whitmarsh
_ _ Film Manager.................... R. Duffield
BALTIMORE—1948—NBC Chief Engineer................. W. H. Hauser
Channel: 11 VHF...AP: 13 Kw....VP: 27 Kw. Program Supervisor.............. I-an Berlow
Owned.-Operated By...... Hearst Corporation
Business-Studio Address...... 2610 N. Charles
Phone Number................. Hopkins 3000
ABir Time................... 17% hours daily W N A c - T v
News Service................... INS. UP, AP
Representative ................ Edward Petry BOSTON—1948—ABC-CBS-DuM
Membership ........................ NARTB Channel: 7 VHF..AP: 13.3 Kw.. .VP: 26.6 Kw.
Vice Pres. & Exec. Dir.. .. .Charles B. McCabe Owned-Oper. By...... General Teleradio, Inc.
Vice-Pres. & Gen, Mgr. .......... D. L. Provost Business-Studio Address....21 Brookline Ave.
Vice-Pres. (Engineering)....... John T. Wilner Phone Number........ COmmonwealth 6-0800
Station Manager.......... Leslie H. Peard. Jr. Air Time...........c.cvvuunn. 15 hours daily
Dir. Public Affairs & Educalion. . Arnold Wilkes News Service...........ccuviinenn.. INS, UP
Program Director.......... Victor F. Campbell Representative................ HR Reps. Inc.
Business Mgr............ Freeman W. Cardall Membership ........................ NARTB
Sales Manager............. Willis K. Freiert President ....................... Tom O‘Neil
News & Publicity Mgr.....Thomas J. White, Jr. Exec. V.P. & Gen. Mgr.......... Linus Travers
Dir. Women’s Programs........ Mollie Martin Comm. Mgr..................... Tom Bateson
Chief Engineer........... William C. Bareham Vice Pres., Dir. of Prog. and
BRemotes ................... George Steffy
Promotion Dir............... George Hallberg
w M A R - T v Dir. of News & Spec. Events. .Leland Bickford
Production Mgr................... Tony Lang
BALTIMORE—1947-—CBS Publicity Dir................. Phyllis Doherty
Channel: 2 VHF. . AP: 12.5 Kw.. . .VP: 25 Kw. Film !)u'eclo.r .................... Iam'es Pike
Owned-Operated By. . .... The A. S. Abell Co. Technical Director......... Harry Whittemore
Address............ Charles & Redwood Sts.
Phone Number............... MUIlberry 5670
Air Time..................... 15 hours daily MICHIGAN
News Service .................. oL, AP
Representative ...............c.vvunnn. Katz w nl B K - T v
Membership ................ .. ...... NARTB
President................. William F. Schmick DETROIT—1948—CBS-DUMONT
VD.Dirof TV. .............. .. Ewell K. Jett Channel: 2 VHF. .AP: 8.3 Kw.. .VP: 16.5 Kw.
Commercial Manager......... Ernest A. Lang Owned-Oper. By............ Storer Bestg. Co.
Program Director........... Robert B. Cochran Business-Studio Address.......... 500 Temple
Dir. of News & Spec. Events and Phone Number................ Temple 3-7900
Film Mgr.. ............. David V. R. Stickle Air Time..................... 16 hours ddily
Prom., Pub. Dir................. Ralph Braun News Service ............. ... iuuann. INS
Production Mgr............... Edwin B. Mick Membership ...........ccoviiiiinet. NARTB
Film Director. . . ........... David V. R. Stickle Representative .............. .00 s Katx
Chief Engineer............ Carlton G. Nopper President... ............... George B, Storer
V.P., General Mgr............ Gayle V. Grubb
Comm. Mgr.................... Harry Lipson
MASSACHUSETTS Production Manager.............. Lanny Pike
Program Dir................. Richard Fischer
W B z - T v Promotion Dir................... Peter Storer
Dir. of News & Spec. Events. . ... Earl Hayes
BOSTON—1948—NBC Publicity Dir................. Beverly Holden
Channel: 4....AP: 12.9 Kw.....VP: 26.5 Kw. Film Mgr.................... Arthur McCall
Owned-Oper. By....Waestinghouse Radio Sta- Chief Engineer................. Paul Frincke
tions. Inc. Consultlng Engineer............. Ear]l Cullum
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U.S. TELEVISION STATIONS

WWIJ-TV
DETROIT—1947—NBC

Channel: 4 VHF. . AP: 10.25 Kw.. .VP: 20.5 Kw.
Owned-Operated By....Evening News Assoc,
Business-Studic Address....615 W. Lafayette

Phone Number............ WOodward 2-2000
Newspaper Affiliation....... The Detroit News
News Service....................... UP. AP
Representative .................. Hollingbery
Membership ........................ NARTB
General Magr............ ... Edwin K. Wheeler
Sta. Mgr............... Willard E. Walbrldge
Prog., Prod. Director. ......... Ralph B. Hunter
Sales Mgr.................. Norman Hawkins
Pub. Affairs Dir................ James Eberle
News Editor................ Tom MacMahon
Publicity Dir................... Fred O‘Brien
Film Editor. .. .................. Frank Picard

Chief Engineer................. Edgar 1. Love
Consulting Engineer William L. Foss

WXYZ-TV

DETROIT—1948—ABC
Channel: 7 VHF. . AP: 13.9 Kw.. .VP: 27.9 Kw.

Owned-Operated By.............. WXYZ, Inc.
Business Address.......... 1700 Mutual Bldg.
Phone Number............ ‘WOodward 3-8321
Air Time..................... 18 hours daily
News Service .......................... Up
Representative ..................... Blair-TV
Membership ........................ NARTB
President.................. James G. Riddell
Merchandising Mgr.......... Harold Christian
Station Manager. ................. John Pival
Program Dir....................... John Lee
Production Mgr.................. Ed Sanchez

Promotion Director........... William Morgan
Dir. of Spec. Events & News. .Richard Femmel
Film Director...............0oueen Ken Simms

WOOD-TV

GRAND RAPIDS—1951
ABC-CBS-NBC-DuM
Channel: 7 VHF. .AP: 14.5 Kw.. .VP: 28.5 Kw.
Owned-Oper. By Grandwood Bcestg, Co.

Address....... Grand Rapids Nat'l Bank Bldg.
Phone Number ...................... 9.4125
Air Time..................... 13 hours haily
News Service .......... ... ... . ... .... AP
Representative .............. ... ... ... Katz
Membership ..................... ... NARTB
President................ Harry M. Bitner. Sr.

Willard Schroeder
Franklin Sisson

General Manager
Program Director

Sales Service Magr............. Howard Silbar
Promotion Dir................... David Hoyle
Dir, News & Spe. Events . ... . .... Bob Runyon

845

Clark Grant
Louis Bergenroth

WKZO-TV

KALAMAZOO--1850
ABC-CBS-NBC-DuM

Channel: 2 VHF. AP: 8.0 Kw...VP: 16.0 Kw.
Owned-Operated By Fetzer Bcstg. Co.

Address.............. 124 W. Michigan Ave.
Phone Number ...................... 31223
Air Time. . ................... 14 hours daily
News Service ............ .. ccviviiann. AP
Representative ............ Avery-Knodel, Inc.
Membership .........ccciiiiiiiinnn NARTB
Pres... Gen., Sta. Mgr.......... John E. Feizer

Donald W. DeSmit. Jr.
Harry E. Travis
.Dr. Willis F, Dunbar
Francis L. Morse

Sales Director
Pgm., Prom., Film Dir
Pub. Affairs Adviser...
Chief Eng. (Studio)

Chief Eng. (Transm.)......... Arthur E. Covell
WJIM-TYV
LANSING—1950—ABC-CBS-DuM
NBC
Channel: 8 VHF. AP: 20.6 Kw.. .VP: 10.3 Kw.
OwnedOper. BY.......cocvveennss WIIM, Inc
Address............... Bank of Lansing Bldg.
News Service ...............ccciiinannn UP
Phone .......coivieiiiniiniienninaes 2-1333
Representative. . . ... .... H-R Representatives

............. Harold F. Gross
............ Howard K. Finch
Roger S. Underhill
Phil Sherck

Pres., Gen. Mgr
Station Manager
Commercial Manager
Film Director

WKNX-TV

SAGINAW—1953
Channel: 57 UHF. AP: 10 Kw...VP: 18 Kw.
Owned-Operated By...Lake Huron Bcstg. Co.

Address.................. 221 S. Wash. Ave.
Phone Number ... .. ................ 3-4471
Transmitter Location. . ........ .. 5. City Limits
Representative ................... Gill-Perna
Membership .............. ... ... .... NARTB

William J. Edwards
Howard Wolfe
Robert Dyer
John Creutz

MINNESOTA

KSTP-TV

ST. PAUL-MINNEAPOLIS—1948

NBC
Channel: 5 VHF. .AP: 17.3 Kw.. .VP: 24,7 Kw.
Owned-Operated By KSTP, Inc.

General Manager
Station Manager
Program Director. .. .. ...........
Consulting Engineer
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Bus., Trans, Lo...3415 University Ave., St. Paul

Phone Number ................... Prior 2717
Air Time................... 172 hours daily
News Service ...............coiuentn AP, UP
Representative ........... .... Edward Petry
Membership ...................c0n.. NARTB
Pres., Gen. Mgr.......... Stanley E. Hubbard
Exec. VP, Treas................ K. M. Hance
Nat, Sales Mgr............... Karl A. Plain
Local TV Sales Dir......... William R. Brazzil
Program Director............... Del Franklin
Promotion Director............ Joseph C. Cook
Chief Engineer............... Joseph Kahnke
Consulting Engineer....._.... Andrew D. Ring
WCCO-TV
MINNEAPOLIS—1949

ABC-CBS-DuM
Channel: 4....AP: 9.2 Kw.... VP: 284 Kw.
Owned-Oper. By..Mid-Continent Radio-TV Inc.
Bus.-Studio Address. .Radio City—50 S. Sth St

Phone Number.................. Lincoln 0552
Air Time. ................. 112 hours weekly
News Service................... AP, UP, INS
Representative................ Free & Peters
Ch. of Board. ............ .... W. ]. McNally
President. .. ........ . ....... Robert B. Ridder
Exec. V.P. & Gen. Mgr.. .F. Van Konynenburg
Sales Manager............ Robert N. Ekstrum
Production Director......... Charles D. Miller
Film Director................ Harry C. Jones
Prom., Publ. Director...... .. Florence Z. Cook
Program Dir.. . ........... .. ... Gwen Harvey
Chief Engineer............. John M. Sherman

MISSISSIPPI

WITV

JACKSON-—1953
ABC-CBS-DuM-NBC

Channel: 25 UHF. .AP: 98 Kw...VP:
Owned-Operated By
Mississippi Publishers Corp.

180 Kw.

Address. ...................... P. O. Box 427
Representative ......... ...... ..., . .... Katz
General Manager. .. ........... John Rossiter

Consulling Engineer. .. .Raymond M. Wilmotte

MISSOURI

WDAF-TV

KANSAS CITY—1949
ABC-CBS-NBC-DuM

Channel: 4. ... .. AP: 11 Kw....... VP: 22 Kw.
Owned-Oper. By........ Kansas City Star Co.
Business Address........ .......3030 Summit
Phone Number............ ... Harrison 1200
Air Time. ... ............. .... 18 hrs. daily

896

Newspaper Affiliation. .The Kansas City Star

News Service....................... AP, UP
Representative . . Harrington, Righter, & Parsons
Managing Director. ......... .. H. Dean Fitzer
Commercial Manager.... ... ..... E. M. Russo
Station Manager. ....... .......... Bill Bates
Chief Engineer.............. Joseph Flaherty
Program Dir......... ... ... ....... Al Christy
News Dir.. ....... ... .. ... .. Randall Jessee
Film Mgr.. .. ... ... .. .. .. ....... John Xrivas

KSD-TV

ST. LOUIS—1947
ABC-CBS-NBC-DuM

Channel: 5§ VHF. _AP: 8.0 Kw...VP: 16.0 Kw.
Owned-Oper. By...The Pulitzer Publishing Co.

Address.......... ...... . .... 1111 Olive St.
Phone Number......... ......... MAin 1111
Air Time.................. 110 hours weekly
Newspaper Affiliation. .St. Louis Post-Dispatch
News Service...................... AP, INS
Representative. . . .......... ... Free & Peters
Membership ......... ............... NARTB
President ................... Joseph Pulitzer
Gen., Sta. Mgr.. ...... .. .George M. Burbach
Program Director....... ...... Harold Grams
Chief Engineer.................... ]. E. Risk
Sales Manager. . ............. Guy E. Yeldell

Promotion Director David Pasternak

NEBRASKA

KOLN-TV

LINCOLN—1953—DuM

Channel: 12 VHF. .AP: 11 Kw...VP: 21.5 Kw.
Owned-Operated By

Comnhusker Radio & TV Corp.
Address......... ... .. ... .... P. O. Box 987
Representative
General Manager
Sales Manager.................. Otis Segler
Consulting Engineer. .Comm, Radio Equipt. Co.

KMTV

OMAHA—1949 -ABC-CBS-DuM

Channel: 3....AP: 8.4 Kw.....VP: 16.7 Kw.
Owned-Oper. By............. May Bestg. Co.
Bus.-Trans. Address....... .. 2615 Farnam St.
Phone Number......... . ....... WEbster 9800
Air Time................... 93 hours weekly
News Service .............cciviveneons .UP
Representative. . ..... .. .. Edward Petry & Co.
Membership ........................ NARTB
President.................. Edward W, May
V.P.. Gen. Mgr........ .. ..... Owen Saddler
Commercial Manager....... Howard Peterson
Program Director............... Glenn Harris
Prom., Publ. Director. .. ...... .. ... Joe Baker
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Dir of News and Spec. Events. .. .Floyd Kalber

Production Director.............. Lew Jeffrey
Film Director. ...........co.evivunn. Bill Witt
Chief Engineer............... R. J. Schroeder
Consulting Engineer. ... ... Robert M. Silliman

WOW-TV

OMAHA—1949—NBC
Channels: 6 VHF..AP: 50 Kw...VP: 100 Kw.

Owned-Oper. By........ Meredith WOW, Inc.
Business Address............ Insuremce Bldg.
Phone Number............... WEbster 3400
Air Time................... 17Y2 hours daily
News Service ...............cveenenn.nn Up
Representative .................... Blair TV
Membership ............c.cvuivnnnn. NARTB
President. ... ............. E. T. Meredith, Jr.
General Manager........ Frank P. Fogarty
Sales Mgr...................... Fred Ebener
Program Dir.................. Soren Munkof
Promotion Dir.................... Bob Seitzer
Film Mgr.................... Donna Newton
Dir. of News & Spec. Events..... Ray Clark
Production Manager............. Jack Mazzie
Chief Engineer............... Wm. J. Kotera

j}g g 1 M A2

NEW IE'RSEY

WFPG-TV

ATLANTIC CITY—1953—ABC-NBC

CBS-DuM
Channel: 46 UHF.. . AP: 9 Kw....VP: 18 Kw,
Owned-Operated By..... Neptune Bestg. Corp.
Address .................. ... Steel Pier
Bepresentative ..................... Pearson
General Manager. ... ........... Fred Weber
Sales Manager.................. E. P, Truex

Consulling Engineer. .Craven, Lohnes & Culver

WATYV

NEWARK—1948
Channel: 13 VHF. AP: 15.3 Kk...VP: 30.5 Kw.

Owned-Oper, By........ Bremer Bestg, Corp.
Business-Studio Address........ 1020 Broad St.
Phone Number................ Mitchell 2-6400
Bir Time.................. 100 hours weekly
Representative ...................... Weed
Pres.. Gen. Mgr......... Irving R. Rosenhaus
Vice Pres. (Sales)......... Edmund §. Lennon
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N.Y. Giants ..« N.Y. Yankees
For the 1953 Seuson

220 East 42nd St.,
NY.C. 17

MU 2-6500
National

&

WPIX Statio

Representatives:
Free & Peters, Inc.

RON
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Public Rel. Dir.......... ... Roland Trenchard General Manager. ...... C. Robert Thompson
Pogram Director............. George Green Dir. of News and Spe. Events. . . .. Floyd Kalber
Fi'm Director............... Robert Paskow Sales Manager............ Nicholag J. Malter
Vice-President. . ... ... ... ... Frank V. Bremer Station Mgr.. ... ............ George R. Torge
Promoton Director....... Joseph A. Haeffner
NEW MEXICO News and Spec. Events, Asst. Pgm, Dir.
Edward J. Wegman
K 0 B - T v Film Director............. Quintin P. Renner
ALBUQUERQUE——1948 gx_'ogram Dir.............. Frederick A Keller
ir. of Remotes...... John L. Hulchinson, Jr.
ABC-CBS-NBC-DuM Technical Director.......... Ralph J. Kingsley
Channel: 4 VHF.. AP: 2.6 Kw....VP: 5.2 Kw.
Owned-Oper, By..... Albuguerque Besig., Co. w A B c - T v
Bus.-Studio Address. .............. 234 So. Sth
Phone Number ...................... 34411 NEW YORK—1948—ABC
Air Time...................... 8 hours daily Channel: 7 VHF. . AP: 55 Kw....VP: 110 Kw.
Representative .................... Branham Owred-Oper. By
Membership ........... ... ... BAB Ame-ican Bestg.-Paromount Theate s, Inc.
President ...................... Wayne Coy Business Address............... 7 W. 66th St.
Sta. Mgr.. Chief Engineer..Geo g2 S. Johnson Phone Number......... SUsquehanna 7-5000
P-ogram Director........... Dorothy B. Smith Air Time. ..., 13 hours daily
Film Mgr................... Millard Williams News Service . ......cooenii.. INS
Dir. of Remotes. ............ Raymond Jacobs Representative ....................... Petry
Consulting Engineer......... Jansky & Bailey President (ABC)........... Robert E. Kintner
V.P., General Mgr............ S'ocum Chapin
NEW YORK Station Mgr................. Paul B. Mowrey
T Sales Mgr.................... Trevor Adams
w N B F - v Promotion Director. .. ............ M. De Groot
BINGHAMTON—1943 ll;du‘gl'icioty&Dg Sales............... ‘Il)vc::dD}:::;
ABC-CBS-NBC-DuM Publicity Dir.............. Arthur B. Donegan
Channel: 12..... AP: 25 Kw......VP: 50 Kw. Film Director.............. Freelon M. Fowler
Owned-Oper. By....... Clark Associates, Inc. V.P.. Di-, of Engn................ Frank Marx
Business Address.......... P. O. Box No. 48
Phone Number ...................... 37311 w A B D
Air Time................... 85 hours weekly
News Service ..............iveiiennnn. UP NEW YORK—1944—DuM
Representative ..................... Bolling Channel: 5 VHF..AP: 8.4 Kw...VP: 16.7 Kw.
Membership ................... NARTB, BAB Owned-Oper. By........... Allen B. Du Mont
President.................... John C. Clark Laboratories, Inc.
General Manager.............. C. D. Mastin gy giness Address.......... 515 Madison Ave
Station Manager................ L. L. Rogers Phone Number............ MUrray Hill 8-2600
Sales Manager ............ Stanley N. Heslop RAir TIMeE . . o o oo oo 13 hours daily
ll;qm. ]?“" ST E. M. Scala News Service .....ooviiurineninninann INS
romot'on Director....... ... . E. R. McCloskey Membershi NARTB
Prod. Dire..................... Clark Pollock SIMDEISIP . ovveeee e o
. . Director. .......... ... ..... Chris ]. Witting
(éhxei li;.ingm%er.. """""""" l'(L' H. gk.:lntz General Manager. ... ....... Richard E. Jones
opsulting Lngineer........ Jansky & Bailey Commercial Manager. ... .. Lawrence L. Wynn
Pgm.. Prod, Dir........... James L. Caddigan
w B E N - T v Chief Engineer............. Rodney D. Chipp
. Publicity Director.............. Gerald Lyons
BUFFALO—1948—ABC-CBS-NBC Film Dept. Mar. . ... ... Donald A. Stewar
DuM
Channel: 4 FHF. . . AP: 25 Kw....VP: 50 Kw. w c B S - T v
Owned-Oper. By................ WBEN, Inc
Phone Number................ MOhawk 0930 NEW YORK—1941—CBS
Studio, Transmitter Location. .. ... Hotel Statler Channel: 2 VHF. .AP: 8.6 K».. .VP: 17.3 Kw.
Air Time..................... 17 hours daily Owned-Oper. By..... Columbia Bestg. System
News Service...................... AP, INS Business Address.......... 485 Madison Ave.
Representative......... Harrington, Righter & Phone Number................. PLaza 5-2000
Parsons, Inc. Air Time..................... 16 hours daily
Membership ........ ... ... ... ... ... NARTB News Service......... AP, INS. UP, Telenews
President................. Edward H. Butler Representative. . ... .... .. CBS TV Spot Sales
Vice-President............ Alfred H. Kirchofer Membership ........................ NARTB
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President (CBSInc.)......... .. .Frank Stanton Air Time................... .. 14 hours daily
President (CBS TV)....... 1. L. Van Volkenburg News Service....................... Ap, UP
General Manager.......... .. Craig Lawrence Newspaper Afliliation... N. Y. Daily News
Asst, to Gen. Mgr........... Clarence Worden Station Representative.. .. . .... Free & Peters
Sales Manager. . ............ George Dunham Membership ........ ... ... ... . ... NARTB
Program Direclor................ Hal Hough President............. ... ....... F. M. Flynn
Promotion Manager.......... Robert G. Patt V.P.. Gen., Sta. Mgr........ G. Bennett Larson
Asst. Prog. Dir.. Prod. Mgr.. .. .Dan Galiagher Comm. Manager............... A. B. Rodner
Publicity Director................. Bob Fuller Program Director............. Louis B. Ames
Film Manager................ Wm. C. Lacey Eastern Sales Mar.... ......... Wm. L. Clark
Chief Engineer.......... Robert G. Thompson Director of News.............. Waller Engels
Sales Director................ John Patterson
Director of Remotes............. Jack Murphy
w N B T Publicity Director......... L. A. Hollingsworth
Promotion Director....... .... Adrien Rodner
NEW YORK-—-1941—NBC Chief Engineer......... ....... Tom Howard
Channel: 4..... AP: 4.27 Kw...... VP: 5.2 Kw. Film Mgr................. ... ... Carol Levine
Owned-Oper. By......... National Bestg. Co. Consulting Engineer.............. A. D. Ring
Buginess Address....... 30 Rockefeller Plaza (See Page 898)
Phone Number................. Clrcle 7-8300
Air Time.................. 115 hours weekly
News Service.................. AP, INS, UP w H A M T v
Representative......... NBC Spot Sales Dept. -
Membership ................. .. NARTB. BAB
President ...................... Frank White ROCHESTER—1949
General Manager.......... ........ Ted Cott ABC-CBS-NBC-DuM
Station Mgr,................... Richard Pack
Commercial Manager. .. ........... Jay Heitin Channel: 6 VHF. . AP: 11.7 Kw.. . VP: 23.4 Kw.
Prog.. Film Director................ Pete Affe Owned-Oper. By...... Stromberg Carlson Co.
Promotion Dir.................... Jay Smolin Business Address.......... 201 Humboldt St
Production Mgr.. ........ ... ... John Grogan Phone Number................. Culver 7240
Publicity Dir...................... Phil Dean Air Time.. ............... 90-95 hours weekly
Chief Engineer............... Thomas Phelan News Service .......... ................ Up
Representative . ................ Hollingbery
Membership ........................ NARTB
w 0 R - T v Vice-Pres., Gen. Mgr... ......... William Fay
Commercial Manager. .. .John W, Kennedy, Jr.
NEW YORK—1949—MBS Program Director. ... .. .. Charles W. Siverson
Channel: 9. .. .. AP: 11.0 Kw.. .. .. VP: 88 Kw. Promotion, Pub. Director.. ... Armin N. Bender
Owned-Oper. By..... General Teleradio. Inc. Director of News...... ..... David E. Kessler
Business Address............ 1440 Broadway Production Manager............ John Crosby
Phone Number. . ........... LOngacre 4-8000 Film Director................ David Manning
Rir Time. . ..o 100 hours weekly Director of Remotes.. ... ..... George Driscoll
News Service . ...oo oo uP Chief Engineer.. ...... .... Kenneth Gardner
Station Representative. .. ......... H.-R Reps.
Membership ............. ... ... .... NARTB w R G B
President............... ... Thomas F. O’Neil
V.P. In Charge. ........... James M, Gaines
Station Manager........ ... ... Warren Wade SCHENECTADY—1942
Commercial Director. . ... ... .. Robert C. Mayo ABC-CBS-NBC-DuM
Promotion Director......... ...... Gene Moss
Dir. News & Spec. Events. .. .. John B. Hughes Channel: 4 VHF.. AP: 49 Kw....VP: 98 Kw.
Production Manager. ... ..... .. ... Ivan Reiner Owned-Oper. By...... .. General Electric Co.
I;Pblkl:\j[w Director............. M'r]‘;ankFZUZUIO Business-Studio Address.60 Washington Ave.
Dir-of Romotes. ...\ " Moiph Gilien ~ Phone Number......... Schenectady 7.2261
Chiel Engineer.............. Earl M. Johnson Air Time................. .. 1712 hours daily
News Service........ Telenews. AP, UP, INS
w P I x Representative. . . .. ... ... ... NBC Spot Sales
Membership ........... . ............ NARTB
NEW YORK—1948 Mgr. of Bestg.. . ... ... .. ....R, B. Hanna, JIr.
Channel: 11 VHF..AP: 51 Kw.. . VP: 100 Kw. o " M R. W. Wel
Owned-Oper. By............... .. WPIX. Inc. perations MQr.. ... - W. Welpott
Address.................... 220 E. 42nd St Supervisor of Sales... . ..... Robert F. Reid
Phone Number. ......... . ... . .. MU 2.6500 Program Director. ... ... ....... Albert G Zink
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